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Abstract:

This research aims to clarify the extent to which the credibility of electronic
word-of-mouth (e-WOM) influences online purchasing behavior. It explores the
reliability of e-WOM and its relationship with consumer behavior in online
environments. To achieve this objective, the study adopted a descriptive
methodology for the theoretical framework and an analytical approach for the
empirical part. A questionnaire was designed and distributed to a sample of 500
consumers who shop via Facebook Marketplace. The collected data were
analyzed using SPSS version 27, employing the most relevant statistical tools
and techniques. The study revealed that the credibility of e-WOM and all of its
dimensions significantly influence online purchasing behavior. One of the key
recommendations is to focus on building digital trust by enhancing the quality of
content shared on Facebook Marketplace, as it plays a crucial role in shaping
consumer buying behavior.

Keywords: Credibility of electronic word-of-mouth (e-WOM), e-WOM
dimensions, purchasing behavior, buying through Facebook Marketplace.
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