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Abstract:

This study aims to analyze advertising and sponsorship strategies on Algerian
television during Ramadan, using "Echorouk TV" as a case study. Given the
significant rise in audience ratings and changes in viewer behavior during the
holy month, competition among broadcasters and advertisers becomes intense.
The study employs both quantitative and qualitative content analysis methods,
based on a coding sheet that includes formal and thematic variables. The results
reveal a strong concentration of advertising in entertainment shows; especially
prank shows, with a dominant presence of specific brands. However, the
representation of Ramadan-related values in advertisements was found to be
limited. The study recommends revisiting Ramadan advertising strategies in line
with cultural and religious sensitivities, and leveraging digital platforms to boost
interaction and creative engagement.

Keywords: Ramadan, Advertising, Media Sponsorship, Echorouk TV, Content
Analysis, Ramadan Campaigns.
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