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ABSTRACT 

This article discusses the issues of competition in ensuring the sustainability of the food industry in the world economy, the 

sources and stages of competitive advantages of States. The role of natural resources, investments and other elements in increasing 

the economic competitiveness of the state, as well as the stages of competitiveness of developed countries are discussed. 
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In the current conditions of development of the 

world economy, a necessary condition for the 

equal participation of the state in international 

cooperation is the competitiveness of the national 

economy, in this regard, the study of the problem 

of competitiveness is especially relevant. 

Accordingly, in order to address the problem of 

food industry development at all levels of the 

economy, it is necessary to take into account the 

impact of all stages of competitive relations. At 

the same time, each level of the competitive 

environment has its own factors, evaluation 

methods and strategies to achieve competitiveness. 

Depending on the level of the economy, the 

competitive advantages of the country, industry 

and enterprise are distinguished. 

Therefore, the competitive advantage of the state 

is determined by the stage of its competitiveness, 

according to which the following sources of 

competitive advantage are distinguished: factors 

of production, investment, innovation and the 

accumulated wealth of the country. 

At the factor stage, a country's competitive 

advantage, characterized by imports of technology 

and equipment, establishment of joint ventures, 

management, contracting, etc., consists of natural 

resources, labor, its geopolitical position and the 

size of its territory. In the world economic practice, 

countries with large reserves of natural resources, 

such as Saudi Arabia, Kuwait, have been able to 

provide a high level of per capita income. 

However, a number of other countries, 

particularly Africa, remain in poverty. 

Thus, the availability of natural resources 

does not always ensure a competitive advantage 

for a country. It depends on how effectively you 

use them. Also, the competitive advantage based 

on factors of production is not considered stable, 

as the country's economy remains dependent on 

changes in world prices for raw materials, which 

is based on the fact that the development of 

resource-saving technologies has a major impact 

on them. 

However, the countries that have gained a 

competitive advantage have formed OPECs, using 

their natural resources more efficiently. They are 

less dependent on changes in conjuncture because 

they control the world prices of resources 

themselves. 

At the investment stage, the country's 

competitive advantage is determined by an active 

investment policy in which technologies and 

equipment are imported, and enterprises seek to 

acquire the best technologies, licenses, know-how. 

There will be further accumulation of capital. 

Most importantly, the competitive advantage 

provided by key factors is still important, but their 

impact is diminished. It should be noted that the 

investment phase does not provide a sustainable 

competitive advantage for the country, as 
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bankruptcy can occur due to the wrong choice of 

priorities or technologies in a number of sectors. 

Porter’s theory of competitive advantage 

argues that investment-based competitiveness is 

likely to be maintained in high-capacity industries 

that provide savings at the expense of production 

volumes and do not require highly skilled labor 

and strong support sectors. In our opinion, this 

rule requires amendments, because the sectors in 

which investments are made do not have to be 

capital-intensive. For example, many food 

enterprises are not included in this category, but 

the development of this sector will stimulate 

demand in the domestic market. An increase in the 

volume of demand determines the supply, that is, 

an increase in the volume of production, which 

leads to an increase in capital investment. If the 

quality of domestic food products is competitive 

in foreign markets, the investment attractiveness 

of the food industry will be high. 

At the stage of innovation, the country's 

competitive advantage is ensured by its own 

technologies, which make the economy more 

resilient to changes in world conditions and 

external influences. 

The wealth stage is characterized by the 

fact that accumulated capital is a source of 

competitive advantage. However, M. Porter 

proved that a country that has become competitive 

at this stage may lose its competitive advantage 

(UK), the main reason for this is the decline in 

domestic competition. Firms become monopolists 

in an effort to consolidate their competitive 

advantage, and there is a merger of firms that 

cannot compete. 

At the same time, at this stage, the country 

makes large foreign investments, but its goal is 

not to capture new sales markets, that is, the 

investment process becomes a form of capital 

sales. In turn, the country can return to the stages 

of its development. Thus the law of competition is 

manifested: moving forward requires constant 

improvement, and it is necessary to develop the 

advantages gained. 

It should be noted that the country does not 

have to go through all stages of competitiveness, 

the development of competitive advantages can be 

in the form of leaps, in particular, Italy in the post-

war period immediately moved from the factor 

stage to the innovation stage. 

Our analysis of the scheme of the country's 

movement from one stage of competitiveness to 

another, proposed by M. Porter, as well as taking 

into account current trends in the world economy, 

allows us to distinguish the fifth stage of 

competitiveness. This is a stage of world 

leadership, which implies the country's monopoly 

power in the world market in the form of a 

competitive advantage. Just as any successful 

entrepreneur seeks to monopolize its local market, 

a wealthy country (especially the United States 

today) seeks to dominate the world market with an 

aggressive competitive strategy. And conversely, 

the lack of an aggressive competitive strategy 

when the wealth stage was reached led to the loss 

of the country’s competitive advantage in the UK. 

Thus, the development of the country's 

competitiveness should not end with the stage of 

gaining wealth, because there is a higher stage - 

the stage of monopoly rule of the country. 

In view of the above, we propose a 

supplemented scheme of the development of the 

country's competitiveness depending on the 

source of competitive advantage (Table 2).
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Stages of country competitiveness 

depending on the competitive advantage proposed 

by the author Of the developed countries, 

Switzerland and the United States have reached 

the stage of wealth, while Japan, Germany and 

Italy have approached this stage. The highest level 

of competitiveness achieved for developing 

countries is currently in the investment phase 

(China, Singapore). South Korea is entering a 

phase of innovation in terms of competitiveness. 

According to the theory of competitive 

advantage, the situation in Uzbekistan is 

characterized by the fact that our country has a 

competitive advantage in terms of primary factors. 

Highly educated and skilled labor resources and a 

high level of scientific and technical development, 

as well as a favorable geopolitical situation in 

Central Asia demonstrate the strong competitive 

advantages of our republic. In turn, taking into 

account the potential of the country, which 

includes natural resources and enhances 

investment attractiveness, as well as the positive 

results of economic development (sustainable 

economic growth, increasing public confidence in 

the banking system), the country has the necessary 

conditions to enter the investment phase. in which 

the state plays an important role in realizing its 

potential. 

The competitive advantage of any country 

stems from the competitive advantage of its 

industries. Their sources are determined, first of 

all, by the level of innovative developments. The 

experience of developed countries shows that the 

state, while actively implementing the function of 

general coordination of research in the country, 

provides information on innovative development 

trends in the world, as well as identifies areas for 

joint research with the private sector. At the same 

time, the main share of ITTKI costs, which is 

growing every year, falls on the private sector (in 

Japan, its share is 80%). 

The ability of a transition economy to 

finance R&D is not comparable to the scale of 

spending in developed countries. In this case, the 

main role of the state is to set priorities for 

scientific and technological development and 

ensure their financing, especially in the food 

industry. 

Analysis of global trends in scientific and 

technological progress in food production allows 

us to express the goal of scientific supply of the 

food industry to ensure food security based on the 

production of food products that are harmless to 

human health, biologically complete and 

competitive. Achieving this goal implies the 

solution of the following tasks: 

- Development of science-based criteria for safety 

and quality of agricultural raw materials and food 

products; 

- Creation of food technologies that ensure the 

production of biologically complete agricultural 

products; 

- Development of scientifically based ways and 

methods of obtaining plant and animal proteins 

from local raw materials and their rational use; 

- Improving the system of quality standardization 

and certification and safety of agricultural raw 

materials and food products; 

- the use of express methods of quality and safety 

control of food products, which is especially 

important in the context of small business 

development; 

- reducing the cost of manual labor and increasing 

the level of mechanization and automation of 

technological processes; 

- Creation of new technologies that provide deeper 

processing of local raw materials; 

- Development of modern packaging technologies 

that ensure food safety and increase 

competitiveness; 

- Development and introduction of advanced 

technologies for storage of raw materials and 

finished products; 

- Expanding the range of local food products to 

meet the needs of all segments of the population, 

taking into account various factors, which 

necessitates the creation of the following new 

products: 

1) Baby food products based on milk, grain, meat 

and fruits and vegetables, in particular, the 
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country currently produces almost the entire range 

of specialized food products; 

2) For treatment and prevention, including 

diabetic nutrition; 

3) For the population living in ecologically 

unfavorable areas; 

4) Having radioresistant properties, the ability to 

remove radio-nuclides and other harmful 

substances from the body; 

5) Using national food traditions; 

6) For different groups of the population with 

different levels of income. 

In general, the main directions of research 

presented above should be adjusted in each sector 

of the food industry: meat, dairy, confectionery, 

fruits and vegetables, etc. it is the scientific supply 

of the food industry that creates a high level of 

sustainable competitive advantage and enhances 

the competitiveness potential of the industry. 

It should be noted that the competitive 

advantages of firms, according to M. Porter's 

classification, are of two main types, which are 

conditioned by low costs or stratification of goods. 

Low costs characterize a firm’s ability to design, 

manufacture, and sell goods at lower costs than 

competitors, which ensures real success because 

low production costs allow for affordable food 

prices for all categories of the population. 

Product stratification is the process of 

creating product types that differ in their quality, 

service, advertising and marketing support, as 

well as for different segments of consumers. In 

turn, stratification provides the consumer with a 

valuable benefit in the form of a new type of 

product, a particular consumer feature of the 

service, which in this regard creates great 

opportunities in the production of food products. 

In this case, it applies to the creation of national 

food products, the use of local raw materials, 

production methods, certain types of packaging, 

the production of products for the prevention and 

treatment of various diseases, and so on. Currently, 

many segments of the market in Uzbekistan are 

not developed, and the existing market for local 

food products creates favorable conditions for 

entrepreneurs. 

It should be noted that A.Yu. Yudanov, on 

the basis of the theory of biologist LG Ramensky, 

complements M. Porter's classification of 

competitive advantages with two more types, 

according to which the competitive advantages of 

firms are formed: 

- Competitive advantages of the firm in relation to 

leaving competitors behind in the introduction of 

innovations; 

- Competitive advantages associated with a high 

degree of flexibility, the ability to respond quickly 

to changes in market conditions. 

In recent years, the concept of "intangible 

resources" has become especially important to 

describe the competitive advantages of enterprises, 

but in world practice has not yet developed a 

uniform interpretation of intangible resources. For 

example, in the work of ON Konstantinova there 

is a classification of intangible resources, 

according to which intangible resources are 

divided into intangible assets and competence. In 

this case, intangible assets include: trademarks, 

patents, copyrights, registered models, contracts 

and licenses, trade secrets, databases, product and 

enterprise reputation, organizational networks. 

At the same time, competence is divided 

into functional and organizational cultures. 

Functional cultures embody the know-how of 

employees, suppliers, distributors, advertising 

agents, and other market participants, while 

organizational culture competencies tend to 

change, innovate management, teamwork, product 

quality, and service delivery. characterized by 

Undoubtedly, intangible resources play an 

important role in shaping the competitive 

advantage of enterprises. In order to form and 

maintain competitive advantages, local food 

industry enterprises must implement the following 

principles, generalized to the theory of 

international competitiveness: 

- the desire of the company's management for 

innovations, improvements and changes in all 

spheres of economic activity; 
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- Improving and increasing the number of sources 

of competitive advantage; 

- Apply a systematic approach to the formation of 

a competitive advantage that covers the entire 

process of creation, production and sale of 

products. 

Issues of increasing competitiveness at all 

levels of the economy (state, industry, region, 

enterprise) require an approach based on a 

systemic approach to problem solving in relation 

to the formation of a competitive strategy. 

Developed countries with market 

economies pay special attention to the 

competitiveness strategy, the United States has 

adopted a comprehensive law on trade and 

competitiveness, the EU has published the "EU 

White Paper", which reflects the regional strategy 

for building competitive advantage, measures to 

support national exporters in Japan actively used, 

France has adopted a plan with a special section 

on the development of exports. 

World economic practice shows that in 

developed countries, state regulation provides a 

comprehensive approach to the implementation of 

reforms, the possible harmonization of all its 

directions and elements. 
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