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Abstract: Langzhong City has abundant cultural and tourism resources, with numerous famous cultural and tourism attractions
such as Langzhong Ancient City and Tengwang Pavilion. At the same time, the Langzhong Municipal Government also closely
adheres to the goal of "high-quality construction of world ancient city tourism destinations" and unwaveringly adheres to the
development strategy of "strengthening the city through industry and revitalizing the city through culture and tourism". However,
there are many problems in the Japanese translation and promotion of cultural and tourist attractions in Langzhong City, which
will greatly constrain the healthy development of the tourism industry in Langzhong City. Therefore, this article focuses on
studying the Japanese translation issues of famous cultural and tourist attractions in Langzhong City, including the Japanese
translation gaps of scenic spots, as well as the mistranslation and omission of some scenic spots. Based on this, targeted
translation strategies are proposed to address the issues of Japanese translation gaps, inconsistent Japanese names, mistranslation
and omission of unique cultures (such as Spring Festival culture), and Chinese Japanese expressions in Japanese translated texts

of cultural and tourist attractions in Langzhong City.
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1. Introduction

The proposal of the new economic strategy of the "the Belt
and Road" has provided a new opportunity for the further
development and expansion of China's tourism industry.
Therefore, doing a good job in translating the text of tourist
attractions plays an important role in promoting culture and
attracting tourists.

According to literature search, there is currently relatively
little research on the Japanese translation of tourist attractions
in China, and most of the research focuses on the translation
of public signs in tourist attractions. The relevant research
objects mainly cover traditional studies of words, sentences,
paragraphs, and discourse. For example, Lv Ruquan (2013)
pointed out that there are grammar errors, spelling errors, and
expression errors in the Japanese translation of public signs in
Dalian. Based on this, he analyzed the reasons for insufficient
attention and excessive reliance on online translation, and
accordingly proposed solutions such as government led and
research activities. Xiao Xia (2015) found in her research on
the Japanese translation of tourist attractions in Wuxi that
there are problems such as a small number and non
standardization of Japanese public signs. She believes that the
translation of public signs should follow the principle of
functional equivalence and further proposes countermeasures
for cooperation between management agencies and
professionals. Scholar Zhang Yang (2016) found that the
translation of Japanese public signs in the Huashan scenic
spot was not appropriate enough, and attempted to add new
translations using translation strategies such as literal
translation and additional translation. In addition, Luo
Xiangian's (2018) study of hot spring tourist attractions in
China and Japan found that under the same communicative
purpose, discourse move characteristics may differ due to
cultural background, thinking mode, etc. Zhang Yi et al. (2020)
conducted a survey on the current situation of Japanese

translation on Changsha's red tourism resource publicity
website, pointing out that the website has problems with
website construction and Japanese translation. They proposed
measures to strengthen the construction of Japanese web
pages and formulate translation rules in response to these
problems. Ma Fenghuan (2021) examined the current
situation of Japanese translation of tourism promotional texts
in Xi'an from the perspective of cultural confidence, and
proposed strategies such as accurately using literal translation
and adding appropriate explanations.

Reviewing literature, it is found that there is currently very
little research on the Japanese translation of tourist attractions
in Nanchong City, and the focus of relevant studies is only
limited to the Japanese translation of tourist attraction signs.
Liu Ziying (2015) analyzed the public signs of scenic spots in
the ancient city of Langzhong from the perspective of cross-
cultural communication and revised the Japanese translation
that was not accurate and standardized enough. Ge Huiling
(2019) analyzed and summarized the problems and
improvement strategies of Japanese translation of public signs
in the Wanjuanlou scenic spot in Nanchong, using on-site
collection as an example.

In summary, there is not much research on the Japanese
translation of tourist attractions both inside and outside the
city. The research on the Japanese translation of tourist
attractions outside the city has focused on the translation of
public signs in tourist attractions. In recent years, the research
perspective has also extended to discourse genres, external
publicity websites, and so on. There are only two studies on
the Japanese translation of tourist attraction signs in the city.
Therefore, this article intends to summarize the Japanese
translation issues of cultural and tourist attractions in
Langzhong City based on existing research results, and
further conduct corresponding translation strategy research to
make up for the shortcomings of existing research results.



2. The Current Situation of Japanese
Translation Issues and Translation
Strategies for Cultural Tourism
Attractions in Langzhong City

When examining the current situation of Japanese
translation issues in cultural and tourist attractions in
Langzhong City, the author found that there are numerous
signs of various sizes inside the attractions, which play an
important role in providing tourists with introductions, travel
information, public service information, and other aspects.
These signs are translated into four foreign languages:
English, Japanese, Korean, and French. More than 80% of the
signs have corresponding English translations. On the other
hand, the corresponding Japanese translations on the signs are
only about 10%, and they are mainly focused on the
introduction of some scenic spots and cultural relics. There is
almost no Japanese translation of public service information
and safety warnings. For example, public service facilities
such as ticket offices, inquiry offices, and bathrooms do not
have relevant Japanese translations. The lack of these
Japanese translations will inevitably cause certain difficulties
for Japanese tourists and affect their experience of scenic area
services.

Moreover, there are problems with the Japanese translation
of some signs in various cultural and tourist attractions, with
some expressions being incorrect and some translations not
being standardized enough. Following the translation
principle of "taking Langzhong culture as the orientation and
translation as the focus", the following translation strategies
are proposed to facilitate tourists' understanding and
acceptance, and to enable them to gain more tourism cultural
value.

Example 1: [8 il e 5t X S0 4 5t

Original translation: [ H #3EEX X/ 7 v KW
Modified translation: [&] il S BOGHL A 1A B 22 5t[XY]
Example 2: [& o i 3liiie 5t X fai

Original translation: & = 7 3R X S A

Modified translation: & i # D & 5 3L
Example 3: 5B A #14

Original translation: % B (2 (& A &L T 3,
Modified translation: & (& IAMELEZ 5T 3,

Example 4.
RIALRT PR ET, BFT70RE () 7.

Original translation:
FEH 22N > T T AR T, T0/RAR Y DR %
L 7.

Modified translation:
FREA2E G PR, TORMOFELERL 12,

Example 5: K N 28 1% F A4 ) 5 24014

Original translation:
EBO I EEAREL TO 2 EOHEIESTH B,

Modified translation:
EBROPCEBREDL R IEREHTESD 5.

Example 6:

B e TEZAHS (BRESToE) 250k

Original translation:
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BEC G BADBHEO [BEZFoH] #FH0 FES
FEOZIATh 2.

Modified translation:
FED NI EMFHOEFECL [REFTH] cvd
HRDEBFZEDZNE N T B,

Example 7:
WBEIL AR R 5 & & 18, a2 I 5 B 5k

Original translation:
I SRV R R & B fEaiER 2 s B L . BN
FFOBOEE AT B,

Modified translation:
HICBHIL IR R E R BIEARE L . BN LR
R CE AL T B

Example 8:
OLE N Atk UL, T E, BE K, R
21&, BAFRERNGANE (1867) HEE.

Original translation:
ki AR BRI 6. JHIC RS
NATEE & RSOz o A B B1R & 17 » BEfF 2
EIEFNGOFICHESN LD TH B,

Modified translation:
kg AR, ST IR, Fc@ETs
n. fELPirn. BRCBES., BEL TERE
N (1867) WHESNILDTH 3,

Example 9:
Rl 7K Ik NERREE g NSRS
SR PR AR AR T A

Original translation:
e Ky e NHAE LR 2 5HKoh T, A
BAERRIREI 2 7 7 2B 2 MR EBEHL 2.

Modified translation:
thy Ky BECABETE S FHROHR T, A4
BB a2 2 EENT.

Example 10:
EEE b IR, MROCERS, BT U,

Original translation:
A HORRCE TN BKETH 2. CEHL
HIEEN B,

Modified translation:
A HIOEKIBETH 0. CEEE I MR
ETAsN T,

Example 11:
T I RS, WAL T201FEER R .

Original translation:
Hie PR E IR T 2 oo 0. R¥EE 201191 H
veik.

Modified translation:
MO TOEREFHET 220, MAHERAIEE 20114
BRL 2.

Example 12:
W BERNEE 2+, K EIERI261F AR 4R X 2
K2 T20095 GLIH R .

Original translation:
GRS L RS Uy 261F 0 BIFE 5 & Sk 1
2L T, HIETIE 20094 1 freon il & ik LR L 1o,



Modified translation:
TRz B 258, AEL 122600 %
TR & WU G L T #a8 T 1dk20094 1 FEE L TR
w~L T

Example 13:
flfE I CRPIPIY B RN, OFRIE 5 —H A S
FACE I T8 BE ik

Original translation:
WeDHE TRYIE] E% & O s, R EYID
TOXTFRERD D 2L BEEE 5o 1.

Modified translation:
WOHE AV LB & > TRAS . FEY
B COLFRED b 2 EEnBEe -1,

Example 14:
I R IR T DU AR AGER, FERRTI e, TR A4 X
FRY B e b VY K 3k —, o B A A S5 K ) i 3

Original translation:
bR . P)IE OIEHRI T FRITO iR AL E
L. e T 24 K REHTo—> ¢ E&
AT 2RROEHTH 5.

Modified translation:
B . P)IE ORI T FRITO iR AL E
L. HEEEO RS RE S & b e RO —D
T, BECHEAT2ERKOEHTH 2.

Example 15:
i FE BT L R AR X, A T R R B R e 3k
v KR AR HBEL ,  BEAR E SRS AZR S IX Tl Al 3

Original translation:
BRI ) V' — M TEEZERITO LR b
BET. WKDERLEL L EZ AICH M. EHAAA
AABRS X O il s BHE L Tv 3

Modified translation:
MRS v — . THERITOEN R
Foly KPR ANVHATH2GICAEL .
[ 55 AREDGH O Bl i BEE L Tu B

3. Conclusion

This article takes cultural and tourist attractions in
Langzhong City as the research object, analyzes and
summarizes the existing Japanese translation problems,
including the Japanese translation gaps of famous cultural and
tourist attractions in the city, as well as the mistranslation and
omission of unique cultures involved in some cultural and
tourist attractions. Based on this, it follows the translation
principle of "taking Langzhong culture as the orientation and
translation as the focus", Propose practical and feasible
translation strategies for famous cultural and tourist
attractions in Langzhong City, make up for the shortcomings
of existing achievements, enrich relevant theories, promote
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the accuracy, appropriateness, and completeness of the
external promotion of cultural and tourist attractions in
Langzhong City, and provide certain reference data for future
research in this field.
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