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Annotatsiya: Ushbu maqolada universitet talabalari orasida ingliz tilini o‘rganish jarayoniga
motivatsiyaning ta’siri tahlil qilinadi. Ichki va tashqi motivatsiya turlari, ularning til
o‘zlashtirishga ta’siri, shuningdek, o‘quv mubhiti, o‘qitish metodlari va raqamli vositalar bilan
o‘zaro bog‘ligligi o‘rganiladi. Tadqiqot natijalari shuni ko‘rsatdiki, yuqori motivatsiyaga ega
talabalar lug‘at boyligini 35-40% tezroq o‘zlashtiradi, interaktiv platformalar esa motivatsiyani
sezilarli oshiradi.

Kalit so‘zlar: motivatsiya, til o‘rganish, ingliz tili, talabalik, ichki motivatsiya, tashqi
motivatsiya, ta’lim texnologiyalari.

AHHoTauusi: B crarbe aHanu3upyercs BIMSHAE MOTHBAIMM HA TPOLECC H3YUYCHUS
AHTJIMICKOTO SI3bIKA CPEAM CTYACHTOB BY30B. PaccMaTpuBaroTCs BHYTPEHHHE U BHEITHHE BUIbI
MOTHUBAIMH, WX BIMSHUE HA YCBOCHHUE S3bIKA, a TAaK)KE B3aUMOCBA3b C OOydaromiel cpemoi u
nu(pPOBEIMU  MHCTPYMEHTaMH. Pe3ynbTaThl TOKa3bIBalOT, 4YTO CTYAEHTHl C BBICOKOM
MOTHBAIEel ycBauWBaloT JeKcuky Ha 35-40% OsicTpee, a WHTEpaKTHUBHBIC IUIAT(HOPMBI
3HAYUTEIIHHO MOBHIIIAIOT YPOBEHb BOBJICUEHHOCTH.

KiaroueBble ciioBa: MOTHUBAIUA, U3YUCHUC s3bIKA, AHTJIMHACKUM A3BIK, CTYACHTBI, BHYTPCHHSIA
MOTHBaNMs, BHCIIHAA MOTHUBaIHA.

Abstract: This article examines the influence of motivation on English language acquisition
among university students. It explores intrinsic and extrinsic motivational factors, their impact
on language progress, and the role of learning environments and digital tools. The findings
reveal that highly motivated students acquire vocabulary 35-40% faster, and interactive
learning platforms significantly enhance motivation and engagement levels.

Keywords: motivation, language acquisition, English learning, university students, intrinsic
motivation, extrinsic motivation, digital learning tools.

INTRODUCTION

Motivation plays a fundamental role in the process of English language acquisition, influencing
learners’ persistence, performance, and long-term achievement. According to Gardner’s Socio-
Educational Model (2023), motivation is the strongest predictor of successful foreign language
mastery among young adults. In Uzbekistan, where English has become essential for academic
mobility and career opportunities, understanding motivational dynamics among university
learners is particularly relevant. A 2024 survey by the Ministry of Higher Education shows that
72% of students consider English crucial for their future careers, while 58% report that
motivation directly affects how consistently they study the language. This research analyzes the

page 404

. .« AMERIGAN
& “ACADEMIC ~


https://www.academicpublishers.org/journals/index.php/ijai

?’\) INTERNATIONAL JOURNAL OF ARTIFICIAL INTELLIGENCE

.« AMERIGAN

ISSN: 2692-5206, Impact Factor: 12,23
American Academic publishers, volume 05, issue 12,2025

Journal: https://www.academicpublishers.org/journals/index.php/ijai

motivational factors shaping English learning among university students and identifies how
these factors influence linguistic progress, digital engagement, and learning outcomes.

METHODOLOGY

The research employed a mixed-method approach integrating quantitative and qualitative data
to ensure a comprehensive understanding of how motivation influences English language
acquisition among university students. Quantitative data were collected through a structured
survey involving 250 undergraduate students aged 18-23 from various faculties, focusing on
motivational factors such as intrinsic interest, career aspirations, and academic requirements.
The survey included Likert-scale items that measured learners’ motivational intensity and their
perceived progress in English proficiency. Qualitative insights were obtained through semi-
structured interviews with 15 English instructors who provided expert perspectives on students’
learning behaviors, consistency, and motivational challenges. In addition, classroom
observations were conducted over a four-week period to analyze student engagement, task
participation, and the influence of motivational strategies applied by teachers. Secondary data
were drawn from contemporary studies on motivation in second language acquisition (SLA),
including works by Ddrnyei, Gardner, and recent empirical publications from 2020-2024. All
collected data were analyzed using descriptive statistics for numerical trends and thematic
analysis for qualitative patterns, enabling a triangulated, reliable, and valid interpretation of
how motivation shapes language learning outcomes in a university setting.

DISCUSSION AND RESULTS

The results show strong correlations between motivation and English language performance.
Students with high motivational scores (AMTB 4.0-5.0) demonstrated: 38% higher vocabulary
retention, 31% faster reading comprehension progress, 27% higher speaking
confidence,compared with low-motivation students. Intrinsic motivation proved significantly
more influential than extrinsic factors. Students motivated by personal interest, entertainment,
or a desire for international communication spent 2.3 times more weekly study hours than those
driven by grades or requirements. Digital tools emerged as a key motivator. 68% of participants
reported that Al platforms such as ChatGPT, Grammarly, and Elsa Speak increased their study
engagement. Gamified systems boosted motivation by providing instant feedback and rewards.
Interviews revealed several demotivating factors: lack of speaking practice, fear of making
mistakes, traditional teaching methods, and large classroom sizes. However, supportive teachers
and interactive learning environments significantly mitigated these issues. Overall, the findings
confirm that motivation is not just a contributing factor but a central driver of English
acquisition in higher education.

CONCLUSION

Motivation plays an essential role in English language acquisition among university learners.
Intrinsic motivation, supported by modern digital environments and interactive teaching
strategies, leads to more effective and sustainable language development. Enhancing
motivational elements within the university curriculum—such as communicative tasks,
technology integration, and personalized learning—can substantially improve English
proficiency levels in Uzbekistan’s higher education system.
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