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Abstract 
To answer this question, I conducted several hours of  research. I read 
several journals, interviewed people, and performed a survey. These 
findings led me to conclude that inserting images into digital documents 
is crucial. It is a great way to convey your message quickly to an audi-
ence without the users having to drudge through mounds of  text. Im-
ages are also easily shared, making this accessible to even more viewers. 
Imagery works so well in conveying messages because the brain works 
in images; it’s the most natural way for the brain to process information. 
Because of  this, images are quickly processed, easily remembered, and 
easily recalled. 
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Introduction 
Digital communication inevitably entails strong visual components; at 
this point in the 21st century, we tend to take that for granted. Howev-
er, Kimberly Wagers’ deeper dive into how readers interact with digital 
media offers evidence for careful and thoughtful integration of  visuals. 
This infographic project engages both substantive content and design-
decisions in making this argument.
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Image Content 
The Infographic is provided 
in three image panels and 
one miniature as a whole to 
display context. The graph-
ic was created in Canva’s 
online software and may be 
viewed as media at IMAGES 

or scan the QR Code:

This content was previously 
shared  at the IU East  
Celebration of  Student  
Writers 2022. Additionally, 
this content is shared by an  
IUPressbook at: Wagers 
https://iu.pressbooks.pub/
celeb2022/chapter/kimber-
ly-wagers/

Infographic Panel 1 at left

https://www.canva.com/design/DAEv6fAlArI/PyG6z67iNegY4SqcWBSSgw/view?__EVENTTARGET=&__EVENTARGUMENT=&__VIEWSTATE=%2FwEPDwULLTEzMzgzNzk1NjgPZBYCAgUPZBYEAgMPDxYCHgRUZXh0BZ0BaHR0cHM6Ly93d3cuY2FudmEuY29tL2Rlc2lnbi9EQUV2NmZBbEFySS9QeUc2ejY3aU5lZ1k0U3FjV0JTU2d3L3ZpZXc%2FdXRtX2NvbnRlbnQ9REFFdjZmQWxBckkmdXRtX2NhbXBhaWduPWRlc2lnbnNoYXJlJnV0bV9tZWRpdW09bGluazImdXRtX3NvdXJjZT1zaGFyZWJ1dHRvbmRkAgUPDxYCHgtQb3N0QmFja1VybAWdAWh0dHBzOi8vd3d3LmNhbnZhLmNvbS9kZXNpZ24vREFFdjZmQWxBckkvUHlHNno2N2lOZWdZNFNxY1dCU1Nndy92aWV3P3V0bV9jb250ZW50PURBRXY2ZkFsQXJJJnV0bV9jYW1wYWlnbj1kZXNpZ25zaGFyZSZ1dG1fbWVkaXVtPWxpbmsyJnV0bV9zb3VyY2U9c2hhcmVidXR0b25kZGTRAxDhpk1QiWukiUhEiRCWCyUWL8F%2BWP7Sv%2BbSEO3tMQ%3D%3D&__VIEWSTATEGENERATOR=3E75C3A9&__PREVIOUSPAGE=GGP1Ixz1HQFYvWFuhsv8XGFRUjqmYzp3yi5BDCDnVzdY7gaUxqvSkAiNOGWWRzZlY6KOcn-xBECkAL95fSGJAI-zd3GwD2mYEMnomm1l91c1&__EVENTVALIDATION=%2FwEdAAQrT71TdnlCclzy2uaAxBL3RSciNdPYWmINCrip1wqw0%2Fjrd%2B6AhBFz9xIwRXGyYSi7ICPCDW6VTVVhYS%2FsglKk%2FArQT9OxWY%2BoKdp8hYa0c9vsLTDg9MZgIIwBDXRfP6E%3D&btnOK=Take+me+there
https://iu.pressbooks.pub/celeb2022/chapter/kimberly-wagers/
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Infographic  
Panel 2, at right



99

Infographic Panel 3, below,  miniature right
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Literature Review for Infographic 
Inserting images into digital documents is crucial. It is a great way to 
convey your message quickly to an audience without the users having to 
drudge through mounds of  text. Images are also easily shared, making 
this accessible to even more viewers. Imagery works so well in conveying 
messages because the brain works in images; it’s the most natural way 
for the brain to process information. Because of  this, images are quickly 
processed, easily remembered, and easily recalled.

In today’s world, users scan, not read. According to a 2020 Nielsen 
survey, people still scan rather than read even though there have been 
new layouts, new patterns, etc., from 2006 to 2019. And nearly all gaze 
patterns have remained the same (Moran, 2020). Most of  this is because 
humans are visual creatures and digest the most meaningful information 
using our sight (McCue, 2013). Individuals use both hearing and visuals 
to communicate, but the visual aspect of  the two makes it memorable 
(Parker, 1995, p. 32).

With the ongoing increase in technology, Schnell (2006) predicts that 
“life will become more and more of  a visual experience. Sight, as one of  
the human senses, will have dominance over the other senses” (p. 58). 
Images do what no other can do. For almost every word spoken, a visual 
comes to mind, thus allowing us to communicate more by using images 
than text – hence, indeed, a picture is worth a thousand words (Horton, 
1993, p. 495). Through visuals, one can do the impossible, “show the 
unshowable” (Horton, 1993, p. 499).

One often hears the phrase that a picture is worth a thousand words. 
So, why not use an image instead of  a thousand words? When educators 
Anne Hibbing and Joan Rankin- Erickson interviewed Pound Middle 
School students who struggle with reading and comprehension, they 
said the following:

“A picture helps me by showing what’s going on.”

“Pictures…helps me see what they are talking about.” I

“If  you look at a picture, it puts more ideas in your head.”



101

Those working with struggling readers found that pictures/visuals are 
invaluable for communicating a message (Hibbing, 2003, p. 758).

Images can also help break communication barriers if  used wisely. 
Graphics can now be turned to as a universal language. According to 
Horton (1993), “By relying on images shared by all and by avoiding 
details that confuse or offend, we can make graphics independent of  
verbal language and of  culture” (p. 682). This is great news for English 
language learners or people with specific disabilities – helping to bring 
about social equity. For those who have language barriers to English, 
visuals communicate much better.

It is also essential to understand how images and text work together to 
create meaning, know when images enhance or detract from a text, and 
build strong viewer involvement (Harrison, 2003, p. 47). Harrison goes 
on to say that “The image plus text create a strong rhetorical unit” (56). 
The goal of  digital writing is to use a level of  multimodal writing that 
allows for more depth in reader understanding, more efficient con-
sumption, and easier access for different learning styles and makes it 
easier to judge the credibility of  information. Especially in a world that 
scans, not reads – this is the best way to gain their attention and to keep 
it. So, yes, integrating images into digital writing is vital.
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