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Fear of  Missing Out (FoMO) is an internalized belief  that others may experience valuable 
events which one feels excluded.  This study delves into the connection between Fear of  
Missing Out (FoMO) and self-esteem of  students. Its objectives include understanding the 
demographic makeup, levels of  FoMO, and self-esteem among students, and examining the 
correlation between FoMO and self-esteem. Validated scales were used to gauge FoMO and 
self-esteem, employing descriptive-correlational research design implemented. This study 
involved 350 students, offering insights into their experiences with FoMO and self-esteem. 
The results indicate that the students experience moderate levels of  FoMO, both in private 
and social contexts, alongside moderate levels of  self-esteem, with signs of  disagreement in 
self-competence and self-liking. Spearman’s rho correlation analysis highlights a significant 
positive correlation between FoMO and self-esteem, suggesting that higher self-esteem 
may be associated with slightly greater FoMO experiences. The researchers recommend 
exploring potential mediating factors in the self-esteem and FoMO relationship, such as 
social media addiction or personality traits
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INTRODUCTION
The profound need for social connection marked by 
shared experiences is inherent to the human experience, 
present from infancy, and transcends the realm of  social 
media platforms (Mazlum & Atalay, 2022). However, the 
constant accessibility of  social media through portable 
devices has significantly expanded the avenues for 
connecting with others and sharing gratifying moments 
(Fuster et al., 2017). Young adults, especially, dedicate 
much of  their time to social media for communication 
and interaction. Despite its revolutionary impact on 
accessibility and interaction compared to any other point 
in history, this hyper-social phenomenon also presents 
negative consequences (Parvaeiz et al., 2023).
While online social media platforms facilitate the 
maintenance of  social relationships, they can also become 
breeding grounds for social comparison, influencing self-
worth (Reyes, 2023). This propensity for social comparison 
arises from the unique affordance of  social media, which 
allows users to browse and scroll through the lives of  
others without having to engage in social interactions 
(Joinson, 2008; Pempek et al., 2009). These platforms 
often showcase idealized versions of  reality, presenting 
fertile ground for social comparison. As a result, research 
suggests social media use can trigger anxiety, loneliness, 
depression, and sensitivity to exclusion, along with 
poorer academic performance and overall well-being 
(Alabri, 2022). Consequently, a growing body of  research 
views the fear of  missing out (FoMO) as a byproduct of  
social media, hypothesizing that scrolling through feeds 
intensifies these feelings (Alabri, 2022; Buglass et al., 2017; 
Lai et al., 2016; Yin et al., 2019). 
The Philippines stands out for its pervasive social media 

culture. Statistics indicate the Philippines boasts one of  
the highest internet penetration rates in the Asia-Pacific 
region, with Filipinos averaging 10 hours daily spent 
online, from social media engagement to streaming 
services and online gaming (Statista, 2023). As of  
January 2024, internet users in the Philippines reached 
86.98 million, representing 73.6% of  the population 
(DataReportal, 2024). Furthermore, the highest 
concentration of  social media users lies within the 18–
24 age group (NapoleonCat, 2024). This intense social 
media engagement raises concerns about the prevalence 
of  fear of  missing out (FoMO), according to research by 
Alutaybi et al. (2020).
Emerging in 2004, the concept of  fear of  missing out 
(FOMO) encapsulates the internalized belief  that others 
are experiencing valuable events or opportunities, leading 
to feelings of  exclusion (Sa’id & Dewi, 2022). Interestingly, 
this contemporary term reflects a fundamental human 
need: the desire for social connection and fulfilling 
experiences, evident from the earliest stages of  life (Fuster 
et al., 2017). FoMO represents a unique concept specific to 
the social media landscape, wherein it manifests through 
the perception of  missing out on social interactions, often 
leading to compulsive behaviors aimed at maintaining 
those connections (Gupta & Sharma, 2021). 
According to Zhang et al. (2020), fear of  missing out 
stems from a perceived threat to one’s self-concept, 
encompassing both public (social) and private aspects. 
The social dimension of  FoMO arises from the anxiety 
of  missing out on social interactions and events within an 
individual’s social network. This social anxiety is linked 
to how individuals evaluate their social environment. It 
manifests as distress or fear of  not being present at social 
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events, gatherings, or missing updates from peers on social 
media platforms (Mazlum & Atalay, 2022). Conversely, 
FoMO can also be driven by threats to the private self  
when individuals miss an opportunity to strengthen or 
protect their personal identity (Zhang et al., 2020). This 
private aspect of  FoMO encompasses feelings of  regret, 
discontent, fear, anxiety, disappointment, and being 
left behind, arising independently of  social interactions 
or how others perceive them. In this sense, the fear 
associated with the private facet of  FoMO is centered on 
the individual themselves (Mazlum & Atalay, 2022).
Self-esteem, on the other hand, is the subjective evaluation 
of  one’s worth, reflecting the positive or negative attitude 
an individual holds toward oneself. It encompasses how 
individuals perceive and value their own capabilities, 
qualities, and overall self-image (Ryszewska-Łabędzka et 
al., 2022). According to Buchanan (2024), self-esteem has 
self-liking and self-competence factors. Self-competence 
refers to an individual’s belief  in their ability to achieve 
goals and overcome challenges. It encompasses feelings 
of  confidence, capability, and efficacy. Self-liking, on 
the other hand, reflects an individual’s inherent sense 
of  worth and value as a person. It is associated with 
feeling good about oneself  and having a sense of  social 
belonging (Schmitt & Allik, 2005).
Studies suggest that young people today are particularly 
vulnerable to fear of  missing out (FOMO), social 
comparison, and social media addiction. The rise of  social 
media platforms, filled with curated content from others’ 
lives, has fundamentally reshaped social interaction. Users 
can easily compare themselves to these seemingly perfect 
portrayals, leading to a relentless sense of  inadequacy 
(Parveiz et al., 2023). This, in turn, can trigger FoMO, 
where individuals become preoccupied with what they 
might be missing out on. FoMO then shifts a user’s focus 
outward, potentially leading to a loss of  self-esteem and a 
blurred sense of  identity (Du, 2023).
A growing body of  research across the globe has 
investigated the link between fear of  missing out (FOMO) 
and its negative impact on self-esteem, particularly in 
young people. One study by Torres-Serrano (2020) 
examined the complex interplay between these factors. 
The research revealed a negative correlation between 
FOMO and self-esteem, meaning individuals with higher 
FOMO tend to have lower self-esteem. This suggests 
that the constant comparison facilitated by social media, 
coupled with the pressure to stay perpetually connected 
and updated, may be detrimental to self-esteem. Further 
supporting this notion, Santos et al. (2023) found that 
both low self-esteem and high FOMO are associated with 
online trolling behavior. Individuals experiencing low self-
esteem may be driven towards online environments to 
fulfill a need for social validation and external affirmation, 
potentially manifesting in the adoption of  trolling 
behaviors. Conversely, high FOMO can exacerbate 
feelings of  insecurity and cultivate a compulsive need for 
perpetual online engagement, which can also elevate the 
likelihood of  engaging in trolling behavior.

Moreover, the Philippines’ widespread internet and 
social media access led researchers to explore how these 
platforms influence FoMO and self-esteem. A 2022 study 
by Hernandez et al. found a positive correlation between 
social media use and FoMO in Filipino freshmen 
college students, suggesting that increased social media 
engagement heightens the fear of  missing out on social 
events and opportunities. It implies that excessive social 
media use elevates the risk of  developing FoMO. Similarly, 
Reyes et al. (2023) examined the link between social media 
use, social comparison, and self-esteem in young Filipino 
adults. Their study revealed that social comparison mediates 
the association between increased social networking and 
lower self-esteem. In essence, their study found that greater 
social media engagement stimulates self-comparison, 
leading to decreased self-esteem.
Prior research has predominantly delved into the 
intersection of  fear of  missing out (FoMO) and self-
esteem independently. The literature has extensively 
explored FoMO, particularly its association with social 
media usage, often overlooking a direct examination of  
its impact on students’ self-esteem. While international 
studies demonstrate a relationship between fear of  
missing out (FoMO) and self-esteem, research within 
the Philippines, specifically the Davao region, remains 
limited. Few studies, if  any, have directly explored this 
relationship.
In the contemporary world characterized by pervasive 
social media connectivity, the fear of  missing out 
(FoMO) has emerged as a significant concern, potentially 
undermining self-esteem. While existing research has shed 
light on the individual components of  FoMO and self-
esteem, there is a critical need for more integrated studies 
that examine their intersection and broader implications 
for mental health. By deepening our understanding of  
these phenomena, we can work towards developing 
holistic approaches to address the challenges posed by 
FoMO and promote positive psychological well-being 
among individuals across diverse socio-cultural contexts. 

Research Objectives
The researchers aimed to clarify and provide a detailed 
explanation of  the relationship between fear of  missing 
out (FoMO) and self-esteem. Additionally, this study 
endeavors to investigate the following:

1. What is the demographic profile of  students in terms 
of  gender, year level, and department?

2. What is the level of  FoMO among students in terms 
of  private and social?

3. What is the level of  self-esteem of  students in terms 
of  self-competence and self-liking?

4. Is there a significant relationship between FoMO 
and the self-esteem of  students?

Conceptual Framework
The conceptual framework of  this study is shown 
above in Figure 1. The independent variable is the fear 
of  missing out (FoMO), with two indicators: social and 
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Figure 1: Schematic Diagram Showing the Variables of  the Study

private. Meanwhile, self-esteem is the dependent variable 
with two indicators: self-competence and self-liking. The 
visual representation in the schematic diagram illustrates 
the variables of  the study, demonstrating how FoMO, the 
independent variable, impacts self-esteem, the dependent 
variable, through its indicators.

MATERIALS AND METHODS
Research Respondents
Using simple random sampling, the respondents (n=350) 
were randomly selected exclusively within the university in 
Davao region across all gender, year level, and department 
during the academic year 2023-2024 (Noor et al., 2022). In 
determining the sample size Slovin’s formula was utilized, 
wherein 350 respondents were employed (Anugraheni et 
al., 2023).

Research Instruments
Gathering data was completed by utilizing the Fear of  
Missing Out (FoMO), (Mazlum & Atalay,2022) scale 
and the Rosenberg Self-Esteem Scale (RSE) (Buchanan, 
2024) with the permission from the authors. FoMO Scale 
comprised a total of  17 items, with 8 items in the private 
factor and 9 in the social factor. This scale demonstrated 
commendable validity and reliability, evidenced by a 
Cronbach’s alpha level of  0.88. On the other hand, 
Buchanan (2024) assessed self-esteem through 10 items 
in the RSE, dividing the construct of  the tool into 2 
parts, where the first 5 items were for self-competence 
and the remaining 5 items were for self-liking. This scale 
was recognized as one of  the most extensively employed 
tools for gauging self-esteem with an excellent stability of  
Guttman scale coefficient of  0.92 validity and reliability. 

Above is the interpretation used to evaluate the mean 
scores of  the Fear of  Missing Out scale (FoMO) and 
Rosenberg Self-Esteem scale (RSE) of  the students. The 
mean interval is presented, following the description 
column and the interpretation of  the mean column.

Design and Procedure
In this descriptive-correlational study, it engaged a 
quantitative research approach to validate the relationship 
between fear of  missing out (FoMO) and self-esteem of  
students with the credibility of  using a Likert scale for 
the assessment. The researchers collected the data both 
in physical and online surveys. The researchers used 
the Jamovi app to analyze the study’s objectives after 
collecting the data.

Statistical Treatment
In testing the normality of  the data using Shapiro Wilk 
Test, the researchers were able to conclude that the data 
was not normally distributed (W = 995, p-value = 326) 
indicating rejection of  null hypothesis (Shreshta, 2023). 
After establishing the results, Spearman correlation 
coefficient was applied for evaluating the presence of  
a monotonic association within the study. (Schober et 
al., 2018). Conversely, linear regression was utilized and 
it was observed that none of  the subscales of  Fear of  
Missing Out (FoMO) were identified as predictors for the 
overall mean of  self-esteem. Therefore, the analysis in 
this methodology did not satisfy the linear pattern in the 
relationship between the subscales of  FoMO and self-
esteem (Hope, 2020).

Ethical Consideration
The researchers involved in this study followed the 
restrictions set forth by the University’s Research Ethics 
Committee and closely upheld ethical standards to protect 
both the respondents and the researchers to ensure strict 
adherence to ethical codes during the research process 
(Hasan et al., 2021).

Table 1: Fear of  Missing Out scale Mean Interpretation
Mean 
Interval

Description Interpretation

4.21 - 5.00 Extremely true Constantly experience 
FoMO

3.41 - 4.20 Very true Frequently experience 
FoMO

2.61 - 3.40 Moderately 
true

Moderately experience 
FoMO

1.81 - 2.60 Slightly true Occasionally experience 
FoMO

1.00 - 1.80 Not at all true Rarely experience 
FoMO

Table 2: Rosenberg Self-Esteem scale Mean Interpretation
Mean 
Interval

Description Interpretation

3.26 - 4.00 Strongly agree High self-esteem
2.51 - 3.25 Agree Moderate self-esteem
1.76 - 2.50 Disagree Low self-esteem
1.00 - 1.75 Strongly disagree Very low self-esteem
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Voluntary Participation
The respondents were given free will to give their consent 
in a voluntary procedure. They were informed that the 
consent forms provided should be signed to confirm 
their approval and involvement in this study. 

Privacy and Confidentiality 
The respondents were clearly aware that there is 
confidentiality of  contact and personal information. 
They were ensured that only the researchers involved 
were aware of  their identities and were given the right to 
secrecy and privacy.

Informed Consent Process
The researchers took the time to ask for consent from 
the dean of  the university for the approval of  this study 
before distributing the consent to the respondents. It was 
demonstrated that the participation was voluntary and 
that the ethical procedures were followed.

Risks
The respondents were not subjected to any adverse 
consequences because the study only pursued beneficence 
and non-maleficence. The data was only collected inside 
the university, where it was an advantage to be safe 
enough for them to participate.

Benefits
The research may contribute to enhancing awareness 
among tfhe respondents. It enables them to recognize 
and understand themselves better, thus reducing the 
likelihood of  experiencing FOMO and its potential 
negative impact on their mental health. 

RESULTS AND DISCUSSION
The researchers provide a detailed examination 
that includes data collection, findings, data-derived 
interpretation, and discussions elucidating the findings.. 
The tables are categorized under several subheadings, 
including Level of  FoMO Among Respondents, Level 
of  Self-Esteem Among Respondents, Summary of  
Spearman’s rho Correlation between FoMO and Self-
Esteem, and Regression Analysis for Variables Predicting 
FoMO and Self-Esteem (n=350).

Demographic Profile of  Respondents
Table 3 presents the overall respondents of  the conducted 
research comprising students studying in the university. 
Department of  Technical Program as DTP, Department 
of  Teacher Education as DTE, Department of  Arts and 
Science as DAS, Department of  Business Administration 
as DBA, Department of  Accounting Education as DAE, 
and Department of  Criminal Justice Education as DCJE.
Reaching the goal of  respondents’ recruitment, 350 
students from the university took part in the study as 
respondents. Out of  350 respondents, 56.6% identified as 
female, 42.0% as male, and 1.4% as LGBTQ+ in which the 
majority, 46.9%, were 1st-year students (164 individuals), 

followed by 33.1% 2nd-year (116 respondents), 12.3% 
3rd-year (43 respondents), and 7.7% 4th-year (27 
respondents). Moreover, regarding departments, the 
highest percentage, 32.0%, falls under DCJE, followed by 
21.1% in DAS, 12.6% in DTP, 12.0% in DTE and DBA, 
12.9% in DBA alone, and 8.6% in DAE. The respondents 
were guaranteed that the information they provided 
would be securely maintained and would be disregarded 
once the study was completed.

The Level of  FoMO of  Respondents
Table 4 presents an overview of  the statistical analysis 
outcomes employed to assess the levels of  fear of  
missing out (FoMO) among college students enrolled at 
the University, focusing on two distinct criteria: private 
and social.

Table 3: Demographic Profile of  Respondents
Profile f %
Gender
Male 147 42.0%
Female 198 56.6%
LGBTQ+ 5 1.4%
Year Level
1st Year 164 33.1 %
2nd Year 116 12.3 %
3rd Year 43 7.7 %
4TH Year 27 46.9 %
Department
DTP 44 12.6 %
DTE 42 12.0 %
DAS 74 21.1 %
DBA 42 12.0 %
DAE 36 10.3 %
DCJE 112 32.0 %

Table 4: Level of  FoMO Among Respondents
Indicator X SD Interpretation
Private 3.23 0.699 Moderately Experience 

FoMO
Social 2.95 0.798 Moderately Experience 

FoMO
Overall 2.75 0.560 Moderately Experience 

FoMO

According to the provided results, there is an overall total 
of  (X = 2.75, SD = 0.560) for the level of  FoMO among 
respondents, described as “moderately true.” In per-item 
evaluation, private has a higher (X = 3.23, SD = 0.699), 
described as “moderately true,”  which demonstrates that 
students partially undergo FoMO privately. In contrast, 
Social has a lower (X = 2.95, SD = 0.798), described as 
“moderately true,”  which demonstrates that students 
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partially undergo FoMO socially. This underscores that 
the level of  FoMO among respondents in both social and 
private settings experience FoMO moderately.
Multiple factors can explain why students experience 
fear of  missing out in a moderate level. Excessive use of  
smartphones can be a factor to the reason why students 
experience fear of  missing out moderately. According 
to Qutishat and Sharour’s (2019) study, smartphones 
and their apps are pivotal in worldwide communication. 
Increased interaction with others through these devices 
reduces the fear of  missing out, making them aware 
of  the events of  their loved once, reinforcing a sense 
of  connection and feeling of  inclusion. Another factor 
based on Sa’id and Dewi’s (2022) study observed that 
people who have low to moderate levels of  FoMO (fear 
of  missing out) feel at ease within their social media 
surroundings, experiencing no sense of  isolation from 
the information or activities of  others. Both studies have 
comparable results.

The Level of  Self- Esteem of  Respondents
Table 5 presents an overview of  the statistical analysis 
outcomes employed to assess the levels of  Self-esteem 
among college students enrolled at the University, 
focusing on two distinct criteria: Self-competence and 
Self-liking.

feelings of  inadequacy and diminished self-worth. Such 
repetitive exposure to idealized imagery and lifestyles 
may exacerbate feelings of  inferiority, highlighting the 
profound impact of  social media on individuals’ self-
perception and psychological well-being.

Correlation between FoMO and Self-Esteem
Table 6 indicates the Spearman’s rho correlation 
coefficients between two variables: FoMO (Fear of  
Missing Out) Overall and Self-Esteem Overall.

Table 5: Level of  Self- Esteem Among Respondents
Indicator X SD Interpretation
Self-competence 2.27 0.459 Low self-esteem
Self-liking 2.18 0.499 Low self-esteem
Overall 2.19 0.471 Low self-esteem

Table 6: Summary of  Spearman’s rho Correlation 
between FoMO and Self-Esteem
Independent 
Variable

Self-Esteem

FoMO r p-value Remarks
.298 < .001 Significant

According to the provided results, there is an overall 
total of  (X = 2.19, SD = 0.471) for the level of  self-
esteem among respondents, described as “disagree.” In 
per-item evaluation, self-competence is higher (X = 2.27, 
SD = 0.459), described as “disagree.” Self-liking, on the 
other hand, is lower (X = 2.18, SD = 4.99), described as 
“disagree.” This underscores that the level of  self-esteem 
among respondents in both self-competence and self-
liking is low. 
Low self-esteem among students can be influenced 
by various factors, and these factors can interact in 
complex ways. According to Vannucci et al. (2012), 
students frequently engage in comparisons with their 
peers, whether it be in academic achievements or social 
interactions, which can result in emotions of  inadequacy 
and diminished self-esteem. According to findings by 
Fardouly et al. (2015), an extensive engagement with social 
media platforms coupled with frequent comparisons to 
the carefully constructed portrayals of  others’ lives may 
result in a decline in self-esteem. This decline in self-
esteem can manifest due to the tendency of  individuals 
to internalize perceived discrepancies between their 
own lives and the idealized representations often 
showcased on social media platforms, thereby fostering 

The correlation coefficient of  0.298 suggests a weak 
positive correlation between FoMO and self-esteem. 
This suggests that if  an individual’s self-esteem increases, 
their fear of  missing out may also increase. The result 
was highly unexpected however it can be supported by a 
study conducted by (Servidio et al., 2024). The increased 
fear of  missing out (FoMO) experienced by individuals 
often drives them towards increased engagement in social 
activities, particularly through the use of  social media 
platforms, in order to mitigate feelings of  exclusion. The 
more they feel included in a group, the higher their self-
esteem gets.  On the other hand, this finding contradicts 
the study of  Maes (2023), indicating that adolescents 
with an increased level of  fear of  missing out (FoMO) 
tend to exhibit lower self-esteem. The result noted a 
significant relationship between two variables. This result 
is supported by a study by Santos et al. (2023), which 
found that there is a relationship between self-esteem and 
fear of  missing out linked to online trolling.

CONCLUSION
The conducted research investigated the correlation 
between Fear of  Missing Out (FoMO) and self-esteem 
among college students. The study encompassed 350 
respondents from diverse departments and academic 
levels, with a predominance of  female participants. It 
unveiled a moderate level of  FoMO experienced both 
privately and socially. Furthermore, the research identified 
a prevalent issue of  low self-esteem among participants, 
indicating a necessity for interventions aimed at bolstering 
self-concept and acknowledging support networks. 
Spearman’s rho correlation analysis established a weak 
positive correlation between FoMO and self-esteem, 
underscoring their interconnected nature. Consequently, 
exploring mediating factors like social media addiction or 
personality traits is recommended. Such an exploration 
holds promise in providing valuable insights for predictive 
analysis and targeted interventions addressing self-esteem 
concerns.
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RECOMMENDATION
Based on the established positive correlation, 
recommendations are formulated to enhance student 
well-being. For Administrators, organizing seminars 
addressing FoMO and self-esteem could empower 
students by promoting growth mindsets and encouraging 
mindful social media usage. For Students, comprehending 
FoMO can mitigate its detrimental effects on self-esteem 
and academic performance, while engaging in activities 
fostering a sense of  belonging is encouraged. Educators, 
equipped with insights into student challenges, can create 
supportive environments conducive to identifying and 
assisting students grappling with anxiety or feelings of  
inadequacy. Psychology Practitioners are urged to delve 
into the concept of  “healthy FOMO” to enhance self-
esteem and develop interventions targeting positive 
behavioral changes. Lastly, Future Researchers are 
encouraged to explore mediating factors in the FoMO 
and self-esteem relationship, utilizing adjusted sample 
sizes to deepen comprehension in the digital era.
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