
ENGLISH REVIEW: Journal of English Education p-ISSN 2301-7554, e-ISSN 2541-3643  

Volume 12, Issue 3, October 2024  https://journal.uniku.ac.id/index.php/ERJEE 

983 

DIGITAL FOOTPRINTS: UNPACKING CULTURAL IDENTITY 

THROUGH ENGLISH ON SOCIAL MEDIA 
 

Eko Sugiarto 
English Language Study Program, Faculty of Humanities and Social Sciences 

Universitas Bali Dwipa, Indonesia 

Email: ekosgrt@gmail.com 

 

M Fauzi Arif 
English Language Study Program, Faculty of Humanities and Social Sciences 

Universitas Bali Dwipa, Indonesia 

Email: fauzigulat@gmail.com 

 

APA sCitation:. Sugiarto, E., & Arif, M. F. (2024). The impact of question answer relationship (QAR) strategy on 

improving students’ reading comprehension. English Review: Journal of English Education, 

12(3), 983-992. https://doi.org/10.25134/ erjee.v12i3.10321 

 
Received: 21-06-2024 Accepted: 23-08-2024    Published: 30-10-2024 

Abstract: In an increasingly digital and globalized world, English has emerged as a prominent tool for 

communication on social media, leaving a significant cultural footprint. This research investigates how English-

speaking practices on platforms such as Instagram, Twitter, and online forums represent cultural identity. Through 

a qualitative methodology, including case studies and interviews, the study examines how individuals use English 

not just for communication but to express both individual and collective cultural identities. Key findings reveal that 

the use of English on social media is shaped by factors such as cultural context, platform dynamics, demographic 

backgrounds, globalization, and power structures. For example, users from non-native English-speaking countries 

often adopt English to signal modernity or global belonging while blending their native linguistic and cultural 

elements. The study underscores the importance of recognizing the role of English as a medium of cultural identity 

and provides practical recommendations. It suggests fostering cross-cultural dialogue and understanding through 

social media and calls for a deeper appreciation of the cultural diversity expressed through language in the digital 

age. These insights have broader implications for promoting cultural sensitivity and building inclusive global 

communication frameworks. 
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INTRODUCTION 

The increasing prevalence of English use on social 

media has become a significant cultural 

phenomenon. This practice facilitates 

communication and is a powerful representation of 

cultural identity in today's interconnected society 

(Meng et al., 2024). Social media platforms, such as 

Instagram and Twitter, offer global accessibility, 

allowing users to engage with diverse cultures and, 

in turn, reflect their unique cultural identities. 

However, representing cultural identity through 

English-speaking practices on these platforms 

introduces complexities (Olateju et al., 2024). 

particularly because users come from various 

cultural backgrounds. Therefore, English acts not 

only as a universal communication tool but as a 

vessel for the expression, negotiation, and 

sometimes contradiction of individual and 

collective cultural identities (Kumar, 2023). 

Understanding these cultural imprints involves 

recognizing that the interaction of language and 

identity on social media is dynamic and 

continuously evolving due to changing cultural 

contexts (Al-saggar & Su, 2024). Words and 

phrases often shift meaning based on their usage 

within different social and linguistic contexts 

(Mukta et al., 2024). 

Two significant challenges arise in studying this 

phenomenon. The first is representation. In the fast-

paced social media environment, posts and 

interactions often present fragmented views, 

making it difficult to accurately represent cultural 

identity(Trevisan et al., 2024). This can sometimes 

lead to the perpetuation of stereotypes or 

generalizations. The second challenge is the issue of 

cultural influence and adaptation(Sharma, 2023). 

Social media provides a platform for cultural 

exchange, but this comes with risks of 
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homogenization or cultural dominance (Pratama, 

2023). raising questions about who controls cultural 

narratives and how this affects identity 

construction(Lütge, 2023). 

The novelty of this research lies in examining 

the role of English in the representation of cultural 

identity, specifically within social media contexts 

(Iqbal, 2024). Although English is widely used, it is 

not monolithic; its usage varies based on ethnic, 

social, and geographical factors, making it an 

important medium for studying cultural 

diversity(Robert et al., 2024). Additionally, the 

study acknowledges the rapid evolution of language 

practices on social media, including the increasing 

use of slang, emojis, and other non-verbal digital 

cues in shaping cultural identity (Hu, 2024). 

In addition, this approach also highlights the 

dynamic changes in language practices in the ever-

evolving digital age(Havard, 2024). In a rapidly 

changing social media environment, language 

practices such as using slang words, emojis, and 

digital body language are becoming increasingly 

important in forming cultural identity(Eslami, 

2024). This marks a shift from conventional 

communication practices to more innovative and 

sometimes experimental forms, which provide a 

solid foundation for research into how cultural 

identities are represented and negotiated through 

language in digital contexts(Domínguez Hernández 

et al., 2024). Lastly, this approach attempts to 

deconstruct cultural identity in an increasingly 

connected global context. By exploring how 

English-speaking practices on social media enable 

individuals to celebrate, maintain, or even change 

their cultural identity, we can better understand the 

dynamics of interculturality and power shifts in 

cultural representation (Ratri et al., 2024). It 

provides a new perspective on how individuals and 

cultural groups use social media to reinforce or 

respond to the dynamics of globalization in the 

form of their cultural expressions (Harklau, 2020). 

This review critically examines how social 

media users adopt, modify, and perceive English to 

express and negotiate their cultural identities(Farida 

et al., 2024). It also considers how these practices 

influence perceptions of individual and collective 

identities, contributing to broader discussions about 

globalization and intercultural exchange(Lu et al., 

2022). Thus, the study aimed to dig deeper into the 

cultural imprint manifested in English-speaking 

practices on social media, focusing on the 

representation of cultural identity(Boonsuk et al., 

2023). The study aims to provide insights into the 

role of language in sustaining and celebrating 

cultural diversity in contemporary society, offering 

recommendations for fostering more inclusive 

digital communication (Gopal et al., 2024). 

 

METHOD 

This research employs a descriptive analysis 

method within a qualitative framework to explore 

how cultural identity is represented through 

English-language practices on social media (Visalli 

& Galmarini, 2024). The research aims to describe 

phenomena related to language and identity as 

observed in various contexts. Primary data was 

collected through interviews and observations 

involving key informants, such as school principals, 

religious studies teachers, and students, providing 

insight into the dynamics of cultural identity 

representation in education. Secondary data was 

sourced from Islamic religious education textbooks, 

scientific articles, and relevant documentation to 

complement and support the primary findings. To 

ensure the sample's relevance, purposive sampling 

was used to select participants who directly engage 

with religious education and social media. This 

method allows for a focused analysis of those 

whose experiences are most pertinent to the 

research questions. The rationale for the sample size 

is based on the need to gather in-depth perspectives 

while ensuring manageable data for detailed 

qualitative analysis. 

Data analysis involved several stages. First, the 

data from interviews, observations, and 

documentation were simplified to make 

interpretation easier. The data was then organized 

and presented in paragraph form, ensuring clarity 

and coherence. A thematic analysis approach was 

employed, wherein patterns and themes were 

identified within the data, and explanatory meaning 

was derived based on the contextual interpretation 

of the findings. Several strategies were employed to 

ensure the reliability and validity of the data. 

Triangulation of data sources, including interviews, 

observations, and secondary documents, helped 

confirm the findings' consistency. Member-

checking was used by sharing preliminary findings 

with participants to verify the accuracy of their 

perspectives. Additionally, peer debriefing with 

colleagues ensured that interpretations of the data 
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remained objective and aligned with the research 

objectives. 

In summary, this study's qualitative approach 

enables a rich, context-driven exploration of the 

interaction between English-language practices and 

cultural identity, offering insights grounded in real-

world observations and supported by rigorous 

analysis techniques. 

 

RESULTS AND DISCUSSION 

In this study, it has been identified that speaking 

English on social media has a significant role in 

representing cultural identity in today's global 

society (Yeh & Mitric, 2020). The analysis reveals 

that the use of English serves not only as a means of 

communication but also as a container for 

expressing individual and collective cultural 

identity (Ibrahim, 2020). The representation of 

cultural identity through English on social media 

tends to be complex and diverse, influenced by 

factors such as ethnic, social, and geographical 

background. This shows that English on social 

media is not homogeneous but is understood and 

interpreted in different cultural contexts (Kiramba 

& Oloo, 2023). In addition, the study highlights the 

importance of understanding the cultural context 

surrounding English-speaking practices on social 

media. Major differences exist in how English is 

used and interpreted in different regions, countries, 

or social groups (Haque, 2023). For example, 

English used on social media in the United States 

may have a different feel than in the United 

Kingdom or Australia (Kurniasih, 2024). This 

understanding underscores the complexity of 

representing cultural identity through language, as 

English is often enriched with elements of local 

culture, including dialects, slang, and specific 

cultural references. 

Furthermore, the results of this study illustrate 

that English-language practices on social media are 

often an arena for negotiation and transformation of 

cultural identity (Syahrin et al., 2023). Individuals 

can use English to express parts of their cultural 

identity that may not always be visible in everyday 

interactions or their mother tongue(Manu et al., 

2023). This creates a space for individuals to 

express freely and adopt different aspects of their 

chosen culture, which can enrich their 

communication experience and identity in the 

digital world(Gema Febriansyah et al., 2024). 

In a broader context, the results of this study 

highlight the importance of acknowledging cultural 

diversity in English-speaking practices on social 

media. The diverse use of English by individuals 

from different cultural backgrounds illustrates the 

plurality of cultural identities in today's global 

society. This shows that social media is not only a 

place to reinforce existing cultural identities but 

also a platform to celebrate and appreciate 

worldwide cultural diversity (Kircher & Kutlu, 

2023). 

However, it is also important to be aware of 

potential conflicts or tensions in appreciating 

cultural diversity. Using English in a particular 

cultural context can raise questions about cultural 

hegemony or cultural appropriation, where one 

cultural group may feel offended or feel that 

another group is taking over their cultural identity. 

Therefore, the need for dialogue and a deeper 

understanding of how English-speaking practices on 

social media affect the representation and 

perception of cultural identity becomes critical in 

promoting respect for cultural diversity(Khasawneh, 

2024). In addition, the results of this study also 

show that English is not the only language used to 

represent cultural identity on social media. Other 

languages, both regional and foreign languages, can 

also be an integral part of the expression of an 

individual or group's cultural identity(Mohammad 

et al., 2023). This suggests that the representation of 

cultural identity in language practices on social 

media can be much more complex than just English 

alone and points to the need for more research into 

the role of those languages in shaping cultural 

identity in the digital age (Hughes & Jones, 2022). 

Based on field research on English-speaking 

practices on social media: Field research was 

conducted by analyzing various social media 

accounts of individuals from diverse cultural 

backgrounds. One interesting example is the 

Instagram account of a teenager from Indonesia 

who is active in the international gaming 

community (Morady et al., 2023). Our analysis 

found that these teens creatively use English in their 

posts to interact with players from different 

countries and convey cultural references from 

Indonesia, such as traditional food or local 

traditions. This reflects how the individual 

dynamically blends English with his or her local 

cultural identity, creating a unique and diverse 

representation of Indonesia's cultural identity in the 
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global gaming environment(Karhunen et al., 2023). 

In addition, we also saw the Twitter account of a 

young writer from Nigeria who used English in his 

tweets to convey thoughts and experiences about 

African ethnic and cultural identity. In our analysis, 

we found that these authors often use English with 

elements of rich African culture, such as proverbs, 

folklore, or distinctive terms, to reinforce messages 

about pride in African heritage and the struggles of 

their communities. It illustrates how the individual 

uses English to reinforce and celebrate their African 

cultural identity on a global scale through social 

media(Lin, 2024). 

However, we also find examples of tension in 

the representation of cultural identity through 

English on social media. For example, in a Reddit 

discussion forum, we encountered a discussion that 

sparked controversy between users from the United 

States and users from Japan about using English in 

the context of Japanese culture (Louf et al., 2023). 

Users from the United States expressed 

dissatisfaction with how Japanese use English in 

certain contexts, considering it an inappropriate 

form of cultural appropriation. Meanwhile, users 

from Japan defended their use of English as a 

legitimate form of self-expression in the global 

sphere (Tan & Md Yunus, 2023). It shows how the 

representation of cultural identity through English 

on social media can generate tensions or conflicts 

between cultural groups, which require deeper 

understanding and open dialogue to be resolved 

constructively, as shown below: 

  

Table 1. Results based on field research on English-speaking practices on social media 
Examples of Social Media 

Accounts 

Description Key Findings 

Instagram Account of a 

Teenager from Indonesia 

A teenager active in the 

international gaming 

community 

Use of English to interact with players from different 

countries. Use cultural references from Indonesia, 

such as traditional foods or local traditions. 

Twitter account of a young 

writer from Nigeria 

Young writers who convey 

thoughts and experiences 

about African ethnic and 

cultural identity 

Using English with elements of African culture, such 

as proverbs, folklore, or distinctive terms, reinforces 

messages about pride in African cultural heritage 

and the struggles of its community. 

Discussion on Reddit 

Forum on the Use of 

English in the Context of 

Japanese Culture 

 Inggris dalam Konteks 

Budaya Jepang 

Discussions between United 

States users and Japan on 

cultural appropriation 

United States users question Japanese users' use of 

English as cultural appropriation. User Jepang 

membela their use of English as legitimate self-

expression in a global scope. 

Source: Field Observation Results 

 The table above summarizes findings from field 

research on English-language practices on social 

media by including examples of observed cases and 

key findings. From the above examples, it can be 

concluded that speaking English on social media 

reflects the diversity and complexity of cultural 

identities in today's global society. The use of 

English is a means of communication and a medium 

to convey individual and collective cultural identity. 

However, using English in certain cultural contexts 

can also raise questions about cultural appropriation 

or dominance, indicating the need for deeper 

dialogue and understanding in appreciating cultural 

diversity on social media. Further research into 

English-language practices on social media and 

their impact on the representation and perception of 

cultural identity is critical to understanding cultural 

dynamics in this increasingly connected digital 

age(Shahid et al., 2024). 

English-speaking practices on social media 

reflect the ever-changing cultural dynamics in an 

increasingly connected global society. The 

representation of cultural identity through English 

allows individuals to express and associate 

themselves with different cultural groups and 

reinforce or respond to the dynamics of 

globalization. However, in this process, there is a 

risk of inaccurate stereotypes or generalizations 

about a culture or group and the risk of 

homogenization or dominance of certain cultures 

over others. In addition, English-language practices 

on social media also reflect changes in 

communication practices and cultural identity in the 

digital age. Using slang words, emojis, and digital 

body language is becoming increasingly important 
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in forming cultural identity on social media, 

creating more innovative and experimental forms of 

communication. This marks a shift from 

conventional communication practices to more 

dynamic and diverse forms, which can reflect the 

cultural diversity worldwide (Melnyk et al., 2021). 

English-speaking practices on social media 

reflect the ever-changing cultural dynamics in an 

increasingly connected global society. The 

representation of cultural identity through English 

allows individuals to express and associate 

themselves with different cultural groups and 

reinforce or respond to the dynamics of 

globalization. However, in this process, there is a 

risk of inaccurate stereotypes or generalizations 

about a culture or group and the risk of 

homogenization or dominance of certain cultures 

over others. In addition, English-language practices 

on social media also reflect changes in 

communication practices and cultural identity in the 

digital age(Tankosić & Dovchin, 2023). Using 

slang words, emojis, and digital body language is 

becoming increasingly important in forming 

cultural identity on social media, creating more 

innovative and experimental forms of 

communication. This marks a shift from 

conventional communication practices to more 

dynamic and diverse forms, which can reflect the 

cultural diversity worldwide (Schachner et al., 

2024). 

Several key factors emerged as key drivers in 

exploring the phenomenon of English-language 

practices on social media as a representation of 

cultural identity. First of all, the individual's cultural 

context plays a central role in the use of English. 

Ethnic background, linguistic diversity, and social 

norms in the neighborhood shape how individuals 

use English in their self-representation. For 

example, individuals with different ethnic 

backgrounds might choose to use English in a style 

that reflects their cultural influences, such as slang 

or typical idioms. Second, the importance of social 

media platforms in shaping English-language 

practices and representing cultural identity must be 

addressed. Each platform has unique 

communication dynamics, which can affect how 

users use and interpret English. For example, more 

visual platforms like Instagram encourage more 

language through in-depth captions or descriptions. 

In contrast, platforms like Twitter with character 

restrictions tend to elicit a shorter, more direct 

communication style (Véliz-Campos et al., 2024). 

Demographic factors also play a role in shaping 

English-language practices on social media. Age, 

gender, and social status can affect a person's 

communication style and language preferences. For 

example, studies have shown that younger 

generations are more familiar with slang and slang 

in digital contexts, while older generations may 

prefer more formal communication styles. 

Globalization and technology have greatly impacted 

how English is used and interpreted on social 

media. Advances in information and 

communication technology have expanded the 

reach of individuals and facilitated greater cross-

cultural interaction. As a result, English-speaking 

practices on social media often reflect rapid cultural 

adoption and adaptation, with English increasingly 

integrated with elements of local culture. Finally, it 

is important to recognize that English-speaking 

practices on social media can also reflect the 

dynamics of power and dominance in society 

(Barrot, 2023). Some cultural or linguistic groups 

may have greater access to resources and 

representation, while others may face challenges in 

gaining visibility and recognition in digital spaces. 

Therefore, to understand this phenomenon 

thoroughly, a deeper analysis of the factors of 

power, equality, and inclusion in the representation 

of cultural identity through English on social media 

is necessary. Cultural footprints in the digital age 

and the representation of cultural identity in 

English-language practices on social media have 

become particularly relevant, given the rapid 

development of information technology and the 

widespread penetration of social media in everyday 

life. In this context, culture is no longer limited to a 

specific geographic location but is becoming 

increasingly globally connected through digital 

platforms. Let us discuss it further: 

Cultural footprint in the digital age.Globalization 

and Cultural Interaction: The digital age facilitates 

quick and easy interaction between different 

cultures worldwide. People can easily access 

information, products, and cultures of different 

countries and societies through the Internet. 

Cultural Content Creation: Digital media allows 

individuals and groups to create and share content 

that reflects their cultural identity. This can be 

music, visual arts, writing, and so on. Platforms like 

YouTube, Instagram, and TikTok are becoming the 
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main means to express culture creatively. Cultural 

Preservation: On the other hand, the Internet has 

also become a tool to introduce and preserve 

cultures that may be endangered. Through websites, 

blogs, and social media platforms, information 

about traditional cultures can be perpetuated and 

disseminated to future generations (V. Jain et al., 

2021). 

Representation of cultural identity in english-

language practices on social media.Code-Switching: 

People often use English and other languages in a 

single content or conversation on social media, 

especially in a multicultural environment. It reflects 

the reality of globalization, where people often 

interact with individuals from different cultural 

backgrounds. Use of Cultural Terms: In English-

language practices on social media, there is the use 

of terms or phrases that refer to a particular culture, 

such as a particular food, festival, or tradition. It 

reflects one's pride and cultural identity. Pop 

Culture Influences: Pop culture from English-

speaking countries, such as the United States and 

the United Kingdom, often influences how people 

speak and express themselves on social media. For 

example, slang or popular references from movies, 

music, or TV shows(Hidayat, 2024). 

Impact and implications. Identity 

Reinforcement: Social media provides a platform 

for individuals to reinforce and celebrate their 

cultural identity. This can increase the sense of 

pride and solidarity within the cultural community. 

Intercultural Understanding: Speaking English on 

social media also facilitates cultural exchange and 

better intercultural understanding among 

individuals from different backgrounds. Challenges 

and Conflicts: However, using English and cultural 

representations on social media can also be a source 

of conflict or controversy if not properly understood 

or if distortions occur in certain cultural 

representations (Kumar, 2023). 

Changes in communication patterns. Social 

media has changed how people communicate, 

including in the use of language. Communication 

through writing in English on platforms such as 

Twitter, Facebook, and Instagram often becomes 

dominant. This can change language patterns and 

communication styles in certain cultural contexts, 

especially among younger generations (Waqar et 

al., 2021). 

Cultural identity negotiation. The use of English 

in social media is often the result of negotiating 

cultural identity. Individuals can feel attached to 

their local culture and connected to the global 

culture offered by the English language. In this 

case, social media provides a platform for 

individuals to express multiple or hybrid identities. 

Criticism of cultural homogenization. Although 

social media facilitates extensive cultural exchange, 

there are concerns about the cultural 

homogenization generated by the dominance of 

popular culture, especially those from English-

speaking countries. This can threaten the diversity 

of local cultures and result in the emergence of a 

uniform culture worldwide. 

The importance of cultural literacy. In the 

context of English-speaking practices on social 

media, cultural literacy—the ability to understand 

and appreciate the cultural context behind the 

language and symbols used—is important. This 

helps prevent misunderstandings and conflicts 

arising from cultural distortions or stereotypes. 

Role of government and regulation. 

Governments and international agencies need to 

consider their role in regulating cultural content on 

social media to protect local cultural heritage and 

prevent the spread of derogatory or misleading 

content. 

Innovation and collaborative creation. Social 

media is also a place for innovation and 

collaborative creation to strengthen cultural 

identity. For example, individuals can work with 

fellow artists or culturalists through YouTube or 

SoundCloud platforms to create content that 

creatively celebrates their culture. 

Education and cultural awareness. Education 

about cultural awareness on social media is 

important for better understanding the implications 

of cultural representation in English-speaking 

practices. This can be done through school 

curricula, public campaigns, and training for social 

media users. 

By considering these aspects, we can better 

understand the complexity of cultural footprints in 

the digital age and how the representation of 

cultural identity in English-speaking practices on 

social media plays an important role in building 

better intercultural relationships. More details about 

some related comments in the context of the 

discussion: 

Code-switching and cultural identity: Further 

investigation of code-switching in English-language 

practices on social media reveals the complexity of 
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individual cultural identities. Code-switching, 

which uses two or more languages in a 

conversation, reflects a multicultural and 

multilingual experience. It can be a tool for 

individuals to express their cultural identities 

simultaneously, creating space for dynamic and 

flexible cultural integration. Popular Culture 

Adoption and Local Response: Social media 

facilitates the adoption of popular culture from 

English-speaking countries worldwide. However, 

the response to this adoption may vary depending 

on the local cultural context. Some societies may 

welcome it enthusiastically, while others may 

oppose it as a form of cultural domination or 

cultural colonization. Creativity in Cultural 

Reinterpretation: Social media users often show 

creativity in reinterpreting cultural elements in new 

contexts. For example, memes, parody videos, or 

modified photographs can be a humorous or 

critiquing way to reflect and debate certain aspects 

of culture. It highlights the dynamic between global 

cultural influences and local creativity in shaping 

cultural identities in the digital age(Etim-James & 

Ubi, 2024). 

Use of Language as a Symbol of Cultural 

Ownership: Using English in language practices on 

social media can also symbolize belonging to a 

particular culture or social status. Individuals or 

groups proficient in English may be considered 

more modern or educated, while local languages or 

dialects may reflect proximity to traditional cultural 

roots. Growth of Virtual Communities and 

Identities: Social media also enables the growth of 

same-minded cultural identity-based communities 

in virtual spaces. These communities often provide 

emotional support, spaces to share experiences, and 

the maintenance of pride in shared cultural identity. 

It shows how social media connects individuals 

with global cultures and strengthens local and 

transnational cultural ties. By understanding and 

exploring these ominous, we can appreciate the 

complexity of cultural dynamics in digital contexts 

and see how the representation of cultural identity 

in English-speaking practices on social media 

reflects processes of adaptation, negotiation, and 

creativity in the face of the challenges of cultural 

globalization(S. et al., 2024). 

The use of English in social media has become 

increasingly dominant worldwide, creating an 

interesting phenomenon regarding the 

representation of cultural identity. In this context, 

code-switching, i.e., using two or more languages in 

a single conversation, is becoming increasingly 

common, reflecting individuals' multicultural and 

multilingual experiences. This phenomenon creates 

a space to express dual or hybrid cultural identities, 

where individuals can simultaneously celebrate both 

aspects of their culture. However, adopting popular 

culture from English-speaking countries raises 

questions about local responses to global cultural 

influences. While some societies may welcome it 

enthusiastically, others may oppose it as a form of 

cultural domination or colonization. 

On the other hand, creativity in reinterpreting 

cultural elements in new contexts also occurs 

widely on social media, creating space for 

reflection, debate, and humor related to certain 

aspects of culture. This illustrates the complexity of 

how cultural identities are represented and 

negotiated in English-language social media 

practices, which reflect global cultural influences 

and strengthen local and transnational cultural ties. 

The cultural footprint in the digital age and the 

representation of cultural identity in English-

language practices on social media reflect the 

complex dynamics of cultural globalization and 

information technology. While social media 

provides space for creative cultural expression and 

identity reinforcement, it is important to remember 

that cultural representation must be done with 

respect and understanding of the true cultural 

context (Robert et al., 2024). 

Thus, speaking English on social media is a 

complex phenomenon reflecting the diversity and 

dynamics of cultural identity in today's global 

society. Various factors, such as individual cultural 

contexts, social media platforms, demographic 

factors, globalization, and power dynamics, play an 

important role in shaping how English is used and 

interpreted to represent cultural identity. In this 

context, speaking English on social media cannot be 

understood without the cultural, social, and 

historical factors surrounding it. Through English, 

individuals can convey their cultural identity to a 

wider audience. At the same time, such 

representations can also reflect the complexities in 

negotiating a constantly changing cultural identity. 

The importance of a deeper understanding of the 

dynamics of language and culture in this 

increasingly connected digital age. With a better 

understanding of English-speaking practices on 

social media and their impact on the representation 
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of cultural identity, we can acknowledge and 

appreciate cultural diversity in today's global 

society and promote better dialogue and 

understanding between different cultural groups 

(Kircher & Kutlu, 2023).  

 

CONCLUSION  

English-language practices on social media are 

shaped by a complex interplay of cultural, social, 

and technological factors that influence how 

individuals express and negotiate their cultural 

identity in a globalized society. While these 

practices allow for reinforcing and celebrating 

cultural identities, they also highlight challenges in 

accurately representing diverse identities within 

digital spaces. A deeper understanding of these 

dynamics is essential for fostering cultural diversity 

and promoting dialogue between cultural groups. 

Based on the findings, it is recommended that social 

media platforms develop tools that encourage more 

nuanced and diverse cultural expression. Educators 

and policymakers should also promote digital 

literacy programs that help users understand the 

implications of language use in cultural 

representation. This ensures that cultural identities 

are represented with respect and authenticity across 

global platforms.  

 

ACKNOWLEDGMENTS  

We extend our gratitude to the participants for their 

insights, advisors for guidance, institutions for 

resources, and researchers for inspiration. Special 

thanks to friends and family for their support. Your 

contributions have advanced our understanding of 

cultural identity in the digital age.  

 

REFERENCES 
Al-saggaf, M. A., & Su, Y. (2024). AHCS level of 

cultural attachment among English-Dominant 

Malaysian Chinese university students. Advances 

In Humanities And Contemporary Studies, 5(2), 

123–135. 

Barrot, J. S. (2023). Using social networking sites as a 

language teaching and learning environment. 

Language Teaching, 56(2), 181–196. 

https://doi.org/10.1017/S0261444822000167 

Boonsuk, Y., Wasoh, F. E., & Fang, F. (2023). Native 

and non-native identity preferences in ELT hiring 

practices amid global Englishes: The case of online 

job advertisements. Asia-Pacific Social Science 

Review, 23(1), 135–143. 

https://doi.org/10.59588/2350-8329.1491 

Domínguez Hernández, A., Krishna, S., Perini, A. M., 

Katell, M., Bennett, S. J., Borda, A., Hashem, Y., 

Hadjiloizou, S., Mahomed, S., Jayadeva, S., 

Aitken, M., & Leslie, D. (2024). Mapping the 

individual, social and biospheric impacts of 

Foundation Models. In 2024 ACM Conference on 

Fairness, Accountability, and Transparency, 

FAccT 2024 (Vol. 1, Issue 1). Association for 

Computing Machinery. 

https://doi.org/10.1145/3630106.3658939 

Eslami, Z. R. (2024). Identity, politeness and discursive 

practices in a changing world. Russian Journal of 

Linguistics, 27(1), 7–38. 

Etim-James, G., & Ubi, U. (2024). The Impact of 

globalization on Nigerian culture and language: A 

study of Ekid language. Policy and Governance 

Research (JPAPGR), 2(2), 22–28. 

Farida, F., Supardi, S., Abduh, A., Muchtar, J., 

Rosmaladewi, R., & Arham, M. (2024). 

Technology and hybrid multimedia for language 

learning and cross-cultural communication in 

higher education. ASEAN Journal of Science and 

Engineering, 4(2), 331–348. 

Gema Febriansyah, Muhammad Zaim, & Harris Effendi 

Thahar. (2024). Is traditional media still relevant in 

English language teaching?: perceptions and 

challenges. Journal of Language and Literature 

Studies, 4(2), 459–471. 

https://doi.org/10.36312/jolls.v4i2.1929 

Gopal, L. S., Prabha, R., Thirugnanam, H., & Ramesh, 

M. V. (2024). Review article : leveraging social 

media for managing natural hazard disasters : a 

critical review of data collection strategies and 

actionable insights. 20(June). 

Haque, M. Z. (2023). The use of social media platforms 

in language learning: A critical study. Journal of 

Global Research in Education and Social Science, 

April 20–28. 

https://doi.org/10.56557/jogress/2023/v17i18109 

Harklau, L. (2020). From the “Good Kids” to the 

“Worst”: Representations of English language 

learners across educational settings. Paper 

Knowledge . Toward a Media History of 

Documents, 34(1), 12–26. 

Havard, C. J. (2024). Digital footprints: Technology, race 

and justice introduction. Digital Footprints: 

Technology, Race and Justice Introduction, 2(1), 

1–17. 

Hidayat, F. (2024). Visualizations of philosophical cross-

cultural interaction and influence in a globalized 

world. Prajñā Vihāra: Journal of Philosophy and 

Religion, 25(1), 1. 

https://doi.org/10.59865/prajn.2024.1 

Hu, X. (2024). Multiliteracies meet new methods: The 

case for digital writing in English education case 

study in G-7 countries. PLoS ONE, 19(7 July), 1–



ENGLISH REVIEW: Journal of English Education p-ISSN 2301-7554, e-ISSN 2541-3643  

Volume 12, Issue 3, October 2024  https://journal.uniku.ac.id/index.php/ERJEE 

991 

25. https://doi.org/10.1371/journal.pone.0304343 

Hughes, L., & Jones, P. (2022). The impact of social 

media on consumer acculturation: challenges, 

opportunities, and agenda for research and practice. 

ORCA, 2(3), 49. 

Ibrahim, N. (2020). The multilingual picturebook in 

english language teaching : Linguistic and cultural 

identity. CLELEjournal, 8(2), 12–38. 

Iqbal, R. H. (2024). Exploring the social context of 

online english language teaching (ELT) platforms : 

a critical discourse analysis of youtube comments. 

Journal of Academic Research for Humanities 

(HEC-Recognized, 3(September 2023), 283–293. 

Jain, S. C. (2024). The future of globalization. Toward a 

Global Business Confederation, 93–154. 

https://doi.org/10.5040/9798216026587.ch-005 

Jain, V., Belk, R. W., Ambika, A., & Pathak-Shelat, M. 

(2021). Narratives selves in the digital world: An 

empirical investigation. Journal of Consumer 

Behaviour, 20(2), 368–380. 

https://doi.org/10.1002/cb.1869 

Karhunen, P., Kankaanranta, A., & Räisänen, T. (2023). 

Towards a richer understanding of language and 

identity in the MNC: Constructing cosmopolitan 

identities through “English.” Management 

International Review, 63(3), 507–530. 

https://doi.org/10.1007/s11575-023-00504-6 

Khasawneh, Y. (2024). Migration letters social media 

language patterns in Jordan : A data-driven study 

of regional dialects social media language patterns 

in Jordan : A data-driven study of regional dialects. 

Migration Letters, January. 

Kiramba, L. K., & Oloo, J. A. (2023). “It’s OK. She 

Doesn’t Even Speak English”: Narratives of 

language, culture, and identity negotiation by 

immigrant high school students. Urban Education, 

58(3), 398–426. 

https://doi.org/10.1177/0042085919873696 

Kircher, R., & Kutlu, E. (2023). Multilingual realities, 

monolingual ideologies: Social Media 

representations of Spanish as a heritage language 

in the united states. In Applied Linguistics (Vol. 44, 

Issue 6). https://doi.org/10.1093/applin/amac076 

Kumar, R. (2023). English language and digital literacy : 

Navigating the information age. Journal of 

International English Research Studies, 1(2), 25–

31. 

Kurniasih, E. (2024). Exploring the practice of 

instructional video creation in computer-assisted 

language learning course. 4(1). 

Lin, X. (2024). Copyright protection and risk assessment 

based on information extraction and machine 

learning: The case of online literary works. 25, 

3822–3831. 

https://doi.org/10.12694/scpe.v25i5.3002 

Louf, T., Gonçalves, B., Ramasco, J. J., Sánchez, D., & 

Grieve, J. (2023). American cultural regions 

mapped through the lexical analysis of social 

media. Humanities and Social Sciences 

Communications, 10(1), 1–11. 

https://doi.org/10.1057/s41599-023-01611-3 

Lu, J., Liu, Y., An, L., & Zhang, Y. (2022). The cultural 

sustainability in English as foreign language 

textbooks: Investigating the cultural 

representations in English language textbooks in 

China for senior middle school students. Frontiers 

in Psychology, 13(October), 1–14. 

https://doi.org/10.3389/fpsyg.2022.944381 

Lütge, C. (2023). Revisiting cultural and global learning? 

the impact of digital citizenship on foreign 

language education. Alsic, Vol. 26, n° 1, 1–15. 

https://doi.org/10.4000/alsic.7164 

Manu, B. D., Ying, F., Oduro, D., Antwi, J., & Adjuik, 

R. Y. (2023). The impact of social media use on 

student engagement and acculturative stress among 

international students in China. PLoS ONE, 18(4 

April), 1–21. 

https://doi.org/10.1371/journal.pone.0284185 

Melnyk, N. I., Biletska, I. O., Ponomarova, O. A., 

Buranova, A. V., & Davydenko, A. O. (2021). 

Representation of ethnicity in lexicographic 

discourse. Rupkatha Journal on Interdisciplinary 

Studies in Humanities, 13(1), 1–18. 

https://doi.org/10.21659/RUPKATHA.V13N1.22 

Meng, X., Wang, C., Yang, J., Li, M., Zhang, Y., & 

Wang, L. (2024). Predicting users’ latent suicidal 

risk in social media: An ensemble model based on 

social network relationships. Computers, Materials 

and Continua, 79(3), 4259–4281. 

https://doi.org/10.32604/cmc.2024.050325 

Mohammad, T., Khandey, A. Y., Idris, S., & Syed, Z. 

(2023). Role of social media in developing english 

language skills: Writing in context. British Journal 

of Arts and Humanities, 7782, 116–130. 

https://doi.org/10.34104/bjah.02301160130 

Morady Moghaddam, M., & Esmaeilpour, F. (2023). 

Persuasive language in ELT-related ads on social 

media. Journal of Psycholinguistic Research, 

52(4), 1263–1288. https://doi.org/10.1007/s10936-

023-09942-7 

Mukta, M. S. H., Ahmed, J., Raiaan, M. A. K., Fahad, N. 

M., Islam, M. N., Imtiaz, N., Islam, M. A., Ali, M. 

E., & Azam, S. (2024). Behavior based group 

recommendation from social media dataset by 

using deep learning and topic modeling. SN 

Computer Science, 5(6), 1–17. 

https://doi.org/10.1007/s42979-024-03055-1 

Olateju Temitope Akintayo, Fadeke Adeola Atobatele, & 

Patricia Diane Mouboua. (2024). The dynamics of 

language shifts in migrant communities: 

Implications for social integration and cultural 

preservation. International Journal of Applied 



Eko Sugiarto & M Fauzi Arif 

The impact of question answer relationship (QAR) strategy on improving students’ reading comprehension 

992 

Research in Social Sciences, 6(5), 844–860. 

https://doi.org/10.51594/ijarss.v6i5.1106 

Pratama, R. (2023). English language in the context of 

cultural diplomacy. Culturalistics: Journal Of 

Cultural, Literary, and Linguistic Studies, 7(2), 

77–84. 

Ratri, D. P., Widiati, U., Astutik, I., Magdalena, P., 

Malang, U. N., & Brawijaya, U. (2024). A 

Systematic review on the integration of local 

culture into English language teaching in southeast 

Asia: Current practices and impacts on learners’ 

attitude and engagement. Pegem Journal of 

Education and Instruction, 14(2), 37–44. 

https://doi.org/10.47750/pegegog.14.02.05 

Robert Otieno Apiyo. (2024). The role of podcasts and 

their influence in shaping african diaspora 

relationships in the united states. University of 

Oregon, 2(3). 

Schachner, M. K., Hölscher, S., Moscardino, U., Ceccon, 

C., Juang, L., & Pastore, M. (2024). Adolescent 

cultural identity development in context: The 

dynamic interplay of the identity project with 

classroom cultural diversity climate in Italy and 

Germany. Journal of Youth and Adolescence. 

https://doi.org/10.1007/s10964-024-02031-5 

Shahid, M., Ahmad, B., & Khan, M. R. (2024). English 

language learners as digital content creators: An 

exploration of social networking on the perceived 

development of language skills. Call-Ej, 25(1), 46–

63. 

Sharma, V. K. (2023). Using literary texts in developing 

intercultural competence of foreign English 

language learners in virtual space. Arab World 

English Journal (AWEJ), 19(5), 1–23. 

Syahrin, S., Algryani, A., & Irudayasamy, J. (2023). An 

interplay of communities of practice and 

multiliteracies framework: A case study of the uses 

and practices of English literacy in Oman. 

International Journal of Society, Culture and 

Language, 11(1), 189–202. 

https://doi.org/10.22034/ijscl.2022.560063.2730 

Tan, S. Y., & Md Yunus, M. (2023). Sustaining English 

language education with Social Networking Sites 

(SNSs): A systematic review. Sustainability 

(Switzerland), 15(7). 

https://doi.org/10.3390/su15075710 

Tankosić, A., & Dovchin, S. (2023). The impact of social 

media in the sociolinguistic practices of the 

peripheral post-socialist contexts. International 

Journal of Multilingualism, 20(3), 869–890. 

https://doi.org/10.1080/14790718.2021.1917582 

Trevisan, O., Christensen, R., Drossel, K., Friesen, S., & 

Phillips, M. (2024). Drivers of digital realities for 

ongoing teacher professional learning. Technology, 

Knowledge and Learning, 0123456789. 

https://doi.org/10.1007/s10758-024-09771-0 

Véliz-Campos, M., Roa, F., & Veliz, L. (2024). On the 

portrayal of indigenous peoples in English 

language teaching coursebooks used in Chile: a 

critical visual literacy/socio-semiotic study. Asian-

Pacific Journal of Second and Foreign Language 

Education, 9(1). https://doi.org/10.1186/s40862-

024-00268-y 

Visalli, M., & Galmarini, M. V. (2024). Multi-attribute 

temporal descriptive methods in sensory analysis 

applied in food science: A systematic scoping 

review. Comprehensive Reviews in Food Science 

and Food Safety, 23(1), 1–45. 

https://doi.org/10.1111/1541-4337.13294 

Waqar, S., Shah, A., Sindh, J., & Pathan, H. (2021). 

Representation of western culture in o ’ level 

english language textbooks. ELF Annual Research 

Journal, 18(January 2016), 21. 

Yeh, E., & Mitric, S. (2020). Bridging activities: Social 

media for connecting language learners’ in-school 

and out-of-school literacy practices. International 

Journal of Computer-Assisted Language Learning 

and Teaching, 10(3), 48–66. 

https://doi.org/10.4018/IJCALLT.2020070104 

 


