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Abstract: In the context of rapid changes in the global tourism market, innovations are
becoming a key factor in increasing the competitiveness and sustainability of enterprises in the
industry. The article examines the role of innovative solutions in the process of adapting tourism
services to changing consumer needs, the development of digital technologies and the
transformation of the global economic environment. Particular attention is paid to the
introduction of digitalization, personalized services and sustainable practices that allow tourism
companies to quickly respond to market challenges and form long-term advantages. The analysis
shows that innovative activities not only help to meet the increased demands of customers, but
also open up new opportunities for diversifying the tourism product, improving the quality of
service and strengthening consumer confidence.
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The modern tourism market is one of the most dynamically developing areas of the global
economy. Tourism performs multifaceted functions: it stimulates the development of national
economies, promotes employment growth, expands cultural exchange and strengthens
international ties. However, the industry's high dependence on external factors such as
globalization, technological progress, political instability or emergency situations (for example,
the COVID-19 pandemic) makes it particularly vulnerable to change. In these conditions, the
sustainability and competitiveness of tourism enterprises directly depend on the ability to adapt,
and innovations are becoming a key tool for such adaptation. They allow companies to promptly
respond to the transformation of consumer preferences, introduce new forms of service, improve
the quality of services and create unique competitive advantages. The tourism industry is
currently experiencing a structural change: standardized tour packages typical of the second half
of the 20th century are gradually losing popularity. Consumers are increasingly focusing on
personalized, unique and technologically advanced services. This creates a demand for new
solutions based on digitalization, sustainable development and creativity.

Despite obvious achievements, certain problems are observed in global and national practice that
hinder the full implementation of innovations in tourism:

v insufficient digital literacy of some tourism personnel and clients;
v high financial costs for the development and implementation of technologies;

v' weak coordination between government agencies, private companies and scientific
institutes;

v" the risk of customer distrust of new forms of interaction (for example, online booking in the
early stages of its distribution).
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Thus, a research paradox arises: innovations are recognized as the most important factor in the
survival and development of tourism services, but the process of their implementation faces
numerous barriers. This contradiction determines the scientific and practical significance of the
topic under consideration. Despite the wide development of the topic, there is a shortage of
comprehensive studies that would systematically consider the role of innovations as a factor in
the adaptation of tourism services to market changes. Publications mainly focus either on
technological aspects (digitalization, VR/AR, big data) or on sustainable development, which
requires the integration of approaches. Innovations in the tourism industry are a systematic
process of introducing new ideas, technologies, services and management solutions aimed at
improving the quality of service and meeting the changing needs of consumers. Unlike
traditional approaches based on standardized services, innovative practices involve the dynamic
development of the tourism product, its flexible adaptation to market transformations and global
competition. The key factor here is the very nature of tourism: it is a highly sensitive industry to
fluctuations in the external environment. The tourism market is significantly affected by
economic crises, geopolitical instability, epidemiological threats, changes in legislation, climate
disasters and technological progress. All this requires enterprises to constantly search for new
solutions that would allow them to remain competitive and sustainable.

In the scientific literature, innovations are classified into several areas:

» Product innovations - creation of new tourist routes, unique offers, implementation of the
concept of sustainable tourism.

» Process innovations - new methods of organizing services, using digital tools and
automation.

» Marketing innovations — non-standard methods of promotion, use of big data and targeted
advertising.

» Organizational innovations — new models of tourism enterprise management, introduction of
hybrid forms of cooperation.

The modern tourism market is subject to rapid changes caused by globalization, technological
development and transformation of consumer preferences. Firstly, the growth of digital
technologies and the Internet has changed the very nature of interaction between a tourist and a
company. If previously clients relied on travel agencies and printed catalogs, today the main tool
for choosing and purchasing services is online platforms, mobile applications, social networks.
Secondly, the COVID-19 pandemic has radically changed the tourism landscape. The forced
closure of borders and restrictions on movement have shown the vulnerability of the industry and
at the same time accelerated the introduction of innovations: the development of domestic
tourism, hybrid tourism products (for example, virtual tours), the use of digital health
certificates. Thirdly, sustainable development is becoming a prerequisite for the tourism
business. The demand for environmentally friendly routes, "green" hotels, and responsible
tourism is growing. This forces companies to introduce innovations aimed at minimizing the
negative impact on the environment.

Modern tourists increasingly value individuality and uniqueness of offers. Mass, standardized
tourism products are losing their appeal, giving way to personalized solutions.

Innovations allow for personalization at different levels:
» using CRM systems to analyze customer preferences;

» implementation of dynamic pricing, when the cost of services is formed based on demand,
season and customer behavior;

» creation of flexible tour packages that allow tourists to independently choose a set of
services;

» development of niche areas (gastronomic tourism, medical tourism, ethnotourism).
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However, the long-term prospects for innovation in tourism remain extremely positive.
Technological progress, increasing demands for sustainability and personalization, and the
development of international cooperation will contribute to further strengthening the innovative
dynamics of the industry.

Innovations play a crucial role in adapting tourism services to market changes. They ensure the
sustainability and competitiveness of companies, allow them to meet new consumer demands,
create personalized offers and implement sustainable practices. Despite the existing barriers, the
prospects for innovative development in tourism remain extremely favorable. Effective use of
innovations opens up opportunities for the industry to diversify, improve quality and strengthen
customer trust.
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