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INTRODUCTION 

Language is important part in human life that 

connect one to another. Through language we can 

interact with others. Language function as social 

interaction and one of the vital factors that 

differentiate human from another creatures. 

Language is one maintain relationship with other 

people in an interaction. As social being, almost 

everyday people use language to communicate 

with others. By language makes people have more 

interaction with others.  Simanjuntak et al. (2022) 

stated that language is a complex system of 

communication that used in human beings. 

Language is central to our lives it means that 

languages is something that cannot be apart from 

our life. central in our life is communication with 

other people, to socialization with society and 

culture (Herman, 2014).  According to Anwari 

(2020), the purpose of language is a system of 

conventional vocal signs by means of which 

human beings communicate. So, it is important 

whether with others by talking and writing or with 

ourselves by thinking.  

English is important to learn because English as 
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International language in the world and it taught 

from elementary school until University school 

level. By learning English students are expected to 

understand and keep up the development of 

science, technology, and art. Herman et al. (2022) 

stated that the purpose of English has become the 

most widespread language in the world, used for 

more peoples for more purposes than any other 

language on the earth. Literature and language are 

closely related. It can be concluded that English is 

as the most spoken language in the world (Patimah 

et al., 2021). English holds a big part in the 

communication. 

The use of language can possibly achieve the 

purpose such as selecting the word choices this 

strategy to deducted unpleasant feeling so that 

communication became well. By language, we can 

talk with other people, can give a lot of 

information, can able to exchange knowledge and 

also can express emotion, ideas, beliefs, feeling, 

opinion, wishes, thanks and promises. the function 

of language namely to inform about fact, to 

influence other people, to discuss about language, 

to describe, to chat or communicate with others or 

interact with other, and to deliver message. So 

language is tool of communication. 

According to Caroline et al. (2021), 

Communication is a process where somebody or 

some people, group, organization and society 

created and use the information to be connected 

with the environment and others. The aim of 

communication is to exchange the information, to 

share knowledge through written and spoken 

language.  Communication is the process of 

delivering a message by someone to another to 

inform or change attitudes and behavior, either 

directly orally or indirectly through media and also 

one act by which one person want to give or receive 

from another about information that person’s 

needs, desires, perceptions, knowledge or 

statements. 

According to Kurniawati (2019), 

communication is an important aspect in our daily 

activity. Communication means process of 

exchanging ideas between a person to another in 

order to gain of information or something else. As 

a human, people cannot be separated from social 

life because human is a social person and need 

other people help. By communication we can 

express our mind, idea, feeling, suggest to others. 

With communication we can build relationship 

with others, by communication we can talked or 

interact with other become politeness (van Thao et 

al., 2021) 

Pragmatics is the part of linguistics study that 

learned the relationship between the utterances and 

the situation (Simaremare et al., 2021). Pragmatics 

is the study of the connection between the context 

and language that focused on grammatical in the 

structure (Hinck et al., 2021; Ma'yuuf and Abbas, 

2021). It means that people can analyze the 

meaning by seen their statements.  

Pragmatics has several part to be learned, one 

of them is politeness strategy (Balogun and 

Murana, 2018). Politeness is a form of kind action 

taken by one person to another person. Politeness 

is important point in language, when we talked to 

another we must show good attitude or show a 

politeness (Balik and Alinda, 2022; Pardede et al., 

2021). As we know by using politeness in 

language, a conversation become more polite 

especially in speech. Politeness is a manner or 

etiqutte in communication that aimed to respect 

one to another people. In doing communication, 

people need to know and understand how to make 

conversation well and politely (Syah et al., 2017; 

Yaqin & Shanmuganathan, 2020). So, people need 

to use politeness strategy in conversation to get 

good response from the others. Politeness strategy 

aimed to minimize or to avoid conflict in 

conversation. When we used the politeness 

strategy in communication it means we can 

decrease misunderstanding or problem and also get 

good respect from others (Xiang et al., 2020; 

Manurung et al., 2021). 

When we want to make   a speech or delivered 

a speech many things that we must pay attention so 

that the listener feel comfortable or not feel bored. 

Many aspect that must pay attention such as the 

choice of words or content from the speech, 

gestures from the speaker and using politeness 

strategy. This is very important in speech, when a 

speaker using politeness strategy in delivered 

speech, and also pay attention to the listener. It can 

build a good relationship between the speaker and 

the listener. 

Literature is the representatives of the 

resesarcher’s feeling.  Ghani and Hussain (2021) 

stated that “literature” to composition that tells a 

story, dramatizes a situation, expresses, emotions, 

analyzes, and support ideas. One of the phenomena 

in communication is less politeness. Sometimes the 

listener do not focus to the speaker when the 

speaker delivered his speech. Many people can 

make a speech or delivered speech in the public but 

not all people can show a politeness in speech. So 

it make the speaker create good communication 

with the listener. Many aspects that make the 

listener do not focused to the speaker   such as the 

content of the speech make the listeners do not 
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excited and  feel bored so that  there is no 

interaction between the speaker and the listener. 

There are many reasons why politeness strategy is 

important in life namely to achieve your goal and 

get what you want. While the goal of politeness is 

to make the listener relax, feel comfortable with 

one to another. 

Based on theory   Brown and Levinson (1987) 

there are four types politeness strategy described 

by Brown and Levinson namely: Bald On Record, 

Positive Politeness, Negative Politeness And Off 

Record Indirect Strategy.  

Nowadays, we can find communication from 

various sources, such as in speech. Speech is the 

activity of speaking in the public, carried out by 

conveying the opinion or thoughts of the speaker 

(Zhu, & Wang, 2020; Nurdiansyah, 2021). 

Generally, speech are made to state events or 

things that deserve to be discussed in the public. 

The function of speech is to delivered ideas in 

communication and to make the listeners 

understand the ideas well (Haniva et al., 2021). 

The function of speech can be divided to four kinds 

namely: statement, question, command, and offer 

(Wulan, 2021).  

In this research, the researcher focused in the 

speech. The researchers choose the Joe Biden’s 

speech as object because from the speech the 

researchers can find politeness strategy. The 

researchers also want to know how important the 

politeness strategy in a speech. In conducting in 

this research, the researchers provide the previous 

research from a thesis that also related with  this 

thesis which is written by Sari (2016) at Syarif 

Hidayatullah State Islamic Univeristy Jakarta 

entitled “an Analysis of Politeness strategy in 

Barack Obama’s Victory Speech”. This research 

focused to analyzed politeness strategy in Barack 

Obama’s victory speech in Chicago, November 4th 

2008. The researchers analyzed the types of 

politeness strategy by Brown Levinson (1987). In 

this research, the researchers focused to analyzed 

positive  politeness that found in the Barack 

Obama’s Victory Speech. The researchers 

analyzed 13 data in this speech, to analysed the 

data researcher used qualitative research to collect 

and analyzing the data. After that, the researcher 

collect data by using bibliograpy technique and 

writes the data card to make easier.  

The similarity of this research with the previous 

research, researcher focused to know positive 

politeness strategy but this research also to know 

the four of politeness strategy namely : Positive 

Strategy, Negative Politeness, Bald On Record 

And Off Strategy. This research is also different 

from with the previous research. and  there are 14 

types of positive politeness but in previuos 

research the researcher only analyzed 3 types of 

positive strategies namely:1) intensifity interest to 

the Hearer 2) Assume or assert reciprocity  3) 

optimistic  

This research is used to find out the politeness 

strategy in speech because the researcher often 

watching in YouTube and searched about it, so  the 

researchers are interested to make this topic 

became a research  The reason why the researchers 

conducted this research because it is related to 

linguistic especially in pragmatics and to help the 

readers to understand the meaning by knowing the 

types of politeness strategy in Joe Biden’s speech. 

Joe Biden is an famous people in the United States 

and have big effect in the world especially in 

United States. By his speech the researcher can 

found the types of politeness strategy. 

 

METHOD 

This research used qualitative research that focused 

on pragmatics. Qualitative research is interested to 

the process, meaning and understanding through 

words or sentence. Creswell (2014) stated that 

qualitative research is one method  that focused to 

ask what and why in one phenomena. This method 

is used to understand how the people explained one 

experience in the world it means it can be 

concluded that qualitative research would be 

appropriate to be uses in finding, analyzing, and 

presenting the data of the research in a more 

detailed way. While there are many approaches to 

qualitative research. Each of research approaches 

involve using one or more data collection methods. 

As we know descriptive qualitative is one 

method that describe based on phenomena, to 

understand concepts opinion, or experiences it can 

be used to gather in depth  insight into a problem 

or generate new ideas for research.. Descriptive 

qualitative describes the condition as they are, 

without giving treatment or manipulation to the 

variables studied. This type of qualitative 

descriptive is a type of research with the process of 

obtaining data as it is. This method is only used in 

humanities, and social sciences. 

Hutahaean et al. (2021) defined that qualitative 

research is a research for exploring and understood 

the meaning individuals or groups to social or 

human problems. In this researcher, the researcher 

used qualitative research because to analyse 

politeness strategy, to collecte and classify the 

dominant types of politeness strategy found in Joe 

Biden’s victory speech. 
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Data is important tool in research.  The purpose 

of the research is to get the data. According to 

Isabella et al. (2022), the data are the information 

or facts used in discussing or deciding the answer 

of research question. Based on the explanation 

above the source of data used in this research is  Joe 

Biden’s victory speech. And the source of the data 

taken from Joe Biden’s speech in Youtube  

https://youtu.be/1AfNYztas2c,  Its about 15 

minutes, 19 seconds.  This speech was published at 

8 November 2020. The researchers chose Joe 

Biden’s speech because the researcher found that 

the types of politeness strategy in thi speech.  This 

speech delivered when Joe Biden elected as 

President of United States and tell about victory.  

A research instrument was a tool the researchers 

used to collect the data in order to make the 

researchers process done easily. According to 

Herman et al. (2022), instrument of the research is 

a tool that used to measure observed natural and 

social phenomena. The researchers used Joe 

Biden’s speech and took an important role in 

watch, read and wrote related to this research. This 

research used additional instruments such as 

books, dictionaries, laptop, script of speech, pen 

and  note book  to collect and classified the data. 

Analyzes the data by interpretation since the data 

are forms of politeness that found in the Joe 

Biden’s Victory speech because researchers think 

in this speech we can found some types of 

politeness strategy. 

Data is important tool in research. The aim of  

the research is to get data.  Data collection method 

is the way to collect data used in this research. 

Documents and pictures can be written by people 

who can be used to obtain information and 

collected the data (Ngongo et al., 2022).  The 

researchers used qualitative research which the 

form of data was utterances. Data for analysis is 

collected from a speech: Joe Biden’s Victory  

Speech. To collect the data in this research, the 

researchers did some steps namely: (1) Searching 

and downloading  Joe Biden’s victory speech. The 

researchers searching  the Joe Biden’s victory 

speech after that downloading the video from 

YouTube. (2) Understanding the theory of 

politeness strategy. In this step, the researchers 

tried to understand the theory of politeness strategy 

that used to analyze the Joe Biden’s victory speech. 

(3) Watching and understanding about   Joe 

Biden’s victory speech. The researchers watched 

the video Joe Biden’s victory speech, for the 

purpose to understand deeply about the speech. (4) 

Identifying all the words, phrase, sentences that 

contain politeness strategy. (5) And then the 

researchers took notes based on the classified and 

analyzed of politeness strategy. 

The data are analyzed to answer the research 

question. Analyzing data is a process that 

systematically finds and organizes data from the 

results interview, observations and 

documentations. When analyzing the data of this 

research, the researchers decides several 

techniques to obtain data for accurate data analysis.  

After the data was obtained from data sources, the 

data were analyzed through the following steps 

namely: (1) Reading and identified the whole Joe 

Biden’s victory speech. The first step of collected 

data, the researchers read and identified politeness 

strategy that found in Joe Biden’s speech. (2) 

Classifying Joe Biden’s speech to find the types 

politeness strategy. After the data had been 

identified, the researchers classified the data into 

types of politeness strategy accorded theories. (3) 

Analyzing the meaning of politeness strategy that 

found in the speech. To analyze the meaning, the 

researchers read every sentence that found in this 

speech that consists of politeness strategy. The 

researchers studied meaning by analyzed the types 

of politeness strategy. After that, the researchers 

tried to find the meaning of politeness strategy used 

in this speech. (4) Drawing the conclusion. The last 

step made conclusion accorded to analyzed data. 

After the researchers found the answer from 

research problem, then the researchers made the 

conclusion based on the speech.  

 

RESULTS AND DISCUSSION 

After analyzed the politeness strategies found in 

Joe Biden victory speech, the resesarcher found 

that: (1) There were 3 types of politeness that found 

in Joe Biden victory speech. They were: Positive 

Politeness, Bail On Record and Off Record Indirect 

Strategy. (2) Based on the data analysis the most 

dominant types of politeness strategy in Joe Biden 

victory speech was a positive politeness strategy. 

Positive politeness makes a communication 

becomes relax, comfortable can minimize the 

imposition between the speaker and the hearer.  
Based on the data, the researchers presented the 

percentage of politeness strategy in the table. The 

percentage will be showed: 

 
𝐹𝑟𝑒𝑞𝑢𝑒𝑛𝑐𝑦

𝑇𝑜𝑡𝑎𝑙
𝑋100 

 

Table 1. Types of politeness found in the speech 
No. Types of Politeness Frequency Percentage 

1. Positive politeness  18 81.8% 

2. Negative  1  4.5% 
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No. Types of Politeness Frequency Percentage 

3. Off record indirect 

strategy  

3 13.6 % 

Total 22 99.9% 

After analysed the data, the researchers want to 

discuss the whole data and answered the problem 

of the research. The aim of this research are: to find 

out the types of politeness strategy that found in 

Joe Biden victory speech and to  find out the 

dominant types of politeness strategy found in Joe 

Biden victory speech. The researchers used theory 

of Brown and Levinson (1987), this theory to 

analyzed the types of politeness strategy and the 

dominant types in Joe Biden victory speech.  

From the research findings above, the 

researchers found 22  data and three types of 

politeness strategy namely positive politeness 18 

(81.8%), negative politeness 1 (4.5%) and off 

record indirect strategy 3 (13.6%). Positive 

politeness that found in this speech namely:  uses 

promise, intensifity interest to the hearer, be 

optimistic, repetition, joke, assume or assert 

reciprocity, offer, and use rhetorical strategy, 

negative politeness that found in this speech was 

use pessimistic and off record indirect strategy 

namely use metaphors and give hints or directions. 

The most dominant types in Joe Biden Victory 

speech was positive politeness strategy. Positive 

politeness used in the speech so that make good 

communications between the speaker and the 

hearer and also make the situations comfortable, 

relax and make a pleasant situation in doing 

communication. 

Based on findings of the research, the 

researchers found that there were the similarities 

with the findings from related previous research 

from Sibarani &  Marlina  (2018).  This research 

about politeness strategy used in Republican 

debate by Donald Trump. This research aimed to 

describe the politeness strategy that found in 

Republican debate by Donald Trump. The 

objective of research namely to identify what is 

types of politeness strategy found in Republican 

debate by Donal Trump and what is dominant types 

that  used in this research. 

This researched used theory of Brown and 

Levinson (1987) who classified politeness strategy 

into four types namely bald on record, positive, 

negative and off record strategy. researchers only 

used 3 types of politeness strategy namely bald on 

record, positive politeness and negative politeness. 

The 3 types of politeness strategy namely: positive 

politeness strategy (55.2%), negative politeness 

strategy (22.9%) and bald on record (21.73%). so 

based on the data positive politeness strategy is 

dominantly used in the Republican debate by 

Donald Trump because the researchers believed as 

the most polite and successful strategy 

 

CONCLUSION 

After the researchers conduct a research about 

politeness strategy in the Joe Biden’s victory 

speech. The resesarcher found types of politeness 

strategy namely positive politenes, bald on record 

and off record indirect strategy. the resesarcher 

found 20 data and three types of politeness strategy 

namely positive politeness 18 (81.8%), negative 

politeness 1 (4.5%) and off record indirect strategy 

3 (13.6%). 

Politeness strategy is one important thing that 

they should deliver in speech in front of people. 

The speaker wants to show politeness strategies 

sothat the listener pay attention to the speech and 

to the speaker. Using politeness strategies in the 

speech can make close relationship between the 

speaker and the listener and make the situation 

become comfortable and relax. 

The most dominant types in Joe Biden Victory 

speech was positive politeness strategy. positive 

politeness strategies to  make good 

communications between the speaker and the 

hearer and  make the situations comfortable, relax 

and make a pleasant situation in doing 

communication.%) 

 

REFERENCES 
Anwari, A. (2020). Speech act analysis of madurese 

wedding ceremony in Kalidandan Village,  

Pakuniran,  Probolinggo. Journal  of  Pragmatics  

Research, 2(2), 113–126. 

https://doi.org/10.18326/jopr.v2i2.113-126 

Balik, L., & Alinda, M. (2022). Politeness strategy of 

direct speech acts in the Poto Wua Ta’a 

ceremony. Pioneer: Journal Of Language And 

Literature, 14(2), 423-436. 

https://10.36841/pioneer.v14i2.1736 

Balogun, S., & Murana, M. O. (2018). Language in 

political discourse: A 

pragmatic study of presupposition and politeness 

in the inaugural 

speech of president donald trump. Bulletin of 

Advanced English 

Studies, 1(1), 64-76.  

Brown, P., & Levinson, S. C. (1987). Politeness: Some 

universal in language usage. Cambridge 

University Press 

Caroline, R. T., Sitorus, U., Sinurat, B., Herman, and 

Silalahi, D. E., (2021).  An analysis on the speech 

act of mark zuckerberg in English speeches 

youtube channel.  Zien Journal of Social 

Sciences and Humanities, 1(1), 175-181.  

Creswell, J. W. (2014) Research design, qualitatives, 



Anita Purba, Tutiariani Nasution, Marhaeni K. D. Matondang, Zulkarnain, & Ridwin Purba 

Application of Brown and Levinson’s model on Joe Biden’s victory speech: A case on politeness strategy 

80 

quantitatives, and mixed methods approaches 

(4th ed.). Sage publications.  

Ghani, N. A., & Hussain, M. S. (2021). Application of 

fairclough’s model on joe biden’s victory 

speech: corpus assisted analysis of new US 

vision versus world voices. Psychology and 

Education, 58(2), 10168-10181.  

Haniva, D. R., Nurhapitudin, I., & Fauzi, E. M. (2021). 

Politeness principle of assertive act in debate 

between donald trump and joe biden. Eltin 

Journal: Journal of English Language Teaching 

in Indonesia, 9(2), 130-146. 

https://doi.org/10.22460/eltin.v9i2.p130-146 

Herman. (2014). An experiential function on students’ 

genre of writing. Halaman Moeka Publishing.  

Herman, H., Saputra, N., Ngongo, M., & Fatmawati, E. 

(2022). Delivering A Good speech by identifying 

the interpersonal meaning found in joe biden’s 

victory speech: A case on systemic functional 

linguistics. Journal of Intercultural 

Communication, 22(3), 65-73. 

https://doi.org/10.36923/jicc.v22i3.77 

Herman., Silalahi, D. E., & Lumbanraja, S. (2022). 

Meaning of symbols in rumah adat Bolon Batak 

Toba. Jurnal Scientia, 11(2), 273-282.  

Hinck, R. S., Hinck, E. A., Hinck, S. S., Dailey, W. O., 

& Melton, B. (2021). The 2020 democratic 

presidential primary debates: exploring 

politeness strategies for facing an aggressive 

incumbent. Argumentation and Advocacy, 57(3-

4), 181-199. 

https://doi.org/10.1080/10511431.2021.194955

4  

Hutahaean, D. T., Herman, H., & Girsang, A. F. F. 

(2021). An analysis of politeness strategies 

found in pesbukers variety show. Wanastra: 

Jurnal Bahasa dan Sastra, 13(1), 39-46. 

https://10.31294/w.v13i1.9218 

Isabella, R.., Munthe, E. J. B., Sigalingging, D. J. N., 

Purba, R., & Herman, H. (2022).  Learning how 

to be polite through a movie: A case on brown 

and levinson’s politeness strategies.  Indonesian 

EFL Journal, 8(2), 147-154. 

https://10.25134/ieflj.v8i2.6438 

Kurniawati, L. (2019). Politeness strategies in speech 

acts of the MC of Asian Games opening and 

closing ceremony 2018. [Unpublished Thesis]. 

Universitas Islam Negeri Maulana Malik 

Ibrahim. 

Manurung,  L.  W.,  Sumarlam,  S.,  Purnanto,  D.,  &  

Marmanto,  S.  (2019). Bataknese’ politeness 

strategy in marhata sinamot (dowry bargaining). 

Prasasti, 357–362. 

https://doi.org/10.2991/prasasti-19.2019.61 

Ma'yuuf, H. H., & Abbas, I. J. (2021). Bullying in 

trump's tweets through Covid-19: A pragmatic 

perspective. Journal of Language and Linguistic 

Studies, 17(3), 1582-1597. 

https://search.informit.org/doi/abs/10.3316/infor

mit.222006184977771 

Ngongo, M., Maromon, E., Loba, D., & Herman. 

(2022).  A systemic functional linguistics 

analysis of text transitivity of Mathew Gospel, 

New Testament of Kupang Malay.  World 

Journal of English Language, 12(5), 188-201. 

http://10.5430/wjel.v12n5p188 

Nurdiansyah, D. (2021). Politeness strategies in the US 

president-elect joe biden’s victory speech 

[Sarjana thesis, Universitas Negeri Jakarta]. 

Universitas Negeri Jakarta repository. 

http://repository.unj.ac.id/18936/ 

Pardede, H., Herman., & Manurung, E. T. R. (2021).  An 

analysis of politeness strategies in garis tangan 

reality show.  American Journal of Social and 

Humanitarian Research 2(2), 1-19. 

Patimah, S., Rusmawaty, D., Asih, Y., Suhatmady, B., 

Hermagustiana, I., & Wardani, I. (2021). 

Impoliteness strategies in Joe Biden’s instagram 

comment section. Proceeding Of Conference On 

English Language Teaching, Applied 

Linguistics, And Literature, 1, 63-70. 

Sari, Y. K. (2016). An analysis of politeness strategy in 

barack obama’s victory speech [Bachelor's 

thesis, UIN Syarif Hidayatullah State Islamic 

University]. Respository UIN Jakarta. 

Sibarani, J. G., & Marlina, L. (2018). Politeness strategy 

used in republican debate by donald trump. E-

Journal of English Language and Literature, 

7(4), 530-535. 

https://doi.org/10.24036/ell.v7i4.102007 

Simanjuntak, N., Simaremare, R. M., Saputra, N., 

Ngongo, M., & Herman, H. (2022). ‘We all are 

perfectly imperfect’: An interpersonal 

metafunction of muniba mazari’s speech in a 

case on systemic functional linguistics. English 

Review: Journal of English Education, 10(3), 

793-800. https://10.25134/erjee.v10i3.7087 

Simaremare, Y. N., Nainggolan, W. C., & Herman. 

(2021).  Pragmatics analysis on conversational 

implicature used in Mulan (2020) movie.  Middle 

European Scientific Bulletin, 15, 64-74. 

https://doi.org/10.47494/mesb.2021.15.696 

Syah,  N. A., Djatmika,  D., & Sumarlam, S.  (2017). 

The politeness of directive speech acts  in  Satu  

Jam  Lebih  Dekat  on  TV  One  (pragmatic  

approach). PRASASTI: Journal of Linguistics, 

2(2), 300-315. 

https://doi.org/10.20961/prasasti.v2i2.8394 

van Thao, N., Purba, P. M., & Herman. (2021).  

Pragmatics analysis on commisive speech act in 

a movie. European Journal of Humanities and 

Educational Advancements, 2(7), 70-74.  

Wulan, D. N. (2021) An analysis of illocutionary acts 

found in joe bidens victory speech as a president 

[Unpublished thesis]. Universitas Islam Riau. 

Xiang, X., Zheng, B., & Feng, D. (2020). Interpreting 

impoliteness and over-politeness: An 

investigation into interpreters' cognitive effort, 

coping strategies and their effects. Journal of 

Pragmatics, 169, 231-244. 

https://immi.se/intercultural/article/view/1177-Herman-60
https://immi.se/intercultural/article/view/1177-Herman-60
https://immi.se/intercultural/article/view/1177-Herman-60
https://immi.se/intercultural/article/view/1177-Herman-60


ENGLISH REVIEW: Journal of English Education p-ISSN 2301-7554, e-ISSN 2541-3643  

Volume 11, Issue 1, February 2023  https://journal.uniku.ac.id/index.php/ERJEE 

81  

https://doi.org/10.1016/j.pragma.2020.09.021 

Yaqin, L. N., & Shanmuganathan, T. (2020) Politeness 

strategies of the pembayun(s) in the bride-

kidnapping practices of sasak culture. Pertanika 

Journal of Social Sciences and Humanities, 

28(1), 89-102.  

Zhu, L., & Wang, W. (2020). A critical discourse 

analysis of the US and China political 

speeches—based on the two speeches 

respectively, by Trump and Wang Yi in the 

general debate of the 72nd session of UN 

assembly. Journal of Language Teaching and 

Research, 11(3), 435-445. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Anita Purba, Tutiariani Nasution, Marhaeni K. D. Matondang, Zulkarnain, & Ridwin Purba 

Application of Brown and Levinson’s model on Joe Biden’s victory speech: A case on politeness strategy 

82 

 

 

 

 

 

 

 

 

 


