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Abstract: With the acceleration of the informatization process, the digital economy has gradually become a new engine driving 

economic growth. The media industry, serving as a bridge between information producers and consumers, faces new 

development opportunities. The widespread use of the internet has accelerated the digital innovation of the media industry, 

making content creation and dissemination more convenient. The application of artificial intelligence technology has endowed 

the media industry with new capabilities, further enhancing its competitiveness. At the same time, industry integration can 

expand the convenience of the media industry and, through cooperation with other industries, bring new growth points to the 

media sector. However, the media industry also faces a series of challenges in its development process. Continuously relying on 

traditional profit models will inevitably constrain the development of the media industry, making it difficult to meet the profit 

needs of media enterprises. Additionally, the increasing amount of user data poses challenges to ensuring data security. To address 

these issues adequately, it is essential to deepen technological innovation, strengthen copyright protection, innovate profit models, 

and gradually enhance the capacity for independent innovation, addressing market competition and technological change, and 

making a greater contribution to the cultural prosperity and economic development of society. 
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1. Introduction 

The advent of the digital economy era has brought new 

opportunities for the development of the media industry. In 

this new era, the media industry should base its actions on real 

situations and adopt diverse measures to achieve innovative 

development. The popularization of the internet and the rapid 

development of mobile internet have provided a broader 

market space for the media industry. Traditional media must 

accelerate their transformation towards digitalization and 

networking. The application of cutting-edge technologies 

such as big data and artificial intelligence has enabled precise 

marketing and enhanced the core competitiveness of the 

media industry. However, every development has its dual 

aspects, and behind the opportunities are many challenges [1-

3]. Outdated profit models, issues with data security, and lack 

of copyrights are all constraints on the development of the 

media industry. Additionally, the rise of new media 

complicates the market environment for the media industry. 

Therefore, to sustain development in the digital economy era, 

the media industry should analyze from the perspectives of 

technological innovation, profit models, and copyright 

protection, exploring new paths suitable for the development 

of the media industry. 

2. Development Opportunities for the 
Media Industry in the Digital 
Economy Era 

2.1. Network Popularization Promoting Digital 

Transformation of the Media Industry 

With the increasing penetration of smartphones, tablets, 

and other mobile devices, the user base has rapidly expanded, 

providing broad market space and development opportunities 

for the media industry. In this context, media enterprises 

actively embrace mobile internet, promoting the 

transformation of traditional content production and 

dissemination towards digitalization and networking. By 

developing mobile applications and optimizing web browsing 

experiences, media enterprises can more conveniently reach 

users, achieving rapid information dissemination and precise 

delivery. The popularization of mobile internet has also 

driven changes in user consumption habits, with people 

increasingly using fragmented time to access information, 

entertainment, and social interactions through mobile devices. 

This requires media enterprises to continually innovate 

content formats and provide personalized services that meet 

user needs. For example, new content formats such as short 

videos and live streaming have rapidly emerged on mobile 

internet platforms, becoming new growth points for the media 

industry. Additionally, the development of mobile internet 

technology brings more innovative possibilities to the media 

industry. By utilizing big data and artificial intelligence, 

media enterprises can deeply mine user needs, achieving 

more precise marketing and pushing, enhancing the user 

experience, and strengthening the market competitiveness of 

media enterprises. 

2.2. Artificial Intelligence Aiding Precise 

Marketing and Content Innovation 

With the rapid development of information technology and 

the continuous expansion of data scale, media enterprises 

have begun to realize the immense value of data resources, as 

shown in Table 1. By collecting, analyzing, and mining 

massive data, media enterprises can deeply understand user 

needs and behavior patterns, providing strong support for 

precise marketing and personalized content delivery. For 

example, a well-known news website uses big data 

technology to analyze users' browsing records, search 

keywords, and other information, thereby precisely pushing 

news content that matches user interests, enhancing user 

experience, and allowing advertisers to more precisely target 

their ad placements, achieving a win-win outcome. 
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Additionally, the application of artificial intelligence in the 

media industry is increasingly widespread. For instance, a 

video platform uses artificial intelligence to learn from users' 

watching records and intelligently recommend videos that 

match user preferences [4-5]. Artificial intelligence can also 

assist in content creation, such as automatically generating 

news summaries and intelligently editing videos, improving 

the efficiency and quality of content production. The 

application of big data and artificial intelligence technologies 

brings revolutionary changes to the media industry, not only 

enhancing the market competitiveness of media enterprises 

but also driving the intelligent upgrade and innovative 

development of the entire industry. 

Table 1. Applications of Intelligent Technology in the Media 
Industry 

Field of application Influence and effect 

User profiling 

Improve user experience, improve the 

effect of advertising, and enhance 

market competitiveness 

Content 

recommendation 

Improve user engagement, increase 

viewing time, and promote content 

consumption 

Content creation 
Speed up content production cycle and 

improve content quality 

Marketing and 

Advertising 

Improve the conversion rate of 

advertising and improve the 

effectiveness of marketing 

 

2.3. Industry Integration Expanding the 

Boundaries of the Media Industry 

With continuous technological advancement and 

increasingly open markets, the cross-industry cooperation and 

integration of the media industry with other industries have 

become a trend. This cross-industry cooperation stems from 

the development needs of the media industry itself and 

conforms to the trend of industry integration in the digital 

economy era. Through deep collaboration with industries 

such as e-commerce, gaming, and tourism, media enterprises 

can break traditional business boundaries, expanding new 

business areas and profit spaces. For example, media 

enterprises can cooperate with e-commerce platforms, using 

their content resources and brand influence to provide 

publicity and promotion services for e-commerce products. 

Cross-industry cooperation helps media enterprises achieve 

resource sharing and complementary advantages, enhancing 

the brand influence and market competitiveness of the media 

industry. Through cooperation with different industries, 

media enterprises can reach a broader user base, understand 

their needs and preferences, and then provide more precise 

and personalized services. This cooperation also brings more 

business opportunities and partners to media enterprises, 

promoting the continuous development and innovation of the 

industry. Therefore, media enterprises should actively 

embrace change, strengthen cooperation and communication 

with other industries, and jointly drive the innovation and 

development of the industry [6-8]. 

 

3. Challenges Faced by the Media 
Industry in the Digital Economy Era 

3.1. Relatively Outdated Profit Models 

With the rapid rise of new media, traditional media are 

facing severe issues such as user loss and declining 

advertising revenue. At the same time, new media, with its 

interactivity, real-time nature, and personalization, rapidly 

attracts a large number of young users, continuously eroding 

the market share of traditional media. More seriously, the 

traditional advertising revenue model is no longer sufficient 

to meet the profit needs of media enterprises. As the 

advertising market becomes increasingly saturated and users' 

aversion to ads intensifies, the effectiveness of traditional 

advertising gradually weakens, and the income of media 

enterprises is severely impacted. Many media enterprises find 

themselves in a predicament of declining revenue and meager 

profits, even facing existential crises. Therefore, maintaining 

competitiveness under the impact of new media and finding 

new profit growth points have become urgent issues for the 

media industry. This requires media enterprises to 

continuously innovate their thinking, explore new business 

models and development paths, to meet the development 

needs of the new media era. 

3.2. Challenges in Ensuring Data Security 

In the digital economy era, the significance of data is 

increasingly emphasized, and for the media industry, data is a 

core resource for its development. Media companies, by 

collecting and analyzing user data, can create precise user 

profiles, gain deep insights into market demands, and provide 

robust support for content creation and marketing strategies. 

Personalized content delivery and smart decision-making also 

rely heavily on data support. However, due to the extensive 

collection and use of data, issues related to data security and 

privacy protection have increasingly surfaced, posing a 

significant challenge for the media industry. As media 

companies deepen their reliance on user data, the risks 

associated with data breaches and misuse also increase. These 

risks arise not only from internal management flaws and 

technical defects but also from external threats such as hacker 

attacks and malicious thefts. Unauthorized access or misuse 

of user data can cause substantial harm to users, including 

financial losses, privacy breaches, and emotional distress. 

Additionally, the reputation and business development of 

media companies can be severely impacted, potentially 

leading to legal actions and substantial fines. 

3.3. Lack of Copyright Protection 

Due to the rapid development of digital technologies, the 

forms and channels of media content have become 

increasingly diversified, complicating copyright protection 

efforts. On one hand, online piracy and illegal copying are 

commonplace, severely infringing on the rights of original 

creators and hindering the innovation and development of the 

media industry [9]. On the other hand, due to the 

imperfections and lack of enforcement of copyright laws and 

regulations, it is challenging to effectively combat copyright 

infringements, leading to significant economic losses for 

media companies. Copyright protection is not only a core 

interest of media companies but also key to driving the 

innovative development of the cultural industry. A lack of 

effective copyright protection mechanisms can discourage 

original creators, hinder the prosperity of the creative industry, 



 

225 

harm consumer rights, and disrupt market order. Therefore, 

strengthening copyright protection and establishing a 

comprehensive copyright protection system have become 

urgent issues that need to be addressed in the development of 

the media industry. 

4. Strategies for Innovative 
Development of the Media Industry 
in the Digital Economy Era 

4.1. Deepening Technological Innovation 

The continuous emergence and application of new 

technologies offer limitless possibilities and expansive 

development spaces for the media industry. In this context, 

deepening technological innovation and application to lead 

the upgrade of the media industry is essential for media 

companies to achieve sustainable development. In recent 

years, advancements in core technologies such as artificial 

intelligence, big data, and cloud computing have provided 

strong support for the innovative development of the media 

industry. Therefore, media companies should strengthen 

research and development of core technologies, investing 

substantial resources in developing and applying artificial 

intelligence technology. By incorporating technologies such 

as natural language processing and machine learning, media 

companies can enhance the efficiency and quality of content 

production, achieving personalized recommendations and 

precise marketing. By strengthening core technology research 

and promoting the application of intelligent technologies, 

media companies can enhance their competitiveness, stand 

out in fierce market competition, achieve industry upgrades, 

and ensure sustainable development. Thus, media companies 

should actively embrace new technologies, increase 

investment in technological innovation, and continuously 

explore new applications and business models of new 

technologies in the media industry, injecting new energy and 

vitality into the future development of the media industry. 

4.2. Innovating Profit Models 

In the context of the new era, media companies need to 

actively explore diversified profit models. In addition to 

relying on traditional advertising revenue, they can also try 

options such as paid subscriptions, membership systems, and 

e-commerce collaborations, reducing dependence on a single 

revenue source. For example, launching high-quality paid 

content to attract users willing to pay for premium content; 

establishing a membership system to offer exclusive content 

and promotional activities, enhancing user loyalty; 

collaborating with e-commerce platforms to launch co-

branded products and organize online and offline events, 

achieving resource sharing and mutual benefits. Additionally, 

developing content-based value-added services is an 

important way to expand revenue sources. Media companies 

can deeply mine user needs to provide customized content, 

professional consultancy, and diversified services for online 

and offline activities, meeting the varied needs of users and 

enhancing user loyalty [10]. By continuously innovating 

profit models, media companies can maintain a leading 

position in the fierce market competition and achieve 

sustainable development. 

4.3. Strengthening Copyright Protection 

In the current digital age, rampant piracy poses significant 

economic losses for original content creators and media 

companies. Therefore, strengthening cooperation with 

technology providers and legal institutions to combat piracy 

is essential. Technology providers play a crucial role in 

copyright protection, offering advanced technologies such as 

digital watermarking and encryption to help media companies 

ensure the integrity and security of content during distribution. 

By using technological means to track and locate piracy 

activities, technology providers can provide strong evidence 

support for legal institutions. Legal institutions serve as a 

strong backbone for copyright protection, needing to develop 

and improve relevant laws and regulations, clarifying the 

scope and measures of copyright protection, and providing 

legal protection for media companies. Additionally, 

intensifying efforts to combat copyright infringements and 

imposing severe penalties on copyright violations can create 

an effective deterrent. Building on the foundation of a 

copyright protection mechanism and enhancing content 

quality and innovation, media companies should focus on 

content planning and creativity, creating unique and attractive 

content products that meet the diverse needs of users. 

4.4. Optimizing Data Security 

Strengthening data security management and enhancing 

privacy protection awareness are essential guarantees for the 

healthy development of the media industry, as illustrated in 

Figure 1. Data security management is a focal point for the 

development of media companies. Establishing a 

comprehensive data security management system can 

regulate corporate data handling practices, ensuring the legal, 

secure, and effective use of data. Technical measures, such as 

data encryption and access control, can safeguard data storage 

and transmission, preventing data leaks or unauthorized 

access. Additionally, regularly backing up and restoring data 

is an important method to prevent data loss risks. Regarding 

enhancing privacy protection awareness, media companies 

should always respect user privacy, clearly informing users 

about the purposes and methods of data collection to ensure 

users' right to know. Strengthening user privacy protection 

education, raising user awareness about how to protect their 

personal information, and avoiding privacy breach risks are 

also crucial.
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Figure 1. Measures for Optimizing Data Security 

 

5. Conclusion 

In summary, driven by the digital economy, the media 

industry has evolved from traditional to modern development. 

Trends such as network proliferation, the application of 

artificial intelligence, and industry integration have brought 

new transformations and opportunities to the media industry. 

However, influenced by inherent factors, issues such as 

outdated profit models, challenges in ensuring data security, 

and the lack of copyright protection continue to plague the 

healthy development of the media industry. Facing these 

challenges, it is necessary to adopt an open mindset and 

innovative thinking, actively exploring pathways for the 

innovative development of the media industry. Deepening 

technological innovation, driving the deep integration of the 

media industry with high technology, innovating profit 

models, and exploring diversified and personalized revenue 

methods are essential. The media industry is poised to 

embrace a broader development space in the future. Through 

concerted efforts, the media industry can seize opportunities, 

confront challenges, achieve innovative development, and 

contribute to the economic development of society. 
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