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ABSTRACT  

This comprehensive review explores recent advancements and future prospects in topic modeling 
within the domain of marketing. Topic modeling techniques have gained prominence in marketing 
research, enabling the extraction of latent themes and patterns from large-scale textual data. By 
examining recent developments and identifying emerging research opportunities, this review sheds 
light on the evolving landscape of marketing topic modeling. Through a synthesis of theoretical 
frameworks, methodological approaches, and empirical findings, this review aims to inform 
researchers, practitioners, and policymakers about the potential applications and challenges of topic 
modeling in marketing. 
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INTRODUCTION 

In recent years, the proliferation of digital platforms and the exponential growth of online content have 
transformed the landscape of marketing research and practice. Marketers are inundated with vast amounts of 
textual data generated from sources such as social media, customer reviews, and online forums. Extracting 
meaningful insights from this deluge of data poses a significant challenge, necessitating the development of 
advanced analytical techniques. In response to this challenge, topic modeling has emerged as a powerful tool for 
uncovering latent themes and patterns within textual data, providing marketers with valuable insights into 
consumer preferences, trends, and sentiments. 

This comprehensive review aims to delve into the realm of marketing topic modeling, offering a nuanced 
exploration of recent advancements and future prospects in this burgeoning field. By synthesizing theoretical 
frameworks, methodological approaches, and empirical findings, this review seeks to shed light on the evolving 
landscape of marketing topic modeling and its implications for research, practice, and policy. 

The adoption of topic modeling techniques in marketing research represents a paradigm shift in how marketers 
analyze and interpret textual data. Traditionally, textual data analysis relied on manual coding and qualitative 
methods, which were time-consuming, labor-intensive, and prone to subjective biases. Topic modeling, 
however, offers a data-driven approach to uncovering hidden themes and patterns within textual data, allowing 
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marketers to extract insights at scale and in a more systematic manner. 

The essence of topic modeling lies in its ability to automatically identify latent topics or themes present in a 
corpus of textual data. Techniques such as Latent Dirichlet Allocation (LDA) and Non-negative Matrix 
Factorization (NMF) have been widely used to decompose textual data into a set of latent topics, each 
characterized by a distribution of words. By analyzing the prevalence and co-occurrence of words across 
documents, topic modeling algorithms generate a coherent representation of the underlying themes within the 
data. 

In the context of marketing, topic modeling holds immense potential for uncovering consumer preferences, 
market trends, and brand perceptions from diverse sources of textual data. Social media platforms, online 
reviews, and customer feedback provide rich sources of unstructured textual data that can be mined for insights 
into consumer behavior, sentiment analysis, and market dynamics. By applying topic modeling techniques to 
these data sources, marketers can gain deeper insights into consumer preferences, identify emerging trends, 
and inform data-driven marketing strategies. 

Despite its promise, the application of topic modeling in marketing research is not without its challenges and 
limitations. The interpretability and validity of topic modeling results depend on various factors, including the 
choice of algorithm, parameter settings, and pre-processing techniques. Moreover, the dynamic nature of textual 
data poses challenges related to data sparsity, noise, and context-dependency, which can affect the reliability 
and generalizability of topic modeling findings. 

Against this backdrop, this comprehensive review aims to explore recent advancements and future prospects in 
marketing topic modeling, offering insights into the methodological developments, empirical applications, and 
theoretical underpinnings of this rapidly evolving field. By examining the current state of research and 
identifying emerging trends, this review seeks to inform researchers, practitioners, and policymakers about the 
potential applications and challenges of topic modeling in marketing. 

METHOD 

The process of conducting a comprehensive review of topic modeling advancements and prospects in marketing 
involved several systematic steps to ensure thoroughness and rigor in our analysis. 

Firstly, we initiated the review process by conducting an extensive literature search across prominent academic 
databases and scholarly repositories. This search encompassed a wide range of keywords related to topic 
modeling, marketing, textual data analysis, and latent themes. The aim was to identify relevant studies published 
in peer-reviewed journals, conference proceedings, books, and other scholarly sources. 

Following the literature search, we carefully screened the retrieved articles based on predefined inclusion 
criteria. Articles were selected based on their relevance to topic modeling advancements and prospects in the 
context of marketing research and practice. We included studies that discussed theoretical frameworks, 
methodological approaches, empirical findings, and practical applications of topic modeling in marketing. 

Next, data extraction was performed to systematically capture key information from the selected articles. This 
included details on research objectives, methodologies employed, findings reported, and implications discussed. 
The extracted data were organized and synthesized to identify common themes, trends, and research gaps in 
the literature related to topic modeling in marketing. 

To facilitate analysis and interpretation, selected studies were categorized based on their focus areas and 
research objectives. This classification helped to delineate different strands of research within the broader 
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domain of topic modeling in marketing, including applications in consumer behavior analysis, market 
segmentation, sentiment analysis, brand management, and marketing strategy. 

The findings of selected studies were critically examined to identify methodological innovations, theoretical 
developments, and practical implications relevant to topic modeling in marketing. Special attention was paid to 
emerging trends, such as the integration of machine learning algorithms and natural language processing 
techniques into topic modeling frameworks, and their implications for marketing research and practice. 

We conducted a thorough literature search across academic databases, including Scopus, PubMed, Web of 
Science, and Google Scholar, using relevant keywords such as "topic modeling," "marketing," "textual data 
analysis," and "latent themes." The search encompassed peer-reviewed journals, conference proceedings, books, 
and grey literature published between 2010 and 2022. Articles were screened based on relevance to the topic 
and inclusion criteria. 

Articles were selected based on their relevance to topic modeling advancements and prospects in marketing. 
We included studies that discussed theoretical frameworks, methodological approaches, empirical findings, and 
practical applications of topic modeling in the marketing domain. Both qualitative and quantitative studies were 
considered, including literature reviews, empirical studies, case studies, and theoretical contributions. 
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Data extraction was performed to capture key information from selected articles, including research objectives, 
methodology, findings, and implications. We synthesized the extracted data to identify common themes, trends, 
and research gaps related to topic modeling in marketing. Emphasis was placed on methodological 
advancements, empirical applications, theoretical developments, and emerging research opportunities. 

Selected studies were classified based on their focus areas and research objectives, including the application of 
topic modeling techniques in areas such as consumer behavior analysis, market segmentation, sentiment 
analysis, brand management, and marketing strategy. Studies were further categorized based on the types of 
textual data analyzed, including social media content, online reviews, customer feedback, and marketing 
communications. 
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We analyzed the findings of selected studies to identify patterns, trends, and research themes relevant to topic 
modeling in marketing. Special attention was paid to methodological innovations, such as the integration of 
machine learning algorithms, deep learning techniques, and natural language processing tools into topic 
modeling frameworks. We also examined the practical implications of topic modeling for marketing research, 
practice, and policy. 

The findings of selected studies were synthesized and discussed in the context of broader theoretical 
frameworks, methodological considerations, and empirical evidence. We examined the strengths and limitations 
of topic modeling techniques in addressing key research questions and providing actionable insights for 
marketing decision-making. Emerging trends and future research directions were identified to guide future 
scholarship in this area. 

  

 

 

Throughout the review process, we adhered to ethical guidelines and standards for conducting literature 
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reviews, ensuring transparency, integrity, and accountability in our research practices. We respected the 
intellectual property rights of authors and properly cited sources in accordance with academic conventions. 

Overall, our methodological approach facilitated a comprehensive review of topic modeling advancements and 
prospects in marketing, offering insights into the evolving landscape of textual data analysis and its implications 
for marketing research and practice. 

RESULTS 

The comprehensive review of topic modeling advancements and prospects in marketing revealed several key 
findings. Firstly, there has been a notable proliferation of research exploring the application of topic modeling 
techniques in various marketing contexts. From consumer behavior analysis to market segmentation and 
sentiment analysis, researchers have leveraged topic modeling to uncover latent themes and patterns within 
textual data, offering valuable insights into consumer preferences, trends, and sentiments. 

Methodological advancements have played a crucial role in enhancing the effectiveness and applicability of topic 
modeling in marketing research. Innovations such as the integration of machine learning algorithms, deep 
learning techniques, and natural language processing tools have expanded the capabilities of topic modeling 
frameworks, enabling more nuanced analysis of textual data and greater flexibility in uncovering hidden 
patterns. 

Furthermore, empirical studies have demonstrated the practical utility of topic modeling in informing marketing 
decision-making and strategy development. By analyzing large-scale textual data sources such as social media 
content, online reviews, and customer feedback, marketers can gain valuable insights into consumer 
perceptions, brand sentiments, and market trends, enabling more targeted and data-driven marketing 
initiatives. 

DISCUSSION 

The findings of this review underscore the transformative potential of topic modeling in reshaping marketing 
research and practice. By providing a systematic framework for uncovering latent themes and patterns within 
textual data, topic modeling offers marketers a powerful tool for understanding consumer behavior, identifying 
market trends, and informing strategic decision-making. 

However, several challenges and limitations persist in the application of topic modeling in marketing research. 
The interpretability and validity of topic modeling results depend heavily on factors such as algorithm selection, 
parameter tuning, and data preprocessing techniques. Moreover, the dynamic nature of textual data presents 
challenges related to data sparsity, noise, and context-dependency, which can impact the reliability and 
generalizability of topic modeling findings. 

CONCLUSION 

In conclusion, the comprehensive review of topic modeling advancements and prospects in marketing highlights 
the transformative impact of textual data analysis on marketing research and practice. By unveiling latent 
themes and patterns within textual data, topic modeling offers marketers valuable insights into consumer 
preferences, market trends, and brand perceptions, enabling more targeted and data-driven marketing 
strategies. 

Moving forward, future research in this area should focus on addressing methodological challenges, enhancing 
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the interpretability and robustness of topic modeling algorithms, and exploring innovative applications of 
textual data analysis in marketing contexts. By embracing the potential of topic modeling and leveraging 
advances in computational techniques, marketers can gain deeper insights into consumer behavior, enhance 
brand engagement, and drive sustainable growth in an increasingly data-driven marketplace. 
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