ADAM: Access: http://adam .ac.uk.
ADAM— the Alt, Design, Architecture and
Media information gateway— is a catalog of
Internet resources that is being created by a
team of professional librarians for the higher
education community in the United Kingdom.

ADAM focuses on Internet sites that match
a specific set of criteria developed by the
team and published on the Web site. The
team catalogs quality sites that are kept up-
to-date and considered authoritative, accu-
rate, and within the scope of the subjects
covered within the catalog. The subject ar-
eas included are applied arts, architecture,
design, fine art, media, museum studies and
conservation, theory, and professional prac-
tices related to the subject areas.

As this is a selective catalog, at the time
of the review, the catalog only contained
slightly more than 1,700 items. However, the
gateway is being added to continuously and
in the period of one week, more than 80
additional items had been added.

The ADAM Web site and the search en-
gine for the site use Dublin Core metadata
to enhance searching. Searching the catalog
can be done in a simple mode or through
the “Power Search,”which supports advanced
searching including truncation, boolean,
phrase searching, and the ability to limit to
individual fields.

In doing some sample searches on indi-
vidual artists and architects, the results were
fairly limited, but in comparison with doing
a search on the Internet, they are much more
focused and the results are well suited for
research purposes.

My first attempt to search “Gainsborough”
resulted in no hits, which was a surprise
based on the source of the indexing, but the
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results vary by artist. A keyword search for
“Mary Cassatt” and “Renoir” each resulted in
only one record; however, a search for “Frank
Lloyd Wright” retrieved a much more varied
list of 15 resources.

As each record does include a list of sub-
ject headings, when results are few, one can
expand a search. Thus choosing to search
by “impressionist” allows one to retrieve re-
lated artists as well as sites that have a broader
focus than any single individual artist.

When a search does result in no items
being found, ADAM provides a link to an
additional search engine— “Mamma™— which
searches some of the major search engines
(Alta Vista, Excite,
Webcrawler and Yahoo!) simultaneously on

Infoseek, Lycos,

the Internet. Thus while only one site was
found in ADAM on “Mary Cassatt,” “Mamma”
retrieved 64 Web sites.

Entries are fully searchable within the cata-
log on ADAM and provide a complete de-
scription for each Web site, a list subject terms
(including Dewey Decimal call numbers), the
URI, and a unique identifier called “ROAD,”
which is based on the software used to de-
velop the gateway.

Time periods are included within the sub-
ject field and this is one of the special fea-
tures that enhances searching. The “Option
Search” feature provides the ability to search
within the title, subject fields or descriptors,
and allows one to do a more precise search.

One annoying feature is the “view full
ADAM record” link as part of the record,
which if selected reveals a blank page.

Nevertheless, the project itself, one of
several that is currently underway to pro-
vide gateways to selected quality resources
on the Web by topical areas, is a good start-
ing point for research in the arts fields. This
is a respectable site to locate examples of art
works with high-quality graphic images as
well as authoritative information on individual
subjects and can only improve as the project
expands and the team continues to add to
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the database.— Teresa Fishel, Macalester Col-
lege;fishel@ macalester.edu

Google! Search Engine. Access: http://
www.google.com.

Chances are that you have never heard of
the Google! search engine. It is not a major
player in the Web search engine game, and
mostofits promotion has had to rely on word
of mouth. Too bad, because Google! offers
powerful searching features, a streamline de-
sign, and ease of use that make it a valuable
research tool.

At first glance, its simple user interface
can be misleading. What goes on behind the
scenes of this search engine is actually quite
sophisticated. Google! isthe outcome of three
years of research in Web searching at the
Stanford University Computer Science Depart-

Google.

ment by its founders, Sergey Brin and Larry
Page. Each search looks at “over a billion
hyperlinks” on the Web to see who is point-
ing to whom, with the idea that important
Web pages point to other important Web
pages. The real beauty of Google! though,
for librarians who teach users how to search
the Web, is in its front-end design and search-
ing features.

The first thing you will notice about
Google! is what’s not there. No clutter. Un-
like Infoseek, Excite, LYCOS, and some of
the other major portals, this search engine is
lean and clean. There are no unwanted ad-
vertisements, teasers, or distracting links, just
a simple box for your search query, a couple
ofbuttons, and an option to learn more about
Google! and what it can do. That’s it.

Like many online library catalogs and
periodical indexes, Google! assumes AND
between search terms instead of OR. In most
other Web search engines, it's the other way
around. Google! ignores common words
(stopwords) such as “the” and “of,” and it
does not stem words. If you are searching
for colon cancer, you will not retrieve pages
dealing with colonies or colonels with can-
cer, that is, unless they in fact mention colon
cancer. Google! is not perfect. It does not of-
fer truncation or true Boolean searching, but

it does offer some other nice search features.

Just like with any new search engine, you
should always read the help screens before
diving in. Google! uses some of the same
searching techniques you have come to know
when using the advanced search modes in
AltaVista, LYCOS, and others. Operators such
as the double quotation marks (“ “) that al-
low you to search for bound phrases, and
the plus sign (“+”) and minus sign (“-") that
allow you to require and prohibit terms are
all here. There is no “advanced search” mode
with Google! The single search mode recog-
nizes all of these operators.

Something unique to Google! is the “I'm
Feeling Lucky” button. Clicking this automati-
cally takes you to the first Web page returned
for your query. Some students and librarians
| know swear by it. The librarian and pur-
veyor of critical thinking in me makes me
suspect. You be the judge.

Search engines are getting better. Increas-
ingly, students and other library users want to
know how to perform exact Web searches,
rather than sift through a thousand or so Web
pages. Search engines like Google! present an
alternative to the major commercial portals that
cater to less selective users who search the
Internet primarily for recreation. Googlei’s fo-
cus on the searcher and no-nonsense design
make it a useful instructional tool for librar-
ians.— Bryan Sinclair, University o fNorth Caro-
lina atAsheville; sinclair@ bulldog.unca.edu m

(W ashington Hotline cont.from page 476)
the DMCA safe harbor provisions for OSPs.
O f course each institution needs to evaluate
these letters on a case-by-case basis as it re-
ceives them, and at all times consult its legal
counsel when framing its response.

The Office of Information Technology
Policy is continuing to monitor the imple-
mentation of the DMCA and to develop more
detailed interpretations of its very hazy and
complex provisions as they evolve. You can
help by sending us examples of letters or
other contacts citing the act that you may
receive from the content providers, as well
as letting us know how you responded to
them. Contact Rick Weingarten, director of
the ALA Office of Information Technology
Policy, 1301 Pennsylvania Ave., NW, Suite
403, Washington, D.C. 20004 or phone (800)
941-8478 or e-mail: rww@ alawash.org. m

C&RL News m June 1999 /481


mailto:fishel@macalester.edu
http://www.google.com
mailto:sinclair@bulldog.unca.edu
mailto:rww@alawash.org

Two Great Names

One Great Company

Blackwell’s Book Services

Academic Book Center

The Blackwell Group Ltd
is pleased to announce
the purchase of
Academic Book Center.
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Now you can have the best in library
acquisitions and collection development
support through a single source, as the
industry’s two finest booksellers are
consolidated under one management.

While at the ALA conference, please visit us
at the Blackwell booth, #334, and meet
Daniel Halloran, the new president and
CEO of Blackwell's Book Services. We also
hope you will join us in extending best
wishes to Fred Philipp, who is leaving BBS
to take over the management of Blackwell's
Information Services in New York.

For more information about our plans for
the future of Blackwell’s Book Services and
Academic Book Center, visit the BBS website
(www.blackwell.com) or the AcBC website
(www.ache.com).
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