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 Islamic media platforms such as Salam TV have reshaped religious 
broadcasting, influencing both public discourse and spiritual identity. 
However, research has largely emphasized audience impact, with little 
attention given to how editorial and institutional processes shape 
da’wah content, particularly in campus-based platforms. This study 
adopts a qualitative case study approach to explore agenda-setting 
within Salam TV’s da’wah programming. Data were collected through 
in-depth interviews, document analysis, and focus group discussions 
involving 140 informants, including broadcasting managers, content 
producers, Islamic scholars, and viewers. Thematic analysis was 
employed to identify recurring patterns in editorial decision-making 
and institutional influence. Findings reveal that Salam TV’s editorial 
priorities are strongly shaped by theological imperatives rooted in the 
Salafi tradition. Programming themes consistently emphasize ‘aqīdah, 
akhlāq, and Islamic jurisprudence, supported by structured 
mechanisms for selecting themes, developing scripts, and conducting 
theological reviews. While audiences value the program’s theological 
precision, younger viewers tend to prefer more inclusive language and 
contemporary framing. The study highlights the tension between 
theological rigor and communicative adaptability in campus-based 
Islamic media. To remain relevant and credible across diverse 
audiences, Islamic broadcasters must integrate theological accuracy 
with responsive communication strategies. 
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  Abstrak  

Kata kunci:  
penetapan agenda; 
dakwah; media 
Islam; salafi; 
inklusivitas 
pemuda 

 Platform media Islam seperti Salam TV telah membentuk kembali 
penyiaran keagamaan, memengaruhi wacana publik dan identitas 
keagamaan. Namun, penelitian sebagian besar menekankan dampak 
pada audiens, dengan sedikit perhatian diberikan pada bagaimana 
proses editorial dan kelembagaan membentuk konten dakwah, 
terutama di platform berbasis kampus. Studi ini mengadopsi 
pendekatan studi kasus kualitatif untuk mengeksplorasi penetapan 
agenda dalam program dakwah Salam TV. Data dikumpulkan melalui 
wawancara mendalam, analisis dokumen, dan diskusi kelompok 
terfokus yang melibatkan 140 informan, termasuk manajer 
penyiaran, produser konten, ulama Islam, dan pemirsa. Analisis 
tematik digunakan untuk mengidentifikasi pola yang berulang dalam 
pengambilan keputusan editorial dan pengaruh kelembagaan. 
Temuan penelitian mengungkapkan bahwa prioritas editorial Salam 
TV sangat dibentuk oleh keharusan teologis yang berakar pada tradisi 
Salafi. Tema-tema program secara konsisten menekankan akidah, 
akhlak, dan yurisprudensi Islam, yang didukung oleh mekanisme 
terstruktur untuk pemilihan tema, pengembangan naskah, dan 
tinjauan teologis. Meskipun pemirsa menghargai ketepatan teologis 
program, pemirsa yang lebih muda lebih menyukai bahasa yang lebih 
inklusif dan pembingkaian kontemporer. Studi ini menyoroti 
ketegangan antara ketelitian teologis dan adaptabilitas komunikatif 
dalam media Islam berbasis kampus. Agar tetap relevan dan kredibel 
di kalangan beragam audiens, penyiar Islam harus mengintegrasikan 
akurasi teologis dengan strategi komunikasi yang responsif. 
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INTRODUCTION 

Background Of The Study 

The field of Islamic broadcasting has undergone a significant transformation, 

driven by technological advancements and the growing demand for faith-based content 

that resonates with contemporary Muslim audiences (Azizah, 2024; Hartina & Syahrir, 

2021; Humaizi, 2018; Mutia & Hargiana, 2021; Usman et al., 2022). Across the Muslim 

world and particularly in Southeast Asia, Islamic media platforms have emerged not 

merely as instruments of religious instruction but as strategic arenas for shaping public 

discourse and cultivating religious identity. One such platform is Salam TV (Muslim & 

https://doi.org/10.22515/albalagh.v10i2.12019
https://portal.issn.org/resource/ISSN/2527-5704
https://portal.issn.org/resource/ISSN/2527-5682
https://doi.org/10.22515/albalagh.v10i2.12019


Al-Balagh : Jurnal Dakwah dan Komunikasi 
Vol. 10 No. 2, July – December 2025, pp. 335-370, DOI: https://doi.org/10.22515/albalagh.v10i2.12019      

ISSN 2527-5704 (P) ISSN 2527-5682 (E) 
 

The Construction Of Agenda Setting In The Da’wah Broadcasting Of Salam TV 

Ahmad Salman Farid, Vijaya Kittu Manda 

337 

Irawan, 2023; Bahri & Zueni, 2021; Wahyuni, 2015), a digital da’wah channel affiliated 

with STAI As-Sunnah in Deli Serdang, Indonesia, which has garnered attention for its 

unique positioning within the broader spectrum of Islamic communication. 

The relevance of agenda-setting theory to understanding Islamic media practices 

is crucial, as it provides a framework for analyzing how media organizatiosns, including 

Islamic broadcasters such as Salam TV, prioritize issues and shape public discourse. 

Formulated initially by McCombs and Shaw. (Ferreira et al., 2020; Scheufele, 2000; 

Trigueros & Lacasa-Mas, 2018) In the context of political communication, agenda-setting 

theory has evolved into a powerful analytical tool that helps scholars understand how 

media not only inform the public but also frame ideologically and culturally significant 

narratives.  

Numerous studies (Craft & Wanta, 2004; McCombs & Shaw, 1972; Schmidt et al., 

2022) have demonstrated how media organizations construct agendas that influence 

what the public deems important. In the context of religious broadcasting, this theory 

takes on added significance. Religious media, particularly channels like Salam TV (Bahri 

& Zueni, 2021)Do not merely present issues for public consideration; they actively 

mediate the interpretation of religious values, guiding how these values are understood 

and applied in daily life. In this sense, the agenda-setting function of Islamic media 

extends beyond traditional news reporting by influencing both the content and the 

approach of religious discourse.  

By applying agenda-setting theory to Salam TV, this study will examine how the 

network’s editorial decisions reflect theological imperatives, prioritize specific issues, 

and ultimately shape the religious identities of its audience. Thus, agenda-setting theory 

(Scheufele, 2000) Serves as an essential lens for understanding the strategic role that 

Islamic broadcasters play in framing religious values and guiding the public’s 

interpretation of those values in a modern context. 

In the Indonesian context, the intersection of media, religion, and education has 

attracted considerable scholarly attention. Studies have explored the proliferation of 

Islamic television (Efendi et al., 2023; Effendy et al., 2023; Santoso, 2022), the 

commodification of da’wah in the digital era (Antin & Mupida, 2023), and the evolving 

role of pesantren and Islamic universities in disseminating religious messages (Husin, 

2023; Lubis, 2021; Harahap et al., 2022). However, while the expansion of Islamic media 

has been well documented, little attention has been paid to the editorial and institutional 

https://doi.org/10.22515/albalagh.v10i2.12019
https://portal.issn.org/resource/ISSN/2527-5704
https://portal.issn.org/resource/ISSN/2527-5682


Al-Balagh : Jurnal Dakwah dan Komunikasi 
Vol. 10 No. 2, July – December 2025, pp. 335-370, DOI: https://doi.org/10.22515/albalagh.v10i2.12019      
ISSN 2527-5704 (P) ISSN 2527-5682 (E) 
 

The Construction Of Agenda Setting In The Da’wah Broadcasting Of Salam TV 

Ahmad Salman Farid, Vijaya Kittu Manda 

338 

dynamics that shape the agenda of da’wah content, particularly within campus-based 

Islamic television networks such as Salam TV. This oversight is notable, given the 

increasing role of Islamic higher education institutions as both producers and regulators 

of religious discourse in Indonesia. 

Despite its relatively small scale compared to national Islamic broadcasters, Salam 

TV serves as a fascinating case study. It reflects a hybrid model that blends traditional 

religious scholarship with modern communication strategies. The station provides a 

window into how Islamic values are framed, packaged, and transmitted to various 

audiences, including students, academic communities, and broader segments of 

Indonesian society. However, beyond the appealing visuals and authoritative religious 

content, what determines the choice of issues and themes featured on Salam TV? How 

does the editorial team decide which aspects of Islamic life to emphasize, and which to 

sideline? Moreover, how are institutional priorities, educational, ideological, and 

strategic, translated into broadcast decisions? 

These questions highlight a critical research gap. While previous studies have 

examined da’wah content in terms of its effectiveness, reach, or theological soundness, 

few have investigated the agenda-setting mechanisms that underpin the production of 

Islamic media content. Even fewer have explored how such mechanisms operate within 

the organizational and educational framework of campus-based Islamic broadcasting. 

The current study seeks to address this gap by analyzing the construction of agenda 

setting in Salam TV’s da’wah programming, focusing on the editorial processes, thematic 

priorities, and institutional influences that shape its broadcasting agenda. 

This oversight is notable, given the increasing role of Islamic higher education 

institutions as both producers and regulators of religious discourse in Indonesia. Despite 

its relatively small scale compared to national Islamic broadcasters, Salam TV presents 

a distinctive case. Unlike larger stations such as Rodja TV or Wesal TV, which operate 

independently and cater to a broad national audience, Salam TV is embedded within a 

campus-based environment and directly shaped by the academic and religious culture 

of an Islamic higher education institution. This hybrid positioning, which blends 

traditional religious scholarship with modern communication strategies, offers a unique 

lens for studying how da’wah is not only disseminated but also institutionalized through 

editorial decision-making and pedagogical priorities. The station thus provides an 

opportunity to understand how Islamic values are framed, packaged, and transmitted 
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to segmented audiences, particularly students and academic communities, while still 

engaging broader segments of Indonesian society  (Gusfa et al., 2021; Heryanto, 2017). 

Understanding how agenda-setting is constructed on Salam TV is significant for 

several reasons, particularly given its role as a Salafi da’wah media outlet. Salam TV 

operates within the Salafi tradition, known for its strict, puritanical interpretation of 

Islam, which often sparks controversy and debates within the broader Muslim 

community. This makes Salam TV a particularly compelling subject of study, as it 

presents a unique case of media operating within a theological framework that 

prioritizes doctrinal purity over the more flexible approaches found in other Islamic 

media outlets. Additionally, Salam TV's content frequently addresses khilafiyah 

(differences of opinion) within the Islamic community, offering insight into how media 

in this tradition navigates theological disagreements and presents its perspectives on 

contentious issues. 

First, studying Salam TV enhances our understanding of how Islamic media 

functions in decentralized, community-based settings, which operate outside the 

commercial pressures faced by mainstream broadcasters. These settings, such as Salam 

TV, offer a different perspective on how religious content is framed and prioritized. 

Second, this study contributes to the broader field of Islamic communication studies by 

applying agenda-setting theory to religious media, an approach that has been 

surprisingly underexplored in existing scholarship. Finally, by examining the editorial 

processes and content strategies at Salam TV, the research offers practical insights for 

Islamic universities and da’wah institutions seeking to optimize their communication in 

the digital age, particularly by aligning it with their theological and doctrinal 

imperatives while addressing contemporary issues. 

Thus, the main objective of this study is to critically examine the construction of 

agenda setting in Salam TV’s da’wah broadcasting, with a particular focus on three 

dimensions: (1) the institutional context and editorial structure that inform content 

decisions; (2) the dominant themes and issues prioritized in programming; and (3) the 

intended communicative goals and audience engagement strategies. By doing so, this 

research aims to provide a theoretically grounded and empirically rich account of how 

Islamic da’wah messages are strategically curated within campus-based media 

operations. This study not only fills a notable gap in the literature but also seeks to 
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stimulate further dialogue around the ethics, politics, and pragmatics of religious 

communication in contemporary media environments. 

 

Literature Review 

McCombs and Shaw first conceptualized the agenda-setting theory. (McCombs & 

Shaw, 1972)posits that the mass media play a critical role in determining which issues 

the public perceives as important. Initially applied to political journalism, this theory has 

since been extended to various domains, including health communication, 

environmental issues, and, increasingly, religious broadcasting. Media do not merely 

reflect reality; they actively shape it by giving prominence to specific themes, ideas, and 

voices while marginalizing others. This editorial selection process becomes especially 

influential in contexts where audiences rely heavily on media to interpret religious 

guidance and sociocultural norms. 

In the realm of Islamic media studies, scholars such as Christensen (2021) and 

Shuhufi et al. (2022) have explored the rise of Islamic digital platforms as spaces for 

da’wah, identity construction, and ideological negotiation. These platforms, including 

television, YouTube, Instagram, and TikTok, have been widely examined with respect 

to their reach, reception, and theological content. Studies have evaluated how media 

da’wah adapts to digital culture, how audiences interpret online fatwas, and how Islamic 

media navigates between orthodoxy and populism. However, few have applied the 

agenda-setting framework to assess how issues are selected, framed, and prioritized 

within Islamic broadcasting institutions themselves. 

Salam TV, as a campus-based Islamic television channel under the auspices of 

STAI As-Sunnah, represents a unique hybrid between traditional Islamic scholarship 

and modern media management. While some preliminary works have looked into its 

effectiveness in youth engagement and online da’wah (Eseverri-Mayer & Khir-Allah, 

2022; Huda et al., 2022; Ozalp & Ćufurović, 2021; Sunaryanto & Rizal, 2023). There is still 

a limited understanding of the internal decision-making processes that determine which 

da’wah messages are broadcast and why. Most research has focused on audience 

reception or content analysis without diving deeper into the structural, editorial, and 

ideological frameworks that shape the channel’s communication agenda. This is where 

the need for further exploration becomes apparent. 
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Research Gap 

Despite the growing interest in Islamic media, most research has focused on 

macro-level phenomena, such as the rise of global Islamic networks, or on micro-level 

trends, such as audience engagement with specific preachers or religious influencers. 

However, as Al-Zaman (2022) emphasizes the need for more research at the meso level 

of analysis, particularly on the internal editorial processes within Islamic broadcasting 

institutions. Al-Zaman (2022) notes that much of the focus is on the public-facing side of 

Islamic media, but the intricacies of content creation and editorial logic remain largely 

unexplored. This gap is particularly relevant in non-commercial educational settings 

such as Salam TV, where editorial processes are driven by theological and institutional 

priorities rather than market forces. 

Beyond the appealing visuals and authoritative religious content, what determines 

the choice of issues and themes featured on Salam TV? How does the editorial team 

decide which aspects of Islamic life to emphasize, and which to sideline? Moreover, how 

are institutional priorities, educational, ideological, and strategic, translated into 

broadcast decisions? These questions highlight a critical research gap. While previous 

studies have examined da’wah content in terms of its effectiveness, reach, or theological 

soundness, few have investigated the agenda-setting mechanisms that underpin the 

production of Islamic media content. Even fewer have explored how such mechanisms 

operate within the organizational and educational framework of campus-based Islamic 

broadcasting. The current study seeks to address this gap by analyzing the construction 

of agenda setting in Salam TV’s da’wah programming, focusing on the editorial 

processes, thematic priorities, and institutional influences that shape its broadcasting 

agenda. 

Furthermore, while agenda-setting theory has been widely applied in political and 

commercial media, its application to religious media, particularly Islamic television 

within educational institutions, remains surprisingly rare. In the context of Islamic 

media, Muslim & Irawan (2023) suggest that the theoretical application of agenda-setting 

has been overwhelmingly focused on commercial broadcasters, leaving a notable gap in 

understanding how Islamic educational platforms, such as Salam TV, set their agenda. 

This results in a limited understanding of how content curation is influenced by 

theological guidance, audience targeting, and ideological boundaries. 
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A specific gap exists in understanding how Salam TV constructs its agenda, even 

though it serves both as a medium for Islamic proselytization and an academic platform 

embedded within a Salafi educational context. According to Bahri & Zueni (2021)Salam 

TV is a critical institution in North Sumatra for promoting Islamic values within the 

Salafi tradition, yet little empirical research has explored how its content priorities are 

set. This absence in the literature is significant given Salam TV's role in shaping public 

understanding of Islam among its audience, including students, alums, and the broader 

Muslim community. 

Therefore, this study aims to address these under-theorized and under-researched 

areas by examining how the editorial and institutional processes at Salam TV influence 

its da’wah content and agenda-setting practices. The research will explore how editorial 

decisions are made within an educational framework and how institutional priorities 

guide the content that reaches its audience, offering insights into the broader dynamics 

of Islamic media within educational settings. 

 

Problem Formulation 

This study examines how Salam TV's editorial processes shape the direction of 

da’wah presented to the public.  Salam TV claims to operate as an academically focused 

da’wah media within an Islamic higher education institution; however, uncertainties 

persist regarding the criteria that govern the selection of issues and themes presented. 

How does the editorial team balance theological imperatives, institutional interests, and 

the diverse needs of its audiences? 

Furthermore, it is crucial to determine how institutional priorities, whether 

educational, ideological, or strategic, are reflected in broadcast decisions. Are the choices 

of themes, program formats, and modes of presentation shaped more by Islamic 

scholarly traditions, the broadcasting institution’s agendas, or modern communication 

strategies aimed at engaging younger viewers? These questions form the core of the 

problem formulation in this research. 

 

Novelty Of The Study 

This study presents a novel contribution by integrating agenda-setting theory with 

Islamic da’wah broadcasting in educational institutions. While prior research has 

examined Islamic media in terms of its effectiveness, audience reception, or content 
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analysis (Efendi et al., 2023; Santoso, 2022), this research takes a different approach by 

focusing on the editorial processes and institutional mechanisms that drive content 

creation.  

Many earlier studies, such as those by Huda et al. (Huda et al., 2022) and 

Sunaryanto & Rizal (Sunaryanto & Rizal, 2023), have explored the impact of Islamic 

media platforms on youth engagement or their role in spreading da’wah, but they often 

adopt a content-focused or audience-centered approach. In contrast, this study 

highlights the internal decision-making processes at Salam TV, offering insights into 

how editorial teams set the agenda and prioritize issues from a theological and 

institutional perspective. 

Another key distinction of this study is its methodological orientation. Previous 

studies (Eseverri-Mayer & Khir-Allah, 2022) Often rely on quantitative surveys or 

audience analysis to assess the impact of Islamic media. In contrast, this study employs 

a qualitative case study approach, using in-depth interviews, document analysis, and 

thematic coding to uncover the editorial logic and agenda-construction process within 

Salam TV. This approach enables a deeper understanding of how institutional values, 

leadership ideologies, and theological priorities shape the construction of media content. 

This topic has not been explored in prior studies. 

This research addresses a gap in scholarship on campus-based Islamic media, 

which is often overlooked in favor of larger, commercial platforms. While other studies 

focus on national or global Islamic media networks (Bahri & Zueni, 2021). This research 

emphasizes the unique role of smaller, educationally oriented media outlets, such as 

Salam TV, in shaping Muslim youth discourse. By applying agenda-setting theory to a 

local, non-commercial media outlet, this study provides a fresh, theory-informed 

perspective on how da’wah messages are curated, filtered, and framed at the institutional 

level. 

 

Purposes Of The Study 

The primary aim of this study is to critically examine the construction of agenda 

setting in Salam TV's da’wah broadcasting. This includes identifying how editorial teams 

and institutional stakeholders determine which issues are prioritized, what themes are 

emphasized, and how messages are framed to align with the mission of STAI As-
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Sunnah. By doing so, the research intends to map out the editorial ecosystem that drives 

religious communication in this unique institutional setting. 

A secondary objective is to explore the intersection of media production and 

Islamic pedagogy, particularly how campus-based broadcasters such as Salam TV 

integrate scholarly authority with media logic. This analysis will assess how producers, 

scholars, and administrators collaborate or, at times, contest over what constitutes 

proper da’wah for broadcast. Such findings may offer practical guidelines for other 

Islamic media platforms seeking to maintain theological integrity while effectively 

engaging broader audiences. 

This research aims to advance a contextualized model of agenda-setting in Islamic 

broadcasting. This model, grounded in empirical data and rooted in communication 

theory, provides a framework for future research in analogous institutional or 

ideological contexts. The research aims to enhance transparency, reflection, and 

effectiveness in da’wah practices in an era where the competition for attention and 

religious interpretation has shifted predominantly to digital platforms. 

The primary purpose of this study is to investigate how agenda-setting is 

constructed within Salam TV’s da’wah broadcasting, focusing on the editorial processes, 

thematic priorities, and institutional influences that shape content decisions. This 

research addresses the gap by examining the mechanisms by which editorial teams and 

institutional stakeholders select and frame religious issues, aligning these choices with 

the mission of STAI As-Sunnah. 

The secondary objective is to examine the interplay between Islamic pedagogy and 

media logic within a campus-based broadcaster, with a specific focus on the 

collaboration or contention among producers, scholars, and administrators in 

establishing appropriate da’wah for broadcast. From this analysis, the study seeks to 

develop a contextualized model of agenda setting in Islamic broadcasting, thereby 

contributing to communication theory and to practical guidelines for Islamic media 

institutions. Ultimately, the findings aim to encourage more transparent and effective 

da’wah practices that balance theological integrity with the expectations of contemporary 

audiences. 
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Rationale Of The Study 

This research is urgent because Salam TV, a campus-based da’wah station with a 

Salafi orientation, represents a unique identity space within the landscape of Islamic 

media in Indonesia. Islamic higher education institutions increasingly act as both 

producers and regulators of religious discourse. Yet, little scholarly attention has been 

given to how editorial and institutional mechanisms shape the content of da’wah 

broadcasting. Previous studies have primarily emphasized audience reception and 

agenda-setting effects, without addressing internal production processes or the framing 

criteria that guide religious programming. However, channels like Salam TV play a 

significant role in shaping religious understanding and social identity among audiences. 

(Muslim & Irawan, 2023; Bahri & Zueni, 2021). Examining its editorial ecosystem, 

therefore, becomes critical for understanding how Islamic messages are constructed and 

disseminated. 

Neglecting to examine this issue could result in significant repercussions. Without 

a deeper understanding of the editorial logic and institutional priorities behind Islamic 

broadcasting, da’wah stations risk producing content that is overly narrow, dogmatic, or 

disconnected from the contextual needs of the public, especially younger generations 

who often struggle with tensions between religious messages and everyday realities 

(Wei, 2008). This gap threatens both the credibility of institutions and the effectiveness 

of da’wah, as poorly contextualized programming can erode audience trust and 

engagement. Thus, this study is necessary to develop a contextualized model of agenda 

setting in Islamic broadcasting, one that strengthens accountability, adaptability, and 

theological integrity of Islamic media in the digital era. 

 

METHODS 

This study adopts a qualitative case study approach, which is particularly suited 

for exploring complex social processes within specific institutional contexts. Salam TV is 

a unique case for this research due to its distinctive approach to da’wah broadcasting, 

which distinguishes it from other media outlets. The case study method allows for an in-

depth, contextualized examination of how agenda setting is constructed in Salam TV's 

religious broadcasts. By focusing on a single, information-rich case, the research seeks to 

unpack the dynamics, perceptions, and decision-making processes that shape the 
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formulation of religious broadcast content, thereby providing valuable insights into the 

intersection of media, religion, and society. 

Data were collected through a combination of in-depth interviews, document 

analysis, and focus group discussions. (Briandana et al., 2021; Fauzi et al., 2022). 

Interviews were conducted with key stakeholders within the institution, including 

broadcasting station managers, content producers, and Islamic scholars involved in 

designing da’wah messages. Focus groups were conducted with regular viewers of Salam 

TV to gain insights into audience perceptions of content priorities, thematic relevance, 

and behavioral impacts. Additionally, institutional documents such as program 

schedules, editorial guidelines, and internal memos were analyzed to triangulate the 

findings and verify the consistency of thematic priorities. 

Purposive sampling was used to identify informants with direct involvement in or 

experience with Salam TV. A total of 140 individuals participated in this study, 

categorized into six distinct groups based on their roles and relevance to the research 

objectives.  

Table 1. 

Research Informants 

Category Role Description 
Number of 
Informants 

Broadcasting 
Station 
Managers 

Key 
decision-
makers 

Individuals responsible for the overall 
management and operational decisions at 
broadcasting stations. 

5 

Content 
Producers 

Content 
creators 

Professionals involved in creating and 
producing da’wah content, such as 
religious programs and thematic shows. 

10 

Islamic Scholars Theological 
authorities 

Religious experts who provide scriptural 
guidance and approve content for 
theological accuracy. 

5 

Salam TV 
Audiences 

Regular 
viewers 

Members of the public who regularly 
engage with Salam TV’s religious content, 
including students, alumni, and the 
general Muslim community. 

100 

Focus Group 
Participants 

Audience 
members 

A selected group of audience members 
who participate in discussions on how 
da’wah media content affects their 
understanding and practice. 

20 

 
Table 1 presents the research informants, categorized by role and number of 

participants. The categories include Broadcasting Station Managers (5 informants), who 
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are responsible for overseeing the management and operations of broadcasting stations; 

Content Producers (10 informants), who are involved in creating and producing 

religious content; Islamic Scholars (5 informants), who provide theological guidance and 

ensure content accuracy; Salam TV Audiences (100 informants), who are regular 

viewers, including students, alums, and the general Muslim community engaging with 

the channel's content; and Focus Group Participants (20 informants), a selected group of 

viewers who discuss how the da’wah media content influences their understanding and 

practices. These informants provide diverse perspectives for the research, ranging from 

decision-makers to regular viewers and scholars. 

This structured methodological design ensures both depth and breadth of data 

collection. It allows the study to address multiple dimensions of agenda-setting 

construction, from institutional strategy and editorial policy to production processes and 

audience reception. All interviews and FGDs were recorded with consent and later 

transcribed for thematic analysis (see Table 1). Thematic analysis was employed to 

identify patterns in agenda prioritization, issue selection, and the framing of da’wah 

messages across program genres. 

The study maintained trustworthiness by adhering to the criteria of credibility, 

dependability, confirmability, and transferability (Sheldon et al., 1986). Credibility was 

established through triangulation of data sources and prolonged engagement in the 

field. Member checking was also applied, whereby preliminary findings were presented 

to selected informants to validate interpretations. Dependability and confirmability 

were maintained through detailed field notes and an audit trail, while thick description 

was employed to enhance transferability to similar institutional contexts. 

 

RESULT AND DISCUSSION 

Salam TV’s Influence On Religious Themes And Audience Engagement 

According to the agenda-setting theory by McCombs & Shaw (1972) The media 

play a crucial role not only in determining which issues are important but also in shaping 

how the public perceives them. In the case of Salam TV, this theory offers valuable 

insights into how the station sets its agenda by prioritizing specific themes and framing 

them within a Salafi context. The editorial choices made by Salam TV, such as its focus 

on theological themes such as ‘aqīdah (creed), akhlāq (morality), and Islamic 
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jurisprudence, align with McCombs and Shaw's concept that media influence public 

discourse by determining which topics the audience should attend to. 

A more critical reading shows that Salam TV’s prioritization of ‘aqīdah, akhlāq, and 

fiqh illustrates how Islamic broadcasting often reproduces normative theological 

agendas without fully addressing the complexities of contemporary Muslim life. While 

such a focus ensures doctrinal purity, it risks sidelining issues such as pluralism, digital 

ethics, and the socio-political realities that younger audiences encounter daily. This 

selective framing exposes a research gap, as most studies emphasize audience reception 

or religious impact, but rarely interrogate the editorial and institutional choices that 

define what counts as “proper” da’wah (Campbell & Tsuria, 2021). 

“At Salam TV, we prioritize content that aligns with core Islamic principles, 
especially in relation to ‘aqīdah, akhlāq, and fiqh. We believe that these 
theological and moral teachings should be central to our broadcasts. For 
example, shows like 'Tauhīd Series' and 'Adab in Social Media' are designed 
to emphasize the importance of pure beliefs and good character, as we see these 
as essential in guiding the Muslim community.” (Producer of Salam TV) 
 

For instance, Salam TV’s programming, including shows like Tauhīd Series and 

Adab in Social Media, reflects a clear agenda to promote a strict interpretation of Islam, 

prioritizing themes that support Salafi values. This demonstrates the agenda-setting 

function in action, as Salam TV not only determines what the audience should think 

about (e.g., the importance of ‘aqīdah or family values) but also influences how these 

themes are understood, through framing them within a traditional religious framework. 

Programs such as Millennial Muslim and Raising Righteous Children address 

contemporary issues. However, they are still framed in a way that aligns with Salafi 

doctrines, presenting them through the lens of Islamic teachings rather than modern, 

secular perspectives. 

However, while these strategies illustrate the application of agenda-setting theory, 

they also reveal critical limitations that constrain Salam TV’s effectiveness in addressing 

the needs of a broader and more diverse audience. First, Salam TV demonstrates a lack 

of inclusivity in content. By heavily prioritizing Salafi interpretations of Islam, the station 

marginalizes alternative Islamic perspectives and broader sociocultural discourses. This 

narrow scope of agenda-setting may alienate audiences who seek a more pluralistic 

representation of Islamic thought (Bandura, 2001). In doing so, Salam TV risks 
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diminishing its relevance in a diverse media environment in which audiences 

increasingly demand inclusivity and representation. 

Second, the station relies on one-way, non-interactive communication formats, 

such as lectures and sermons. This communication style reflects what Rodríguez-Díaz & 

McCombs (2023) and Wibiyanto & Hastiningsih (2019) describe as a traditional, top-

down model of media influence. In the digital era, however, younger audiences tend to 

favor dialogical and interactive media forms, such as podcasts, live Q&A sessions, and 

social media engagement. Salam TV’s continued reliance on one-way broadcasting, 

therefore, limits its ability to foster active audience participation, diminishing its long-

term impact among digitally literate viewers. 

Third, Salam TV faces the challenge of limited adaptation to contemporary social 

issues. Although it addresses themes such as family and morality, its framing often 

neglects urgent modern concerns, including mental health, gender equality, and socio-

political justice. As Scheufele & Tewksbury (2007) note, framing influences not only what 

audiences consider necessary but also how they interpret issues. By framing these topics 

primarily within theological boundaries, Salam TV risks being perceived as detached 

from pressing societal realities, particularly by younger generations seeking relevant 

and practical guidance. 

For instance, the August theme Facing Modern Fitnah, which draws upon Surah Al-

Kahf, includes programs such as Flexing and Riya’ and Faith in the Digital Age. While these 

broadcasts aim to caution youth against the dangers of ostentation and moral decline in 

social media use, the framing often lacks a nuanced understanding of the broader 

psychological and social dynamics of digital culture. By reducing complex issues like 

online self-expression and peer pressure to mere matters of fitnah and sin, the programs 

risk oversimplifying modern challenges. This approach illustrates the negative tendency 

of Salam TV’s agenda-setting: rather than engaging critically with contemporary youth 

culture, the content frames it narrowly through a theological lens, which may alienate 

younger audiences seeking more balanced and empathetic guidance (Ananda, 2017). 

The theory also suggests that the framing of these themes plays a pivotal role in 

shaping audience perceptions. While the audience values the theological accuracy of the 

content, there is an apparent demand, particularly among younger viewers, for more 

inclusive and contemporary language to address issues such as mental health and 

gender roles. Salam TV’s reliance on one-way communication formats, such as religious 
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lectures or sermons, also limits audience engagement, particularly compared with more 

modern, interactive media formats, such as podcasts. This highlights the need for Salam 

TV to adapt its content delivery methods to remain relevant to a younger, more 

interactive audience, thereby helping them feel understood and respected and 

maintaining its influence in shaping public discourse on Islam. 

Salam TV’s programming, including the Tauhīd Series and Adab in Social Media, 

demonstrates a clear editorial agenda-setting function: it dictates not only the topics 

audiences consider (such as ‘aqīdah, family values, and morality) but also how they 

perceive them, through a framing steeped in Salafi interpretation. In agenda-setting 

terms, Salam TV exercises first-level agenda-setting by determining issue salience and 

second-level agenda-setting by framing attributes of these issues, highlighting 

theological clarity while sidelining secular or pluralistic alternatives. According to 

McCombs & Shaw (Mccombs & Shaw, 1972) Such media influence extends beyond 

coverage volume; it shapes how audiences interpret and prioritize religious themes. This 

framing strategy not only solidifies a particular religious discourse but also channels 

audience understanding into specific religious paradigms. 

While theological accuracy is important, younger audiences increasingly seek 

content that addresses contemporary issues, such as mental health and gender roles, 

inclusively, while maintaining scriptural depth. Salam TV’s continuing reliance on one-

way communication formats, such as lectures and sermons, limits opportunities for 

deeper engagement. Communication research suggests that interactive formats like 

podcasts or live Q&A sessions foster greater involvement, retention, and resonance with 

digitally oriented audiences (Entman, 1993; Scheufele, 2020). The disparity between 

audience expectations and content delivery underscores the urgent need for Salam TV 

to shift from merely setting the agenda to fostering meaningful dialogue, particularly to 

maintain its relevance among younger, more interactive audience segments. 

Figure 1 illustrates the challenges Salam TV faces in setting the agenda for its 

audience through a comprehensive visual. It highlights the factors influencing editorial 

choices, including the prioritization of theological themes, framing within a Salafi 

context, and adherence to a traditional religious framework. Figure 1 also addresses 

communication methods, particularly the one-way communication approach and the 

lack of interactive formats. These issues are contrasted with the need for more inclusive 

content, demand for contemporary language, and the challenges of maintaining 
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relevance among a diverse audience. Overall, the diagram encapsulates the tension 

between preserving traditional religious values and adapting to a more modern, 

inclusive, and interactive media environment. 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. Analyzing Salam TV’s Agenda-Setting Challenges 

Thus, the agenda-setting theory provides an essential framework for 

understanding how Salam TV strategically curates its content to align with Salafi 

principles while influencing its audience’s religious identity and social values. However, 

as the audience becomes more diverse, particularly among younger generations, Salam 

TV’s content and delivery methods may need to evolve to sustain its role in the digital 

age. 

 

Editorial Prioritization Of Da’wah Themes 

The second major finding centers on the internal logic underlying the prioritization 

of themes in Salam TV’s broadcasting agenda. The study reveals that da’wah topics are 

selected not merely based on current social issues or audience trends, but primarily 

guided by theological priorities derived from the institution’s Salafi orientation. The 

thematic focus includes ‘aqīdah (creed), manhaj (methodology), akhlāq (morality), and 

Islamic jurisprudence, all framed within classical interpretations. 

Salam TV’s emphasis on thematic priorities such as ‘aqīdah, manhaj, akhlāq, and fiqh 

aligns closely with its educational mission situated within Islamic higher education. 

According to agenda-setting theory, the media's role is not only to determine what 

audiences should think about (first-level agenda-setting) but also how those topics are 
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framed and understood (second-level agenda-setting) (McCombs & Shaw, 1972). This 

selectivity ensures the transmission of theological clarity and moral grounding, an 

essential countermeasure given the challenges posed by the digital proliferation of 

fragmented and distorted religious narratives (Humaizi, 2018). By emphasizing 

foundational religious teachings, Salam TV not only educates but also significantly 

influences public discourse on religion and identity formation. 

The emphasis on classical interpretative frameworks may marginalize critical 

issues such as religious moderation, mental health, gender dynamics, and digital ethics, 

which are increasingly significant for younger, digitally engaged Muslim audiences. 

Communication studies underscore the dangers of narrow framing: when media 

neglects relevant and evolving societal themes, it loses resonance and engagement 

potential (Picone et al., 2019). Consequently, this topic is prioritized not only because it 

reflects institutional intentions but also because achieving a balanced da’wah agenda is 

essential for preserving religious integrity and societal relevance.  In the absence of such 

a balance, religious broadcasting risks detachment from the lived experiences of its 

audience, thereby compromising both its credibility and influence. 

Despite its strong commitment to theological consistency, Salam TV’s editorial 

priorities may narrow the scope of issues addressed, thereby limiting its relevance to the 

broader public sphere. Research on religious broadcasting highlights that when media 

content is too tightly bound by theological orthodoxy, it risks alienating segments of the 

Muslim audience who seek more contextual or inclusive approaches (Setia, 2022; Singer, 

2009). For instance, while topics such as ‘aqīdah, fiqh, and akhlāq are central to Islamic life, 

an overemphasis on these themes may reduce opportunities to explore pressing socio-

cultural challenges faced by young Muslims in rapidly changing environments. This 

imbalance can hinder the channel’s capacity to serve as a bridge between timeless Islamic 

principles and contemporary realities. 

Another weakness lies in the selective engagement with contemporary issues, 

which are addressed only when they can be strictly aligned with Qur’anic or sunnah 

references. While this approach ensures doctrinal purity, it may also restrict the station’s 

ability to engage with the complexities of topics such as mental health (Trevisan, 2020), 

gender justice (Martino et al., 2021), and digital ethics in nuanced ways (Campbell & 

Tsuria, 2021). Consequently, the editorial strategy could reinforce a perception that 

Islamic media avoids grappling with diverse and evolving concerns of Muslim societies. 
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This tension between theological consistency and socio-cultural relevance highlights a 

key limitation of Salam TV’s editorial agenda. 

Managers and scholars regularly collaborate to determine monthly themes that 

serve as the editorial umbrella for all program types, from lecture series and short-form 

reminders to youth-targeted talk shows. Interestingly, contemporary social issues such 

as flexing culture, gender roles, and mental health are also addressed, but only when 

they can be rooted in Quranic and Sunnah references, thereby maintaining theological 

consistency. 

In fact, themes such as ‘aqīdah, manhaj, akhlāq, and fiqh are essential to society, as 

they underpin Islamic guidance. However, Salam TV tends to restrict its scope, framing 

it almost exclusively within classical interpretations, which reflects a limitation in 

contextualizing the Quran and Sunnah with contemporary realities (Hussain, 2022; 

Sanjaya et al., 2022). When the doctrine holds that the Quran is a comprehensive way of 

life, these teachings should not be confined solely to rigid traditional categories but also 

extended to address emerging issues like flexing culture, gender roles, and mental health 

concerns that resonate strongly with younger audiences. Interestingly, Salam TV does 

attempt to cover such themes, but only when they can be explicitly rooted in Quranic 

and Sunnah references, ensuring theological consistency but often at the expense of 

broader relevance and inclusivity 

 

 

 

 

 

 

Figure 2. Salam TV YouTube Channel Header  

(Source: https://www.youtube.com/@Salamtelevisi) 

Figure 2 illustrates the station's efforts to engage a substantial audience, as 

evidenced by its 139,000 subscribers. The following highlights the channel's broad reach 

and the effectiveness of its editorial strategy in prioritizing theological themes rooted in 

Salafi orientation. Figure 2 showcases the technical aspect of the broadcast setup, with 

the host engaging with the audience and the crew ensuring high-quality production. 

This reinforces Salam TV's commitment to delivering da’wah content with a professional 
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approach, using modern broadcasting tools. The prominent display of the channel's 

name and subscription count indicates that the station is not just focused on content 

creation but also on fostering a large and engaged viewership. 

Table 2. 

Monthly Priority Themes In Salam TV (2024 Sample) 

Month Main Theme Theological 
Reference 

Content Examples 

January Strengthening ‘
‘aqīdah 

Surah Al-Ikhlas Tauhīd Series, Avoiding 
Shirk 

March Manners and Islamic 
Etiquette 

Hadith Arbain, Al-
Adab Al-Mufrad 

Adab in Social Media, 
Adab in Study Circles 

May Family in Islam Surah At-Tahrim, 
Hadith Muslim 

Roles of Fathers, 
Raising Righteous 
Children 

August Facing modern 
defamation (fitnah) 

Surah Al-Kahf Flexing and Riya’, Faith 
in the Digital Age 

November Youth and da’wah Surah Al-Anbiya:105 Millennial Muslim, 
Campus Preachers 

 

Table 2 outlines the monthly priority themes for Salam TV in 2024, along with their 

corresponding theological references and content examples. Each month focuses on a 

specific theme, beginning with strengthening ‘aqīdah in January, drawing from Surah Al-

Ikhlas, with content such as the Tauhīd Series and Avoiding Shirk. March focuses on 

Manners and Islamic Etiquette, referencing Hadith Arba’in and Al-Adab Al-Mufrad, 

featuring topics like Adab in Social Media and Adab in Study Circles. In May, the theme 

shifts to Family in Islam, based on Surah At-Tahrim and Hadith Muslim, with 

discussions on Roles of Fathers and Raising Righteous Children. August addresses 

Facing Modern Fitnah, citing Surah Al-Kahf, and includes topics such as Flexing and 

Riya’ and Faith in the Digital Age. Lastly, November focuses on Youth and Da’wah, 

referencing Surah Al-Anbiya:105, with content like Millennial Muslim and Campus 

Preachers. Each theme is designed to guide the content toward addressing 

contemporary issues while remaining grounded in Islamic teachings. 
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Figure 3. The Salam TV Program List 

Figure 3 show the Salam TV program list features a wide range of religious and 

personal development themes. Key programs include Bengkel Ramadhan, which offers 

lessons on worship during the holy month of Ramadan, and Fiqh Muyassar, which 

presents Islamic jurisprudence in an accessible manner. Kajian Kitab ‘Aqīdah and Sirah 

Nabawiyyah focuses on discussions about the life of Prophet Muhammad SAW and 

aspects of Islamic teachings. The Hadist program centers around the study of the sayings 

of the Prophet, while Tajwid Al-Qur'an teaches the correct way to read the Quran with 

proper tajwid. 

Salam TV, as an Islamic television station, curates its content to guide various 

aspects of Islam, from theological principles to daily practices. By selecting and 

prioritizing specific topics, such as Fiqh Muyassar (Islamic law), Kajian Kitab ‘aqīdah (the 

study of Islamic theology), and Sirah Nabawiyah (the life of Prophet Muhammad), the 
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station intentionally directs the audience’s attention toward these fundamental aspects 

of Islamic teachings (Bahri & Zueni, 2021). 

This deliberate agenda-setting process is informed by the station's theological 

orientation, which emphasizes traditional Islamic values and seeks to strengthen the 

religious foundation of its viewers. For example, the focus on Fiqh in Fiqh Muyassar 

makes Islamic jurisprudence more accessible to everyday viewers, encouraging them to 

integrate Islamic law into their lives. Similarly, by highlighting the sirah nabawiyah, Salam 

TV brings attention to the life and example of Prophet Muhammad, fostering a deeper 

connection between the audience and the core values of Islam. 

Other programs include Makan Mantab, which explores culinary topics from an 

Islamic perspective, and Saung Ramadhan, which provides messages and information 

on activities during Ramadan. There are also programs such as Testimoni, which 

features motivational stories from prominent figures, and the tasyabbuh phenomenon, 

which discusses the influence of foreign cultures on the lives of Muslims. Additionally, 

Lomba Membaca Al-Qur'an serves as a competition for Quran recitation, and Jejak Hafidz 

Indonesia inspires with the journeys of hafidz in Indonesia (Hassan & Elmasry, 2019). 

 

Framing Techniques And Script Guidelines 

The finding examines how Salam TV frames its content, focusing on how themes 

are presented to maintain theological accuracy while engaging its primary audience, 

namely students, alumni, and the broader Muslim community. Salam TV's framing style 

is both didactic and dialogical, presenting authoritative religious content in an engaging 

manner. This is achieved through formats such as Q&A sessions, thematic talk shows, 

and animated programs designed to appeal to younger audiences. Programs such as Fiqh 

Muyassar, Kajian Kitab ‘Aqīdah, and Sirah Nabawiyah employ engaging formats, 

including Q&A sessions, thematic talk shows, and animated programs. These choices 

are not merely driven by entertainment appeal but also grounded in communication 

psychology, particularly the principle that learning and message retention increase 

when audiences feel cognitively and emotionally involved (Ginting et al., 2024).  

Q&A formats foster active participation and dialogical learning, talk shows 

provide narrative framing that encourages social identification, and animation leverages 

visual storytelling to resonate with younger viewers who are native to digital culture 

(Bandura, 2001; Valkenburg & Piotrowski, 2017). From a communication perspective, 
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these formats align with uses and gratifications theory (Ruggiero, 2000), where 

audiences seek media that fulfills informational, social, and affective needs. Thus, Salam 

TV’s programming strategy reflects a balance between theological accuracy and 

psychological engagement, ensuring that Islamic messages are delivered in ways that 

remain both credible and relatable to younger generations. 

This structured process helps prevent misinterpretation or misrepresentation of 

Islamic concepts, especially when addressing controversial or trending topics. Programs 

are also designed to emphasize positive reinforcement over fear-based messages, 

promoting da’wah as an act of mercy (rahmah) and wisdom (hikmah), not harshness. The 

collaboration between content producers and scholarly advisors is central to this framing 

consistency. 

Table 3. 

Script Approval And Framing Process 

Stage 
Responsible 

Actor 
Description Purpose 

Theme 
Determination 

Managers and 
Scholars 

Monthly editorial 
meetings to set the 
da’wah direction 

Ensure consistency 
with salafi manhaj 

Script Drafting Content 
Producers 

Producers write based 
on references and 
audience data 

Make it audience-
relevant 

Theological 
Review 

Senior Islamic 
Scholars 

Script is reviewed and 
edited for sharia 
compliance 

Prevent 
misinterpretation or 
bid’ah 

Filming and 
Editing 

Production 
Crew 

Recording and editing 
aligned with framing 
tone 

Maintain style: 
compassionate yet 
firm 

Pre-Broadcast 
Feedback 

Internal Review 
Committee 

Final review for 
language, clarity, tone 

Final quality assurance 

 
Table 3 outlines the script approval and framing process at Salam TV, detailing the 

stages, responsible actors, descriptions, and purposes of each step. The first stage, theme 

determination, involves managers and scholars in monthly editorial meetings to set the 

direction of the da’wah, ensuring it aligns with the Salafi manhaj. In the script drafting 

stage, content producers write scripts based on Islamic references and audience data, 

aiming to make the content relevant to the audience.  

The theological review stage involves Senior Islamic Scholars, who review and edit 

the script to ensure it complies with Sharia law, preventing any misinterpretation or 
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innovation/heresy (bid'ah). The filming and editing stage is carried out by the 

production crew, ensuring the content’s style is both compassionate and firm, in line 

with the framing tone. Finally, in the pre-broadcast feedback stage, the internal review 

committee conducts a final review of language, clarity, and tone to ensure quality 

assurance before the content is aired. This structured process maintains theological 

accuracy and audience engagement while ensuring the content adheres to Islamic 

principles. 

This approach is evident in programs such as Bengkel Ramadhan and Saung 

Ramadhan, where the message is delivered compassionately and emphasizes spiritual 

growth and self-reflection. By emphasizing positivity, Salam TV fosters a welcoming and 

nurturing environment for its viewers, aligning with the station's overall goal of 

spreading Islamic teachings in an approachable manner. Collaboration between content 

producers and scholarly advisors is integral to maintaining consistency in framing, 

ensuring that the content resonates with the audience while staying true to the principles 

of Islam. The script approval and framing process at Salam TV is well-structured, as 

outlined in Table 3, which highlights the various stages involved in content creation.  

Framing theory in this study draws primarily from Robert Entman (Entman, 1993), 

who defines framing as the process of selecting certain aspects of perceived reality and 

making them more salient to promote particular problem definitions, causal 

interpretations, moral evaluations, and treatment recommendations. Salam TV employs 

this framing by deliberately prioritizing themes like Fiqh Muyassar, Kajian Kitab ‘Aqīdah, 

and Sirah Nabawiyah in its agenda-setting process, thereby positioning these classical 

Islamic subjects as central to the audience’s religious life. In this way, framing operates 

within the broader agenda-setting function (McCombs & Shaw, 1972; Scheufele & 

Tewksbury, 2007), where not only is the audience told what to think about (Islamic creed, 

jurisprudence, morality) but also how to think about it namely, through a Salafi-oriented 

theological lens. 

Specifically, the script approval process at Salam TV reflects Entman’s (1993) four 

key framing functions: 1) defining problems by presenting modern social issues like 

gender roles or flexing culture as challenges best understood through the Qur’an and 

Sunnah; 2) diagnosing causes by attributing these challenges to deviations from Islamic 

principles; 3) making moral judgments by reinforcing Salafi manhaj as the authentic 
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interpretive framework; and 4) suggesting remedies by offering jurisprudential 

guidance and prophetic examples as solutions.  

This deliberate framing ensures that contemporary issues are only addressed 

insofar as they can be theologically rooted, maintaining doctrinal consistency while 

engaging audiences. Through this, Salam TV’s agenda-setting is not neutral but 

theologically bounded, shaping what religious content is prioritized and how audiences 

are guided to interpret both classical and contemporary themes (Entman, 1993; 

McCombs & Shaw, 1972; Scheufele, 2000). 

 

Audience Perception Of Agenda Content 

The third result involves audience response to the thematic and editorial agenda 

of Salam TV. Based on both survey data and focus group discussions, it was found that 

a majority of the audience appreciates the structured, calm, and scholarly tone of da’wah 

content. Many feel that Salam TV offers a unique alternative to the more viral yet shallow 

Islamic content on social media platforms. Respondents also expressed high trust in the 

credibility of scholars affiliated with STAI As-Sunnah, which influences their acceptance 

of the issues raised. 

Some younger viewers suggested that certain topics, such as mental health, career 

ethics, or women’s roles, require more open engagement and should be contextualized 

in contemporary language without losing their scriptural depth. This reflects broader 

scholarly findings that religious communication must adapt to the sociocultural contexts 

of its audience to remain effective, particularly among younger generations who seek 

both authenticity and relevance (Campbell & Tsuria, 2021). Research on Islamic media 

also emphasizes that neglecting issues of youth identity, gender equality, and 

psychological well-being may create a gap between religious broadcasters and their 

audiences (Echchaibi & Hoover, 2023; Hirschkind, 2012). The constructive feedback from 

Salam TV’s viewers therefore underscores the importance of maintaining continuous 

audience feedback loops, which are essential in sustaining media credibility and 

ensuring that da’wah content remains theologically grounded while socially resonant 

(Deuze, 2021). 
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Table 4. 

Audience Evaluation Of Salam TV Content (N=100) 

Criteria Highly 
Satisfied (%) 

Satisfied 
(%) 

Neutral 
(%) 

Unsatisfied 
(%) 

Relevance of Themes 52% 37% 9% 2% 

Credibility of Religious 
Sources 

76% 21% 2% 1% 

Presentation and Delivery 
Style 

48% 42% 8% 2% 

Youth Inclusivity in 
Content 

33% 41% 21% 5% 

Preference Over Other 
Islamic Media 

61% 29% 7% 3% 

 

Table 4 presents the audience evaluation of Salam TV content based on various 

criteria, with a sample size of 100 respondents. The majority of the audience expressed 

high satisfaction with the relevance of themes, with 52% highly satisfied and 37% 

satisfied. The credibility of religious sources received strong approval, with 76% of 

respondents highly satisfied, followed by 21% who were satisfied. In terms of 

presentation and delivery style, 48% were highly satisfied, and 42% were satisfied, 

indicating a generally positive reception. The youth inclusivity in content showed a more 

mixed response, with 33% highly satisfied and 41% satisfied, though 5% were 

unsatisfied. Finally, preference over other islamic media revealed strong preference, 

with 61% highly satisfied and 29% satisfied, suggesting that Salam TV is favored over 

other islamic media by a significant portion of its audience. 

From the perspective of the psychology of da’wah, these findings reveal not only 

the effectiveness of Salam TV’s delivery but also the underlying motivational dynamics 

that influence audience reception. According to Idris et al. (2021), the psychology of 

da’wah emphasizes how message delivery must consider emotional resonance, cultural 

context, and audience expectations in order to foster acceptance. Similarly, Ibrahim et al. 

(2024) highlight that motivation and perceived relevance strongly determine how 

religious messages are internalized by younger audiences. The relatively lower 

satisfaction in youth inclusivity (compared to other indicators) suggests that Salam TV 

may not yet fully address the developmental needs and identity concerns of young 

Muslims, which aligns with findings in communication psychology that younger 
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demographics demand both relevance and participatory space in media engagement 

(Campbell & Tsuria, 2021). 

Salam TV’s audience perception can be understood through McCombs and Shaw’s 

Agenda-Setting Theory (Mccombs & Shaw, 1972), which argues that media does not tell 

people what to think, but what to think about, and Lippmann’s (1922) idea of public 

perception, where people see reality through the “pictures in their heads” shaped by 

media. By presenting themes like ‘aqīdah, akhlāq, and fiqh with a scholarly tone and 

credible sources, Salam TV creates a perception of authority and trustworthiness, which 

influences audiences to prioritize these issues in their religious life. Research shows that 

when media consistently emphasizes certain values, audiences internalize them as 

socially important (Kiousis & McCombs, 2004; Scheufele & Tewksbury, 2007). In this 

way, audience trust in Salam TV’s credibility strengthens its agenda-setting power, 

while feedback from younger viewers suggests the need to contextualize themes like 

mental health and gender roles without losing scriptural depth, ensuring ongoing 

relevance. 

Out of 100 respondents, around 29% provided critical feedback, mainly due to 

differences in schools of thought that shaped their views on Salam TV’s content. This is 

understandable, since topics such as bid’ah, tasyabbuh, and ta’wil are often interpreted 

differently across groups. These findings indicate that while the majority expressed high 

satisfaction, there is notable diversity in perception that should be acknowledged to 

ensure a more objective and comprehensive evaluation (Creswell & Creswell, 2022). 

 

Institutionalized Da’wah And The Logic Of Gatekeeping In Islamic Broadcasting 

One important dimension in analyzing the construction of agenda setting at Salam 

TV is the process of institutionalized da’wah that occurs through a highly structured 

gatekeeping mechanism. This concept can be explained through the classic Gatekeeping 

Theory by Shoemaker & Vos (2009) and expanded by Ojennus (2020), which explains 

that every piece of information that reaches the public passes through a gate guarded by 

actors with editorial authority. In the context of Salam TV, the gatekeepers are not only 

producers or editorial managers, but also internal scholars who ensure that the content 

aligns with the Salafi methodology (Bukhari et al., 2023). 

According to Shoemaker & Vos (2009), gatekeeping in modern media not only 

determines what is broadcast but also how it is presented. At Salam TV, da’wah issues 
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are processed through five layers of supervision: themes are collectively determined by 

the editorial board, scripts are written by producers based on reference books, then 

approved by senior ustadz, and only then are they produced and aired. This process 

demonstrates a form of gatekeeping that is both theological and institutional. 

Compared to popular da’wah media on YouTube, which tends to be more free-

form, Salam TV shows that da’wah in the format of formal broadcasting still upholds an 

authoritative structure. This aligns with the opinion of Ott & Mack (2024), who argue 

that in institutional religious media, agenda setting is not just a response to trends but 

part of a long narrative to maintain authority and continuity of teachings. Therefore, 

agenda setting at Salam TV is not just about what is socially important, but also about 

what is theologically prioritized. 

Salafis on Salam TV appear to negotiate wider public acceptance through a layered 

effects strategy that links agenda-setting with framing and source credibility: first, they 

elevate core issues (‘aqīdah, akhlāq, fiqh) to high salience (first-level agenda setting) and 

define the attributes by which those issues should be judged (second-level agenda 

setting) (Kiousis & McCombs, 2004); second, they frame contemporary problems namely 

mental health, gender roles, “flexing” as moral and doctrinal questions with causes and 

remedies anchored in Qur’an–Sunnah (Entman, 1993), which narrows audiences’ 

interpretive latitude and guides preferred readings (Schmidt et al., 2022); third, they rely 

on vetted scholars, calm delivery, and didactic formats to boost perceived expertise and 

trustworthiness, strengthening persuasion via central and peripheral routes (Hovland & 

Weiss, 1951; Petty & Cacioppo, 1986).  

This mix is reinforced by uses-and-gratifications dynamics, where viewers seek 

credible guidance and identity-affirming content, especially in digital environments 

saturated with fragmented religious messages (Campbell & Tsuria, 2021; Katz et al., 

1973). In a mediatized religious sphere, such credibility-plus-consistency helps translate 

theological authority into public attention, allowing Salam TV to secure agenda traction 

beyond its core constituency while still policing interpretive boundaries (Hjarvard, 2016; 

Shoemaker & Vos, 2009). 

However, the study has certain limitations, particularly regarding the 

demographic diversity of the sample, which may not fully represent the broader 

audience of Salam TV. The research is also constrained by its focus on a single media 

platform, limiting the ability to generalize the findings to other Islamic media outlets. 

https://doi.org/10.22515/albalagh.v10i2.12019
https://portal.issn.org/resource/ISSN/2527-5704
https://portal.issn.org/resource/ISSN/2527-5682


Al-Balagh : Jurnal Dakwah dan Komunikasi 
Vol. 10 No. 2, July – December 2025, pp. 335-370, DOI: https://doi.org/10.22515/albalagh.v10i2.12019      

ISSN 2527-5704 (P) ISSN 2527-5682 (E) 
 

The Construction Of Agenda Setting In The Da’wah Broadcasting Of Salam TV 

Ahmad Salman Farid, Vijaya Kittu Manda 

363 

Future research should expand the scope by exploring similar agenda-setting processes 

in other Islamic educational media institutions, including those in different theological 

contexts. Additionally, a longitudinal study could provide deeper insights into how 

audience preferences evolve over time, particularly in response to the changing 

dynamics of digital media and the increasing demand for more inclusive and interactive 

content. 

 

CONCLUSIONS AND SUGGESTIONS 

Conclusions 

The findings of this study reveal that Salam TV successfully curates its da’wah 

content through a structured editorial process influenced by Salafi theological principles. 

The station prioritizes themes such as ‘aqīdah (creed), akhlāq (morality), and Islamic 

jurisprudence, which are framed within the context of traditional Islamic scholarship. 

The editorial process involves collaboration between broadcasting managers, content 

producers, and Islamic scholars to ensure theological accuracy and consistency. 

Additionally, Salam TV employs a framing technique that is both didactic and dialogical, 

ensuring that the content remains engaging and accessible while upholding the doctrinal 

integrity of Salafi teachings. 

The discussion highlights the key challenges Salam TV faces in maintaining 

content relevance, particularly with its younger audience. While the station remains 

steadfast in its commitment to theological purity, it also faces growing pressure to adapt 

its language and content delivery to meet the expectations of a more modern, diverse 

audience. This includes addressing contemporary issues such as mental health, gender 

roles, and social justice within the framework of Islamic teachings. Despite these 

challenges, Salam TV's institutionalized approach to da’wah ensures that content remains 

aligned with its educational and ideological mission, offering a unique perspective on 

Islamic broadcasting within an educational context. 

The findings of this study indicate that Salam TV has successfully positioned itself 

as a credible alternative to viral but shallow Islamic content circulating on social media. 

Its strength lies in structured da’wah, calm delivery, and reliance on scholars affiliated 

with STAI As-Sunnah, which together build trust and distinguish its programming from 

other Islamic media. The audience survey shows strong satisfaction with theme 

relevance (52% highly satisfied), credibility of religious sources (76% highly satisfied), 
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and preference over other Islamic media (61% highly satisfied). However, some 

limitations emerge, particularly in addressing contemporary issues such as mental 

health, women’s roles, and youth-related concerns. These gaps suggest the need for 

greater contextualization of Qur’an and Sunnah with current realities while still 

maintaining theological depth and consistency. 

At the same time, audience perception is not monolithic. While many respondents 

appreciated Salam TV’s content, a notable portion (around 29%) provided critical 

feedback, likely reflecting differences in theological background and sensitivity to 

themes such as bid‘ah, tasyabbuh, and ta’wil. This indicates that Salam TV’s agenda-

setting is effective but selective, resonating most strongly with audiences aligned with 

its doctrinal framework. To sustain wider relevance, Salam TV needs to continue 

negotiating between maintaining its Salafi theological stance and accommodating 

broader Muslim concerns. Integrating audience feedback loops, using inclusive framing 

strategies, and engaging with Muslims from diverse schools of thought could strengthen 

its role as both a religious authority and a trusted Islamic media outlet in Indonesia’s 

pluralistic context. 

 

Suggestions 

Based on the findings of this study, it is recommended that Salam TV continues to 

uphold its strong theological foundation while making efforts to diversify its content to 

appeal to a younger and more varied audience. One suggestion is to incorporate more 

inclusive and contemporary language in addressing issues like mental health, gender 

equality, and social dynamics, while still ensuring that these discussions align with 

Islamic principles. This could be achieved through collaborations with youth influencers 

and scholars who are capable of bridging the gap between traditional teachings and 

modern societal concerns. Additionally, interactive formats, such as live Q&A sessions, 

audience polls, and online engagement, could be adopted to foster more dynamic and 

participatory content delivery, which would resonate more with younger viewers. 

Moreover, it is essential for Salam TV to implement a continuous feedback 

mechanism to better understand the evolving needs of its audience. Regular surveys and 

focus group discussions could provide valuable insights into what themes are most 

relevant to different audience segments. This would allow the station to refine its 

editorial choices and improve its engagement strategies, ensuring that it remains a 
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credible and relevant source of da’wah content in a rapidly changing media landscape. 

By expanding its digital presence, including optimizing its social media platforms and 

mobile applications, Salam TV can enhance its outreach and further solidify its position 

as a leading educational and theological media outlet in the digital age. 
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