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the late 19th and  early 20th centuries, w hich 
b e c a m e  k n o w n  as  th e  S tr α te m e y e r  
Synd ica te . This co rps o f w riters p ro d u ced  
such  m em orab le  series as th e  R over Boys, 
Tom  Swift, B obbsey  Tw ins, H ardy Boys, 
an d  N ancy Drew.

Tw o hundred Chinese language books
w ere donated  to the University o f South 
Carolina from  the Embassy o f the P eop le ’s 
Republic o f China. The materials will support 
the university’s program s for students in 
business, sciences, liberal arts, languages, 
and  literature. This is the second  group  of

materials the Chinese Embassy has presen ted  
to  the university in recent years.

Several books w ritten  in the  1600s w ere
donated  to  Texas A&M. The volum es donated 
included a first folio printing in three volum es 
of The History o f  the Rebellion a n d  Civil Wars 
in  England, Begun in  the Year 1641 by Edward 
Hyde, earl o f Clarendon, and a first edition of 
The Life o f  the Earl o f  Clarendon. Hyde w as an 
eyew itness to  the events he recorded. His 
books are considered  the “m ost valuable o f all 
the contem porary accounts” o f the English 
civil war. ■

T h e  U niversity  o f Illinois at U rbana- 
Cham paign (UIUC) Comm unications Li­
brary ow ns tw o advertising collections 

are a rich resource of information on  p rod­
ucts advertised by numerous advertising agen­
cies. The D ’Arcy Collection is a collection of 
alm ost one million original advertisem ents 
published betw een 1890 and 1980. The Wood­
w ard Collection of Advertising is a  collection 
of four million original advertisem ents pub-

An ad from  the D 'Arcy A dvertis ing  
Collection, a collection at the University 
o f I llin o is  a t U rbana-C ham paign 
Communications Library.

th

lished betw een  1880-1984. The majority of 
these advertisements appeared in newspapers, 

at magazines, and trade journals.
The collections are unique in that they con­

sist o f advertisem ents from a variety o f p rod­
uct and service categories including medicine, 
automobiles, electronics, agriculture, clothing, 
food and  beverages, household  and personal 
products, and  technology.

The collections represent primary research 
materials valuable to  students, researchers, 
and educators in advertising, history, cultural 
studies, w om en’s studies, and  m edia stud­
ies. Their value extends far beyond  a record 
o f the history o f advertising. The collections 
are a visual archive of the progression and 
d ev e lo p m en t o f  techno logy , an d  th e  val­
u e s , lifesty les , a n d  m a te ria l c u ltu re  o f 
A m ericans.

Interest in the collection has originated 
from UIUC students and  faculty, researchers 
from  o ther institutions, private corporations 
and  businesses, as w ell as individuals inter­
ested  in the collection for personal use. Re­
quests for inform ation can vary from  sp e ­
cific advertisem ents o r brands to  m ore gen ­
eral requests for items or subject material.

The Comm unications Library and  the Col­
lege o f Comm unications Library have high­
lighted selected ads from these collections in 
an exhibit available on  the Web at: h ttp :// 
w w w .l ib ra ry .u iu c .e d u /a d e x h ib i t .— Lisa  
Romero, acting com m unica tions librarian, 
University o f  Illinois a t Urbana-Champaign, 
l-romero@ uiuc.edu. ■

FOCUS ON COLLECTIONS
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