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Abstract

TikTok has emerged as a leading social media platform with
increasing relevance for the consumption and distribution of
news, especially for younger age groups. Despite its growing
relevance, analyses of how traditional news outlets produce
content for the platform and maintain journalistic news val-
ues are limited. Moreover, there are few large-scale datasets
that are suitable for tracing larger journalistic trends and de-
veloping approaches for the automated annotation of multi-
modal content. This paper addresses these gaps and intro-
duces “News on TikTok,” an annotated dataset of 8,623 Tik-
Tok videos published by 18 major German-speaking news
outlets in 2023. Combining metadata with human-annotated
data of 25 variables (incl. the presence of visual, auditory,
and interactive elements, and journalistic news values), our
dataset makes three significant contributions: First, it enables
extensive analyses of news characteristics on TikTok. Second,
it provides ground truth data to develop and validate auto-
mated tools for multimodal content analyses. Third, it offers
a comprehensive guide for generating datasets with similar
research interests.

Dataset — https://doi.org/10.7802/2863

Introduction

Over the last few years, TikTok has developed into a lead-
ing global social media platform, shifting from pushing lip-
syncing content to becoming a key source of news and polit-
ical information. The Reuters Institute Digital News Report
2024 confirms this growth, stating that “the proportion us-
ing it for news has grown to 13% (+2) across all markets
and 23% for 18-24s” (Newman et al. 2024, p.12). Similarly,
a Pew Research Center analysis shows that the share of US
adults who regularly use TikTok to get news there has in-
creased from 3% in 2020 to 17% in 2024 (Leppert and Matsa
2024). Unsurprisingly, the youngest age group (18-29-year-
olds) has the highest preference, with numbers increasing
from 9% in 2020 to 39% in 2024 (Leppert and Matsa 2024).

TikTok has also changed the digital media ecosystem
through its algorithmic feed and short content formats.
Evolving preferences for short video content (Newman et al.
2024, p.13), for example, require traditional news outlets to
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adapt how they produce and distribute news content. First
studies have begun exploring news content on TikTok. How-
ever, current and comprehensive analyses of how traditional
news outlets produce TikTok content and how they adhere to
news values are limited. News values can be understood as
criteria for the journalistic selection and production of news
and include, e.g., positive and negative news, conflict, and
scope (Galtung and Ruge 1965; Harcup and O’Neill 2017).
Moreover, the growing volume of uploaded content and the
expanded scope of potential communication modes within a
single video (incl. text, image, and audio) necessitate auto-
mated and scalable approaches to analyze such multimodal
content.

Motivated by these gaps, this paper introduces the dataset
“News on TikTok.” The dataset encompasses all annotated
TikTok videos published in 2023 by 18 major German-
speaking news outlets (/V = 8,623). The dataset, available
as open access, contains the videos’ metadata obtained via
the TikTok Research API and human-annotated data based
on 25 variables in a supplementary codebook. Among our
multidisciplinary team of authors, the first four iteratively
developed the codebook to cover formal variables (incl. the
visual, auditory, and interactive elements in the videos) and
content variables regarding the general topic, news format,
and the presence of news values in the videos.

The dataset “News on TikTok” makes three main contri-
butions. First, it provides a large-scale dataset for the sys-
tematic exploration of news content on TikTok and offers
novel opportunities to analyze the general characterization
of news videos and the presence of news values, a concept
central to journalism studies, on TikTok. Second, it pro-
vides human-annotated ground truth data that can serve as
a benchmark to develop and validate automatized tools for
analyzing visual and auditory elements of news content, by
offering a database for the comparative evaluation of human
and Al-based annotations in (computational) social science
and beyond. Third, the dataset paper provides a compre-
hensive guide for creating datasets that can be used to ex-
plore similar research interests across different geographic
and thematic contexts, or for comparative analysis.



Related Work

Previous studies have compared news outlets’ content pub-
lished on TikTok to the content they published on other so-
cial media platforms, such as Instagram, or on their respec-
tive websites, and have applied a single or cross-country
scope for the selection of news outlets (Hase, Boczek,
and Scharkow 2023; Hendrickx and Vazquez-Herrero 2024;
Vazquez-Herrero, Negreira-Rey, and Lépez-Garcia 2022;
Wirz et al. 2023). Examining videos published in 2022 by
nine news outlets from Belgium, Spain, and the UK, Hen-
drickx and Vazquez-Herrero (2024) shed light on how news
outlets continuously experiment with their content on Tik-
Tok. They revealed stronger tendencies towards additional
visual elements and effects, such as transitions and stickers,
exhibiting an on-screen journalistic presence for more cur-
rent news reports on TikTok in contrast to Instagram (pp.
1062-1064, 1067). Wirz et al. (2023) compared the quality
of content published by six major Swiss news outlets be-
tween February 2022 and January 2023 on TikTok and In-
stagram with that of their respective websites. The authors
identified a complementary relationship between the content
published on social media platforms and the news outlets’
websites (Wirz et al. 2023, p.14). Although these studies
offer valuable insights, a current and extensive characteri-
zation of news on TikTok published by German-speaking
news outlets, i.e., in Germany, Austria, and Switzerland, is
lacking.

Furthermore, whether and how news outlets continue to
adhere to central journalistic notions, such as news values
(Galtung and Ruge 1965), on TikTok remains unclear. While
the concept of news values has been transferred to the dig-
ital realm (Harcup and O’Neill 2017; Kristensen and Bro
2024; Mast and Temmerman 2021), first applications to Tik-
Tok have focused on the journalists’ perspective rather than
on the content (Peterson-Salahuddin 2024). However, the
content-level exploration of news (values) on TikTok is cru-
cial to advance our knowledge on the production and distri-
bution of news on social media platforms and to identify po-
tential shifts in journalistic practice. Similarly, the analysis
of such shifts also requires large-scale datasets and methods
for automating the annotation of multimodal content — as of
today, both are limited.

Data

The dataset “News on TikTok” consists of metadata and
human-annotated data of the TikTok videos published by
18 major German-speaking news outlets in 2023. The initial
scraping of the news outlets’ TikTok channels for the video
metadata took place in January 2024 and resulted in 8,623
videos. The human annotation of the videos with a code-
book was subsequently conducted from September 2024 and
February 2025. The overall video sample was divided into
two subsamples, systematically stratified by news outlet.
Two extensively trained annotators coded the first subsample
between September and November 2024 (N1 = 4,287), and
the second subsample between December 2024 and Febru-
ary 2025 (N5 = 4,336). The complete dataset (/N = §,623)
was released open-access in April 2025 (Wedel et al. 2025).
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Data Collection

The selection of major German-speaking news outlets on
TikTok followed multiple steps with two exclusion crite-
ria (see Appendix, Table 3). First, we generated a list of
the top news outlets based on the percentage of weekly use
and brand trust of news outlets in Germany, Austria, and
Switzerland in 2023 (Newman et al. 2023, pp. 61, 77, 103).
Second, we searched for their corresponding TikTok chan-
nels and excluded those not mainly producing news con-
tent (content criterion). Third, we scraped the metadata of
the channels’ videos published in 2023 with the TikTok Re-
search API. The metadata includes:

* Unique video ID (M1)

* Unique ID of the used music (M2)

e Date and time that the video was created (M3)

e Like, view, comment, and share count at the time of
scraping (M4-7)

* Hashtags used in the description (M8)

Fourth, we validated the data retrieved from the TikTok
Research API by comparing the unique video IDs with those
collected via a different scraping method. In this case, we
used the Zeeschuimer browser extension (Peeters 2024),
which collects the videos’ links while scrolling through a
channel page. As a result, we added 64 videos to the sam-
ple. In the same step, we excluded channels that had been
insufficiently active throughout 2023 to avoid potential out-
liers. Based on the weekly activity distribution of the chan-
nels, we derived an activity criterion establishing a thresh-
old to include only those channels that had posted at least
two videos (90% of the outlets) in at least 26 weeks of 2023
(upper 70%). Overall, the scraping resulted in the metadata
of 8,623 videos from 18 German-speaking news outlets in
2023 (see Table 1).

Data Annotation

In addition to the metadata, the dataset also contains human-
annotated data on the videos. Two authors annotated the
videos based on a codebook (see the dataset repository for
the codebook). The codebook built on and adapted previ-
ously established operationalizations of news characteristics
on TikTok and news values (Araujo and van der Meer 2020;
Harcup and O’Neill 2017; Hendrickx and Vazquez-Herrero
2024; Schafraad and Zoonen 2020). In addition to four vari-
ables that served as an orientation for the annotators, i.e.,
the designated annotator (V1), video URL (V2), news out-
let (V3), and country of origin (V4), the codebook encom-
passed:

* The general classification of the video as news (V5), i.e.,
whether the video dealt with news or other kinds of con-
tent (nominal variable with five levels; level 1 = news-
related content). This variable was also used as a filter
variable for videos containing, e.g., predominantly self-
promotional content (level 2), branded content (level 3),
or interactive community content (level 4). In such cases,
the annotator was instructed to stop annotating the video,
to leave the subsequent variables (V6-V18) blank and



News outlets by country Samples
Complete  Stratified  Stratified
Sample Sample 1  Sample 2
Germany
tagesschau 388 194 194
rtlaktuell 365 182 183
zeit 284 143 141
faz 277 138 139
Austria
heute.at 1,090 543 547
derstandard 444 218 226
zeitimbild 424 210 214
kleinezeitung 389 194 195
kurier.at 365 181 184
krone.at 305 150 155
nachrichten.at 126 63 63
Switzerland
20minuten 1,853 914 939
blick 754 376 378
watson_news 537 269 268
bluenews.ch 395 198 197
srfnews 349 174 175
neuezuercher-zeitung 157 79 78
tagesanzeiger 121 61 60
Total 8,623 4,287 4,336

Table 1: Distribution of the TikTok videos in the dataset by
news outlet.

start with the next video. Similarly, videos that were un-
available under the provided link were also filtered out
(level 5).

» Formal variables that covered the general visual set-up
(V6; nominal variable with four levels), and the presence
of visual, auditive, and interactive elements in the video
(V7-9; nominal variables with two levels).

* Content variables to classify the video’s news format
type (V10; nominal variable with five levels), describe
the video’s general topic (V11; open text field), and note
the presence of selected news values (V12-18; nominal
variables ranging from two to four levels). The codebook
included the news values geographical scope (geographi-
cal reference, national news, or foreign news), follow-up,
positive news, negative news, conflict, scope (mention
of directly or potentially involved people), and tempo-
ral scope (mention of whether the video reported on past,
current/recent or future event).

Extensive annotation training took place and covered col-
lectively working through the codebook, annotating, and
discussing the annotations of a selected sample of videos.
Datasheets were prepared and used for the annotation. Af-
ter training, six pretests were conducted until the variables
exhibited satisfactory intercoder reliability values of Krip-
pendorff’s a > 0.800 (Krippendorff 2004, p. 429). For this
purpose, we drew a random sample of TikTok videos from
the 18 news outlets from January to March 2024. The num-
ber of videos subsequently annotated by two of the authors
varied by pretest (ranging from 21-100 videos; M =47.17;
SD =26.12; N = 286). Both of the annotating authors an-
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notated each video in the pretest samples. Adaptations were
iteratively made to the codebook between the pretests and
included reformulations and cutting certain variables that ei-
ther seldomly appeared in the pretests or did not reach satis-
factory reliability. The final pretest encompassed 51 videos
(see Appendix, Table 4). The intercoder reliability values
were calculated using the rpackage tidyComm (Unkel, Haim,
and Kobilke 2024).

The 8,623 videos were annotated in two phases (Septem-
ber to November 2024; December 2024 to February 2025).
Each annotating author coded about half of the videos. To
facilitate room for discussing potential questions and ensure
consistent annotation quality, check-in meetings between the
annotating authors and those who had developed the code-
book were scheduled every two weeks, and an internal chat
room was created for more ad hoc and shorter exchanges.

Data Availability

Adhering to the FAIR guidelines (Wilkinson et al. 2016),
the dataset can be found in the open-access GESIS reposi-
tory (Wedel et al. 2025): https://doi.org/10.7802/2863. The
repository contains the dataset as an CSV file, the final code-
book, and a data report that also refers to this dataset paper.
The dataset is re-usable under the Creative Commons Attri-
bution 4.0 International license.

Due to copyright protection, the dataset contains neither
the TikTok videos nor the video descriptions. Alternatively,
while acknowledging certain limitations of reproducibility
in light of possible changes to the videos, such as removal
or deletion, the dataset provides the unique video IDs and
their URLSs for traceability.

Preliminary Analysis

To provide a more detailed understanding of the dataset and
to highlight its potential, we performed a preliminary de-
scriptive analysis on the dataset (/N = 8,623). The analy-
ses were conducted with Python, using the packages pandas
(The pandas development team 2024), matplotlib (Hunter
2007), and WordCloud (Mueller 2024). The following sec-
tion provides an overview of the metadata (M3-8), the re-
sults of the general classification of the videos as news (V5),
the general topics of the videos (V11), and a summary of the
other formal and content variables (V6-10, V12-18).

Metadata

As Figure 1 shows, the news outlets in our dataset consis-
tently published videos throughout 2023, with a slight up-
ward trend over the year. Around July, the number of videos
published per week peaked, while around the end of April
and September, there were two dips. On average, a single
news outlet published 9.21 videos per week (SD = 7.91);
collectively, the news outlets averaged 165.83 videos per
week (SD =20.74).

The hashtags used most frequently by the news outlets
point to three main tendencies (see Figure 2). First, the news
outlets appear to strategically address TikTok’s algorithmic
selection. We infer this from their frequent use of #fyp, #fy,
and #fiirdich (English: #foryou), as abbreviations for the ‘for
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Figure 1: Distribution of the TikTok videos published by the news outlets across 2023 (/N = 8,623).

you page’ (the personalized feed subscribers see first when
they open the app) and other hashtags referring to TikTok
trends, such as #lernenmittiktok (English: #learningwithtik-
tok). These hashtags can be understood as “TikTok virality
boosters” (Wedel, Hendrickx, and Mayer 2024, p. 23), po-
tentially heightening the likelihood that the algorithm shares
the videos in the feed on the ‘for you page’. Second, the
news outlets in our sample frequently signal the type of con-
tent they publish by using #news and #nachrichten (English:
#news). Third, other frequent hashtags in the dataset refer to
the names of news outlets, which could reflect efforts to im-
prove (algorithmic) visibility and findability. The frequen-
cies of these hashtags are, however, critically determined by
the overall frequency of the news outlets’ respective videos
within the dataset. This results in, for example, the hashtags
#20min from the Swiss news outlet 20minuten (n = 1,853)
or #heutezeitung and #tageszeitungheute from the Austrian
news outlet heute.at (n = 1,090) to be more prominent in the
word cloud.

The dataset also offers information on user engagement
with the news outlets’ TikTok videos (see Table 2). In 2023,
on average (per video), the videos were viewed 48,878.32
times (SD = 191,810.48), received 4,523.64 likes (SD =
17,199.79) and 200.67 comments (SD = 1,655.49), and
were shared 303.34 times (SD = 1,854.64). Notably, these
numbers depend on the date of scraping (January 2024).
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Mean SD Min 50% Max
View 48,878.32 191,810.48 0 1,645 7,105,469
Like 4,523.64 17,199.79 1 707 821,805
Comment 200.67 1,655.49 0 22 137,075
Share 303.34 1,854.64 0 3 75,864

Table 2: Descriptive statistics of the TikTok videos’
engagement metrics (/V = 8,623; date of scraping: January
2024).

General Classification

The general classification of the videos (VS5) looked at
whether the videos contained news in a broader sense and
determined whether the annotators should continue annotat-
ing the video or not (N = 8,623; see Appendix, Table 5).
The preliminary analysis shows that most of the videos were
classified as news-related (92.52%), which means that all
formal and content variables (V6-V18) were annotated for
7,978 of the 8,623 TikTok videos. 2.17% were annotated as
containing branded content, i.e., mainly promoting/advertis-
ing external events or products (n = 187), 1.99% as self-
promotional content (n = 172), and 1.23% as mainly inter-
active community content (n. = 106). In less than 3% of the
cases, the video was excluded from further annotation be-
cause it was either unavailable (0.8%; n = 69) or its general
classification was unclear (1.29%; n = 111).

General Topics

As part of the formal and content variables (V6-18) that were
only annotated in the case that the video had been classi-
fied as news-related (V5; N = 7,978), the general topic of
the video was briefly documented by the annotators (V11).
The word cloud of the open responses in Figure 3 show that
the videos dealt with a plethora of different topics. Skip-
ping words describing the videos’ formats, i.e., ‘Beitrag’
(English: post/article), ‘Interview/s’, ‘Video’, and ‘Bericht’
(English: report), we are able to identify different foci that
can be investigated more in-depth with other and more so-
phisticated means of analysis, including:

e Locations, e.g., ‘Schweiz’ (English: Switzerland),
‘Gaza’, ‘Wien’ (English: Vienna), ‘Tiirkei’ (English:
Turkey), and ‘Osterreich’ (English: Austria).

e Populations, e.g., ‘Mann’ (English: man), ‘Frau’ (En-
glish: woman), ‘Menschen’ (English: people/humans),
‘Schweizer’ (English: Swiss), and ‘Jugendliche’ (En-
glish: adolescents/young people).

* Topics, e.g., ‘Tipps’ (English: tips), ‘Studie’ (English:
study/report), ‘Festival’, ‘Umfrage’ (English: survey),
and ‘Polizei’ (English: police).

Summary of Other Variables

The other formal and content variables (V6-10, V12-18) that
were coded for 7,978 of the news-related videos can be sum-
marized as follows (see Appendix, Table 5):

e Of all relevant videos in our sample, half of the visual
set-ups were journalist-centric, i.e., a journalist or moder-
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Figure 3: Word cloud of the general topics annotated for the
TikTok videos published by the news outlets in 2023 (N =
7,978).

ator was nearly constantly visible in the foreground (V6;
50.16%; n = 4,002).

The most frequently used additional visual elements in
the videos were text (V7b; 96.38%; n = 7,689), elements
of the news outlet, such as a certain color schemes (V7e;
88.97%; n = 7,098), and images, including stickers, emo-
jis, flags, and brand logos (V7a; 53.91%; n = 4,301).

* Audio-wise, the videos mainly contained a journal-
ist’s voice (V8a; 83.60%; n = 6,670) and music (V8d;
69.43%; n = 5,539).

Interactive elements, i.e., the mention of user comments
or the invitation to interact with the video or outlet on and
outside of TikTok, were less present in the videos — with
calls-to-interact on TikTok (V9b) used in 26.02% of the
videos (n = 2,076).

Regarding the type of news format (V10), most videos
were classified as newsflashes or reports, as in informa-
tional videos that answered the main wh-questions (who,
what, when, where) and potentially elaborated more on
the topic (73.19%; n = 5,839). Other news formats in
the dataset were interviews (11.11%; n = 886) and news
summaries (10.08%; n = 804).

* The news values that were most frequently present in
the videos were scope-related, including the temporal
(V18; 86.21%; n = 6,878), geographic (V12; 85.75%; n
=6,841), and general scope (V17; 80.71%; n = 6,439).



Discussion
Summary

This paper introduces the dataset “News on TikTok” to ex-
plore pressing questions concerning the up-and-coming so-
cial media platform for the consumption of news and po-
litical information, TikTok, and the content that 18 major
German-speaking news outlets produce for the platform.
The preliminary analysis only scratches the surface of the
dataset’s breadth and depth. While beyond the remit of this
paper, it could be easily augmented by comparing, for exam-
ple, the different countries and news outlet types in the sam-
ple — but also beyond the sample. The dataset affords novel
opportunities for researchers from various fields to explore
empirical questions rooted in social science on the adapta-
tion of traditional news outlets to TikTok’s platform logic
with respect to general characterizations of the news videos
(visual, auditory, and interactive elements) and the presence
of news values. Furthermore, human-annotated data of vary-
ing complexity provide a unique database to nurture and ad-
vance the contemporary discussion on automatized annota-
tion techniques.

Limitations

There are limitations to the dataset and how it can be used.
First, the metadata on user engagement depends on the time
of scraping with the TikTok Research API (January 2024).
This becomes more problematic the closer the publication
date of a video is to the date of scraping. Furthermore, it
should be noted that audits have generally identified stark
fluctuations and instabilities in the engagement metrics pro-
vided by TikTok (Pearson et al. 2025). To account for these
issues, we suggest that researchers interested in these met-
rics rescrape the metadata to receive stable estimates of
video engagement.

Second, due to legal and ethical concerns, the dataset does
not contain video files, descriptions, or transcripts. Instead,
links to the videos are provided. Although this ensures the
subject’s right to deletion, the videos might not be avail-
able at a later point in time. However, with the respective
videos being published from established news outlets, where
each video presumably goes through multiple steps of qual-
ity control before upload, we do not expect a significant frac-
tion of videos to become unavailable in the future, e.g., due
to violations of TikTok’s Terms of Service.

Finally, as a platform, TikTok has faced repeated threats
of becoming unavailable in various markets (e.g., due to reg-
ulatory intervention). However, even in the unlikely case of
widespread unavailability of the video data, the human an-
notations and the codebook would still maintain the rele-
vance of the dataset. In any case, the dataset provides an
extensive basis for understanding how news outlets produce
news for an algorithmically-driven short video platform.

Conclusion

TikTok plays an increasingly relevant role in news consump-
tion and distribution, but analyses on how traditional news
outlets adapt their content to the social media platform and
adhere to journalistic news values — as a central concept in
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journalism studies — are limited. Furthermore, large-scale
datasets for the development of automated tools that can an-
notate the vast amount of multimodal content, such as on
TikTok, are not available to date.

To address these research gaps and empirically explore
the central questions surrounding algorithmically mediated
news and political information on TikTok, we introduce
“News on TikTok,” an annotated dataset of the TikTok
videos from 18 major German-speaking news outlets pub-
lished in 2023 (N = 8,623). Augmenting the videos’ meta-
data with the human-annotated data of 25 variables, includ-
ing formal and content categories derived from journalism
studies and news values, the contributions of the dataset can
be summarized as follows: First, the dataset provides the ba-
sis for a more extensive systematic analysis and compari-
son of TikTok news videos. It builds on and applies op-
erationalizations established in previous studies that have
explored characteristics of news videos on TikTok, which
enables comparability. Second, it provides a large and vali-
dated amount of human-annotated data that can be used to
develop and validate automated tools for analyzing visual
and auditory video elements. Given the increasing amount
of (news) content uploaded to platforms, the development
of such automated approaches is increasingly relevant in so-
cial science research. Third, the dataset paper offers a com-
prehensive guide to generate datasets to explore similar re-
search interests concerning news on TikTok or any video-
based platform with different geographic contexts, such as
the US, or thematic foci.
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Appenle Variable label Measurement N of Krippendorff’s

level levels™ alpha

News outlet TikTok channel Active weeks Exclusion Metadata N
Ml _video_id’ nominal - -
Germany M2 _music_id" nominal - -
Tagesschau tagesschau 52 M3_create_time date R R
zdf heute zdfheute.nachrichten 0 Activity M4 _like_count” metric R R
RTL aktuell rtlaktuell 52 MS5_view_count” metric - R
Spiegel TV spiegeltv 5 Activity M6_comment_count” metric - -
Zeit zeit 49 M7 _share_count” metric - -
n-tv ntv.de 21 Activity M8 _hashtags” nominal - -

Stern stern_de 7 Activity

t-online tonline.de 0 Activity Codebook .
jetzt.de (SZ) jetzt.de 14 Activity V1-CoderID nominal 2 -
FAZ faz 52 V2_video_link nominal - -
V3_news_outlet” nominal 18 -
Austria V4_country_of origin” nominal 3 -
OREF - Zeit im Bild zeitimbild 52 V5_news_classification nominal 5 0.793
OREF - radiowienheute orfradiowienheute 51 Content V6._visual set-up nominal 4 0.893
Kronen Zeitung krone.at 52 V7a_images nominal 2 0.913
ServusTV On servustvon 52 Content V7b_text nominal 2 1.000
Heute heute.at 52 V7c_screenshots_and_recordings nominal 2 0.935
0e24 oe24at 16 Activity V7d_graphs_maps_infoanimations nominal 2 1.000
Kleine Zeitung Kleinezeitung 52 V7e_news_brand_elements nominal 2 1.000
Der Standard derstandard 51 V7f_outlet-related_endcard nominal 2 0.956
Kurier kurier.at 52 V8a_journalists_moderators_voice nominal 2 1.000
MeinBezirk bezirksrundschau 16 Activity V8b_other_peoples_voice nominal 2 0.949
Di:c Presse diepressecom 9 Activity V8c_voice_other_effect nominal 2 0.874
OO Nachrichten nachrichten.at 31 V8d_music nominal 2 0.953
Salzburger Nach. salzburgernachrichten 10 Activity V8e_ambient nominal 2 0.935
Switzerland V9a_mentions nominal 2 0.000
20 Minuten 20minuten 52 V9b_call_to_interact_on_tiktok nominal 2 0.913
Blick blick 52 V9c_call_to_interact_outside_of_tiktok nominal 2 0.816
Tagesanzeiger tagesanzeiger 36 \2 O,Hewsformat,:ype nominal 5 1.000
SRF News srfnews 52 V11_general_topic open text field - -
Blue News bluenews.ch 48 V12_geographic_scope nominal 3 0.966
nau.ch nau.ch 0 Activity V13_follow_up nominal 2 1.000
NZZ neuezuericherzeitung 45 V14 _positive_news nominal 2 1.000
Watson Watson_news 52 V15_negative_news nominal 2 0.911
V16_conflict nominal 2 0.841
Table 3: Overview of the news outlet selection process for z:;’sme nominal 2 1000
_temporal_scope nominal 4 0.824

the dataset.

* These variables were omitted from the intercoder reliability test. They are either
metadata, were added into the codebook and datasheets for the annotator’s orien-
tation, or required open text field responses.

* The code *-99° for unclear cases was excluded from the count of levels.

Table 4: Overview of the dataset’s variables (metadata and
codebook) with the intercoder reliability results from the
final pretest (/N =51).
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Variable label Levels with n (%)

0 1 2 3 4 77 -99
V5_news_classification - 7,978 (92.52) 172 (1.99) 187 (2.17) 106 (1.23) 69 (0.8) 111 (1.29)
V6_visual_set-up - 4,002 (50.16) 1,577 (19.77) 2,398 (30.06) - - 1 (0.01)
V7a_images 3,677 (46.09) 4,301 (53.91) - - - - R
V7b_text 289 (3.62) 7,689 (96.38) - - - - R
V7c_screenshots 7,180 (90.0) 798 (10.0) - - - - -
V7d_graphs_maps 7,410 (92.89) 567 (7.11) - - - - -
V7e_news_brand 880 (11.03) 7,098 (88.97) - - - - -
V7f_endcard 6,257 (78.43) 1,721 (21.57) - - - - R
V8a_moderator_voice 1,308 (16.4) 6,670 (83.6) - - - - -
V8b_other_voice 6,022 (75.48) 1,956 (24.52) - - - - R
V8c_voice_effect 5,287 (66.27) 2,691 (33.73) - - - - -
V8d_music 2,439 (30.57) 5,539 (69.43) - - - - R
V8e_ambient 5,502 (68.96) 2,476 (31.04) - - - - R
V9a_mentions 7,811 (97.91) 167 (2.09) - - - - R

V9b_tiktok_interact 5,902 (73.98) 2,076 (26.02) - - - - -
V9c_external_interact 6,603 (82.77) 1,375 (17.23) - - - - -
- 260 (3.26) 5,839 (73.19) 804 (10.08) 886 (11.11) 181 (2.27) 8(0.1)
V12_geographic 1,133 (14.2) 4,453 (55.82) 2,388 (29.93) - - - 4(0.05)
V13_follow_up 7,952 (99.67) 26 (0.33) - - - - -
V14 _positive_news 7,543 (94.55) 435 (5.45) - - - - -
V15_negative_news 6,219 (77.95) 1,759 (22.05) - - - - -

V10_news_format

V16_conflict 6,856 (85.94) 1,122 (14.06) - - - - -
V17_scope 1,539 (19.29) 6,439 (80.71) - - - - -
V18_temporal 1,097 (13.75) 158 (1.98) 6,449 (80.83) 271 (3.4) - - 3(0.04)

Table 5: Count and frequency of the dataset’s annotated variables (V5 with NV = §,623; V6-10, V12-18 with N =7,978).
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