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ABSTRACT KEYWORDS

In an era of globalization and economic integration, Business English has | Business English,
become a crucial tool for professional success. This article explores the current | Uzbekistan, ESP,
demand for Business English education in Uzbekistan, focusing on its role in | professional
facilitating communication with international partners, navigating business | communication,
documentation, and enhancing branding strategies. The paper reviews the | language education,
existing infrastructure, including university programs, language courses, and | digital tools,
ongoing projects. Through practical observations and sample data, the study | curriculum.

reveals gaps in curriculum design, teacher preparedness, and the need for
digital resources. It concludes with strategic recommendations for aligning
Business English instruction with real market needs.

Introduction

The global business environment increasingly demands fluency in English, particularly in countries
like Uzbekistan, which are integrating into the world economy. As Uzbekistan expands its international
trade, investment partnerships, and participation in global markets, the need for English for Specific
Purposes (ESP), especially Business English, becomes more pronounced. This study aims to analyze
the current landscape of Business English instruction in Uzbekistan, identify the core needs, and
evaluate potential opportunities for enhancement.

Literature Review

Background Business English, a branch of ESP, focuses on language skills required in professional
settings, including email correspondence, negotiations, report writing, and presentations. Numerous
studies highlight the growing importance of Business English in non-native English-speaking
countries, especially in transitional economies (St. John, 1996; Dudley-Evans & St John, 1998). In the
Uzbek context, research is relatively scarce, but recent policy documents and educational reforms
indicate a growing interest in aligning language education with economic needs (MoES Uzbekistan,
2022).
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Methodology

This study employs a qualitative approach, combining document analysis, expert interviews, and
classroom observations. The research involved semi-structured interviews with five Business English
instructors from three leading universities in Tashkent, along with content analysis of university
curricula, language center brochures, and policy documents. Observational data were also collected
from two private companies offering in-house English training.

Findings / Analysis

Role of Business English in Practice Business English serves as a bridge in communication with
international companies, assisting in contract negotiations, formal emails, and virtual meetings.
Language also plays a critical role in marketing and branding strategies, where cultural appropriateness
and linguistic accuracy are key.

Demand in Uzbekistan There is a growing demand for Business English proficiency in the private
sector, especially in finance, logistics, and IT industries. Employers increasingly consider English skills
as a prerequisite for hiring and promotion.

Infrastructure and Gaps While many universities offer Business English courses, the curriculum often
lacks practical relevance. Private language centers provide IELTS or general English courses, with few
offering specialized business-focused modules. Teacher training, availability of up-to-date materials,
and access to digital platforms remain limited. Projects by British Council and USAID are trying to fill
some of these gaps.

Practical Cases Observation in a logistics firm showed structured English lessons focused on emails
and customer communication. Informal feedback from employees emphasized the benefit of learning
business-specific vocabulary and soft skills like negotiation. A mini-survey conducted among 20
learners highlighted the desire for more interactive, context-based learning.

Discussion

The findings suggest that while there is a significant and growing demand for Business English in
Uzbekistan, the educational supply is not fully aligned with this demand. There is a disconnect between
curriculum content and workplace needs. Teaching approaches must shift toward real-world
applicability, with greater emphasis on scenario-based learning and integration of digital tools.
Teachers require ongoing professional development, and educational institutions should collaborate
more with the private sector.

Conclusion and Recommendations.

Business English should be treated as a strategic skill in Uzbekistan’s educational and economic
planning. Key recommendations include:

Revising curricula to reflect real business communication needs

Promoting collaboration between universities and industries

Enhancing teacher training programs

Utilizing online platforms and mobile apps for flexible learning

Supporting initiatives by international organizations.
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