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A B S T R A C T
______________ _ __________________
The objective of this paper was to 
empirically examine the influence of  
perceived capability, perceived government 
support and religiosity as determinants 
of attitude towards Zakat in Nigeria. A 
survey questionnaire was administered 
on government employees and 343 valid  
observations were retrieved and analyzed 
from the survey. The PLS analysis technique 
was used to assess the measurement 
model, the structural model as well as the 
predictive relevance of the model of the 
study. The outcome of the examination 
disclosed the appropriateness of the 
model of the study as well as the 
analytical tool utilized. The postulated 
relationships were all supported. Thus, 
the findings, if utilized in developing 
policies for strengthening the attitude 
of employees towards Zakat, will boost 
Zakat collections, since a positive attitude 
leads to improved collections. The study 
establishes the efficacy and the suitability 
of its model on factors influencing the 
attitude of employees towards Zakat in 
Nigeria.

________________________________________________________________



30                             The International Journal of Banking and Finance, Vol. 13. Number 1, 2017: 29-48

1. Introduction

The fundamental issue on Zakat that has been the concern of the Muslim ummah 
for several decades is what causes the wide gap between the ideal and the 
actual Zakat collections (Beik & Arsyianti, 2013; Farouk, Idris, & Saad, 2017; 
Ummulkhayr, Owoyemi, Binti, & Cusairi, 2017). Despite all its prospects, Zakat 
has not been functional and was relegated to the background (Bugaje, 2010). 
Previous studies have confirmed that almost everywhere in the Muslim world 
Zakat has a good prospect of solving many of society’s perennial problems 
(Heikal, Khaddafi, & Lhokseumawe, 2014). But this potentiality is yet to be 
fully realized as collections from all forms of Zakat are still very low (Farouk, 
Idris, & Saad, 2017; Sapingi, Ahmad, & Mohamad, 2011). This has caused 
the growing focus of research on compliance behavior, as many scholars have 
hypothesized that like tax, if compliance is improved, the performance of Zakat 
as an institution will fantastically improve (Saad & Haniffa, 2014). Similarly, it is 
also argued that a positive attitude is a key that will lead to improved collections 
(Idris & Ayob, 2001). Therefore, if attitude towards an object is favorable, then 
the success of that object is assured. 

Although, Islam acknowledges the fact that differences in wealth among 
individual members of the society is inevitable, abject poverty and severe 
differences are unacceptable (Dogarawa, 2009). Wealth is not something which 
is just merely meant to circulate among the rich, but a lease by Allah SWT to 
His servants. Therefore, Zakat is aimed at allowing the flow of spiritual and 
material values reciprocally between the giver and the receiver (Qardawi, 2009). 
Nevertheless, the World Bank report showed that poverty level has been on the 
increase over the recent years, more especially in developing countries (Alkire, 
Jindra, Robles Aguilar, & Vaz, 2017). According to Matthews (2013) many 
Muslim nations are characterized by many indicators of abject poverty including 
high population pressure, high rate of unemployment, scarcity of skills, low 
agricultural productivity, low per capita income and inequality, causing a huge 
gap between the rich and the poor. This results in many economic and social 
ills in those societies. Consequently, the search and exploration of effective 
economic strategies to fight poverty and achieve economic prosperity have 
been the concern of all stakeholders. In the past, different strategies have been 
tried at different levels by different countries to alleviate poverty. However, the 
strategies have failed and poverty still persists unabatedly. 

Many Islamic scholars argued that Zakat is the best strategy provided by 
Islam aimed at reducing the wide socio-economic differences between the rich 
and the poor through the fair redistribution of wealth (Tlemsani & Matthews, 
2013). Thus, a major economic contribution of Zakat to the society is the fact 
that it has the capacity to dilute inequality and fight poverty. It was purposely 
established with the aim of preventing the economic exploitation of the society 
by fighting poverty and achieving social harmony through the compulsory 
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transfer of wealth from those with surplus to those in deficit in the society. Hence, 
Muslim countries could utilize this divinely given tool, proved beyond doubt as 
a very strong technique, in fighting poverty and other societal ills (Qardawi, 
2009). However, according to Shirazi and Amin (2009) many scholars are of the 
view that Zakat has never been fully practised in its true spirit in modern days. It 
is therefore, envisaged that if Zakat is revived and fully utilized as it should be, 
then the issue of abject poverty can be tackled effectively and totally eliminated. 
Thus, the case for the consideration of institutionalized almsgiving (Zakat) as a 
form of socio-economic tool for reducing poverty is inescapable as it is tied with 
wealth and income redistribution (Qardawi, 2009). 

However, with all the importance Islam has attached to Zakat as its third 
pillar, and with all the glowing benefits that are derivable from discharging it, the 
question has been why do Muslims resist payment of Zakat? For instance, based 
on research conducted by the National Zakat Agency (BAZNAS) in Indonesia 
there is a huge gap between the expected and the actual collection of Zakat 
with a ratio of 99% to 1% respectively (Beik & Arsyianti, 2013). The case in 
Nigeria is similar, as in just one of its thirty six states (Kano state), there are over 
10 million people (99% Muslims) and the state is one of the formally declared 
Shari’a compliant states that has a government-established agency for Zakat 
collection, and most of its public servants are Muslims, but Zakat performance 
has continually been very low compared to its potentiality. According to a report 
by the Nigerian national newspaper “The Guardian” of June 20, 2015, the Kano 
State Ministry of Finance gave the figure of 143,000 as the total number of its 
employees and 88.8 billion naira as their annual salary. Out of this figure 49,192 
are eligible to pay Zakat (Kano State Zakat Commission, 2015). On that premise, 
it is estimated that after taking into account Zakat allowable expenditure, a 
colossal sum of about one billion Naira is expected to be generated annually as 
Zakat from the government employees alone in the state (Farouk, Idris, & Saad, 
2017). This scenario raises the question: what really causes the poor performance 
of Zakat collection? 

Several studies have empirically confirmed the influence of attitude 
towards actual behavior (Mishra, Akman, & Mishra, 2014; Othman & Fisol, 
2017; Thoradeniya, Prabanga & Rebecca, 2015). However, much is not known 
about the determinants of attitude itself, as this aspect has been neglected by 
previous studies on Zakat. Thus, the novelty feature for this study is the fact that 
it is the first attempt to focus not on the determinants of compliance behavior, 
but on the determinants of attitude towards Zakat. Therefore, this study’s model 
is unique as it focuses on examining the conceptualized key determinants of 
attitude as identified and subsequently discussed in the study empirically. Hence 
the novelty of this work stems from the fact that past studies focused on the 
study of attitude as a factor that influences compliance, not what influences the 
attitude itself. This is important because a positive improvement in the attitude 
of muzakkis will lead to a huge boost in Zakat collection that can generate 
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a huge amount of capital that could halt dealing with riba and eradication of 
poverty(Mohsin, 2015). Consequently, the objective of conducting this empirical 
examination was to identify and conduct an empirical examination of the key 
determinants of attitude towards Zakat with a view to developing policies for 
strengthening the attitude of eligible Zakat payers towards Zakat, which will 
cause a boost in Zakat collections, since positive attitude leads to improved 
collections. 

In the end, the set out objectives of the study were achieved as the study 
established the efficacy of its model and hence recommended its adoption in 
similar empirical investigations on the attitude of Zakat payers. The suitability 
of using PLS as a tool for analysis in scholarly writings resembling the current 
study has also been confirmed. Similarly, apart from complementing the 
extant literature in the area, this paper draws the attention of stakeholders to 
the invaluable significance of Zakat in cracking the hard nut of abject poverty, 
reducing inequality and achieving prosperity. Accordingly, the study is organized 
in five parts. The first part which is this section is the introduction; next is the 
literature review, then the research methodology, then the presentation and 
discussion of results and finally the concluding part.

2. Literature Review

Attitude is described as the degree of being favorable or unfavorable towards 
an object. It is the liking or disliking of an object (Oskamp Stuart, 1991). A 
phenomenon continuously studied by social psychologists, attitude is a great 
contour of human history. Oskamp Stuart (1991) argued that attitude can be 
studied from five view points; description, measurement, polls, theories and 
experiments. It has been categorized as one of the three internal factors relating 
to an individual’s Zakat compliance behavior; the two others being religiosity 
and knowledge (Saad & Haniffa, 2014). The external factors are the Zakat law, 
its enforcement and its administration. Similarly, in another study conducted by 
(Idris, Bidin, & Saad, 2012) it was established that there is a strong relationship 
between attitude, religious values and behavior. It is said to be a complex 
construct that can be studied in both unidimension and multidimensions. This 
has been confirmed by many empirical examinations in different fields (Saad & 
Haniffa, 2014). 

Studies on the attitude of eligible Zakat payers in the past were majorly 
on its capacity as an independent variable. Evidence from the literature on the 
determinants of attitude itself are limited (Azman & Bidin, 2015). The reason for 
this as opined by Farouk et al. (2017) and Mohsin (2015) was the serious neglect 
of the subject and the – nonchallant attitude of the stakeholders in exploring 
its vast promising potentiality.However, many studies have theoretically and 
empirically confirmed that attitude is a very strong determinant of behavioral 
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compliance. For instance, Saad and Haniffa (2014) revealed that attitude is 
positively related to Zakat on business compliance behavior. Moreover, the 
discourse by on identifying the most important variables correlated with the 
attitude construct has been ongoing (Anderson, Kreiser, & Hornsby, 2011). 
Nevertheless, recently scholarly discussions on Zakat is attracting a lot of 
attention with a high concentration of literature in Muslim countries such as 
Saudi Arabia, Pakistan, Malaysia, Indonesia and Jordan. Similarly, serious 
research efforts are being made in developed non-Islamic countries such as UK 
and USA (Ummulkhayr et al., 2017).

Thus, in that line, Saad and Haniffa (2014) suggested the need for more 
empirical investigations on the determinants of attitude toward Zakat compliance 
behavior as its importance in behavioral studies cannot be discounted. Moreover, 
Billah (2016) established that Zakat is an effective result-oriented alternative 
to achieve the much needed modern social security system.Accordingly, this 
study is set to empirically examine the influence of religiosity, capability and 
government support on attitude towards Zakat. 

Perceived capability is one of the three independent variables in the 
model of the study considered as a key determinant of attitude towards Zakat. 
Pavlou and Fygenson (2006) reported that Bandura (1986) defined self-efficacy 
to mean an individual’s perception of a person’s capabilities to perform a 
behavior. It affects and is evident on an individual’s feelings, thinking, and 
action. Capability is operationalized in this study to mean self-efficacy. It is the 
degree of an individual’s confidence on the ability to perform an action (Ling, 
2012). It is the easiness or the difficulty in the performance of a behavior, in other 
words, the perceived individual’s ability to perform a behavior (Wang & Clung, 
2011). For instance, a person could be motivated to give as a result of observing 
others also giving and having confidence in their capacity to give, particularly if 
it is perceived that what is given may positively impact the targeted beneficiary. 
Perhaps considering volitional control over behavior as a matter of degree rather 
than kind, has confirmed that even ordinary daily behaviors (attitudes) may have 
not only the positive impact but may as well have unpredicted impediments 
(Mullan, Wong, & Kothe, 2013). Hence it could be presumed that greater 
confidence influences attitude towards compliance.

Results from past studies were mixed on the relationship between 
capability and intention (Ifinedo, 2012; Shin, 2009; Yang, 2012), while research 
on capability as a determinant of attitude are few in the literature which scholars 
have cautioned on generalizing such findings (Khamis & Yahya, 2015; Khamis 
et al., 2014; Oladimeji et al., 2013; Rahman & Omar, 2010). It is thus not known 
whether capability will have an influencing effect on the attitude of employees 
towards compliance; more so that capability is not a generalized phenomenon 
that reflects a universal personality trait, but rather varies among different 
behavioral spheres (Ifinedo, 2012).  
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Theoretically it is postulated that capability influences attitude towards 
compliance. A study in this regard is important to test the applicability of the 
postulated hypothesis and to establish whether the assumptions may work on 
civil servants in complying with the payment of Zakat and whether new facts 
may emerge for the government to formulate policies that focused on attitudes 
to encourage Zakat voluntary compliance by government workers. As such this 
study tested the hypothesis that: 

H1: Perceived capability is significantly related to attitude towards Zakat.

Perceived government support was also identified as a key determinant of 
attitude towards Zakat. It was considered as a controllability factor as described 
by (Ajzen, 2002). Controll is personal judgments on the availability of resources 
and the opportunities to perform a certain behavior. According to Ajzen (2002) 
to controllability means “individual judgments about the availability of resources 
and opportunities to perform a behavior”. According to Ajzen and Sheikh (2013) 
it is a reflection of a person’s perception on the needed resources, opportunities 
and skills in performing a behavior.  In this study, government support describes 
how an employee perceives government support in providing facilities that 
will assist in the process of Zakat. In a nutshell government support refers to 
facilitating conditions. 

It has been established by many past studies that government support 
influences attitude towards compliance (Al-Majali & Nik Mat, 2010; Mahmoud, 
2011; Tan & Teo, 2000). For instance, Tan and Teo (2000) found that government 
support provides feasibility and credibility to attitude/behavior, making it 
more acceptable to individuals. Thus, government support was adjudged as a 
key motivating force that can encourage persons to perceive more favorably 
an object of attitude. Thus, in testing the influence of government support on 
attitude towards Zakat, new facts may emerge as to how to strengthen attitude 
towards Zakat as it will guide government and other Zakat stakeholders in 
finding specific required actions to encourage voluntary compliance by not only 
civil servants but employees of the private sector as well. 

H2: Perceived government support is significantly related to attitude towards 
Zakat.

Another identified fundamental determinant of attitude towards Zakat 
is religiosity. Zakat is  financial worship and as such religiosity cannot be 
discounted as part of the determinants of attitude towards Zakat. Religion is 
considered as one of the universally most recognized important social institutions 
that build and shape human behavior at both personal and societal levels. Thus, 
religious beliefs affect human behavior symbolically and  ritualistically (Khraim, 
2010). Pope and Mohdali (2011) defined religiosity as “the extent to which an 
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individual is committed to the religion he or she professes and its teachings, 
such that individual attitudes and behaviors reflect this commitment”. Contrary 
to tax researches, modern studies on Zakat focus more on sociological and 
psychological rather than economic deterrence factors. However, investigations 
on the impact of religiosity on attitude towards compliance is now relatively 
gaining prominence in the  literature (Idris & Ayob, 2001). Nevertheless, it is 
obvious that more theoretical and empirical research is needed to bridge the 
several gaps in the area. 

Islamic religiosity is believing in Allah SWT who is entitled to be 
worshipped and obeyed and one should conduct one’s life in accordance to 
the principles, values and rules of Islam. It has been established that religiosity 
affects societal and individual behavior (Pope & Mohdali, 2011). On this note, 
it is assumed that a person’s religious belief is always used in his/her everyday 
activities although to varying extents. 

Many researchers have empirically attempted to measure Islamic 
religiosity such as Khraim (2010), Muhamad and Mizerski (2013) on marketing, 
Idris et al. (2012) on Zakat on business income compliance, Idris and Ayob 
(2001) on attitudes towards Zakat, and Abu Bakar et al. (2010) on motivations 
of paying  on income. All have agreed that measurements of Islamic religiosity 
must cover three aspects which are the current Islamic issues, religious education 
and sensitive products. From the foregoing it could be deduced that a person 
with high religiosity will be more inclined to have a more favorable disposition 
on compliance behavior than a person considered to be of not high religiosity. It 
is therefore postulated that: 

H3: Religiosity is significantly related to attitude towards Zakat.

3. Methodology

This section presents details on the conceptual model of the study, the 
operationalization as well as the measurement items of each of the constructs. 
Additionally, the population, the sampling and the data analysis technique 
utilized for the study are all detailed. There are three independent variables 
(perceived capability, perceived government support and religiosity) and one 
dependent variable (attitude towards Zakat).

The model as depicted in Figure 1 was developed based on the literature 
reviewed. The model shows the direct relationship between the three independent 
variables (perceived capability, perceived government support and religiosity) 
and the dependent variable of the study (attitude towards Zakat). Accordingly, 
as discussed earlier, three hypotheses were developed to test whether there is 
a significant relationship between each of the exogenous constructs and the 
endogenous construct (attitude) as conceptualized. 
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Figure 1. Conceptual Model of the Study.

The items of measurements in the questionnaire were adapted from past 
studies in line with the operationalization of the constructs. All the items were 
measured using the 5-point Likert scale, from 1 representing strongly disagree 
to 5 representing strongly agree (Sekaran, 2003). Nevertheless, consequent 
upon the validity and reliability tests including the common bias test, a total 
of four items were deleted as they failed to achieve the set criteria as per the 
recoomendations of Hair, Hollingsworth, Randolph and Chong (2017) which 
prescribe the acceptability threshold as VIF and tolerance of less than 5 and 
tolerance above .2 as well as AVE  of at least .5 and a composite reliability of  
at least.708 as discussed in detail subsequently under the measurement model 
assessment. As presented in Table 1, the items deleted were. AT2 in attitude and 
R2, R3, R4 in religiosity. Thus, 11 items were retained as follows; three items to 
measure attitude, three items for perceived capability, five items for perceived 
government support and three items for religiosity.
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Figure 1: Conceptual model of the study. 
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Table 1. Summary of Measurements

Item Question Sources

AT1 It is good for me to pay Zakat. Adapted from Idris & Ayob (2001).

AT2 It is my priority to pay Zakat. Adapted from Idris & Ayob (2001).

AT3 I like to pay Zakat. Adapted from Idris & Ayob (2001).

AT4 I am happy to pay Zakat when so many 
others are not paying.

Adapted from Idris & Ayob (2001).

PC1 It will be possible for me to pay Zakat. Adapted from Alam, Janor, 
Zanariah, Wel, and Ahsan (2012) 
and Ajzen (2006).

PC2 If I wanted to I could pay my Zakat. Adapted from Alam, Janor, 
Zanariah, Wel, and Ahsan (2012) 
and Ajzen (2006).

PC3 I am confident that I can pay my Zakat. Adapted from Alam, Janor, 
Zanariah, Wel, and Ahsan (2012) 
and Ajzen (2006).

PG1 The government endorses the payment of 
Zakat.

Adapted from Muhamad et al. 
(2006).

PG2 The government is active in setting up the 
facilities to enable the payment of Zakat.

Adapted from Muhamad et al. 
(2006).

PG3 The government promotes the payment of 
Zakat.

Adapted from Muhamad et al. 
(2006).

PG4 The government encourages the payment 
of Zakat.

Adapted from Muhamad et al. 
(2006).

PG5 The current Zakat payment system 
provided by the government is 
convenient.

Adapted from Muhamad et al. 
(2006).

R1 I regularly offer prayers five times a day. Adapted from Idris et al. (2012).

R2 Allah will punish believers who do not 
pay Zakat.

Adapted from Idris et al. (2012).

R3 I regularly recite the holy Qur’an. Adapted from Idris et al. (2012).

R4 I fast regularly. Adapted from Idris et al. (2012).

R5 I feel guilty to commit minor and major 
sins.

Adapted from Idris et al. (2012).

R6 I try to follow Islamic injunctions in all 
matters of my life.

Adapted from Idris et al. (2012).
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The population of the study consisted of 49,912 employees working in 
various government offices in Kano state, Nigeria.  Krecie and Morgan’s rule of 
thumb was used to arrive at the sample size of 381 which also met Hair, Sarstedt, 
Ringle, and Mena's (2012) requirement of a minimum ratio acceptable based 
on the variables of the study. A total of 495 copies of the questionnaire were 
distributed to the government workers that were chosen as the unit of analysis. 
However, out of the distributed questionnaires, 356 representing 72% were 
retrieved. A total of 13 responses were removed as a result of double clicking 
and poor completion of the questionnaire by the respondents. Consequently, 
only 343 responses representing 69% were actually used for the analysis. This 
was considered adequate and acceptable for environments like Nigeria, where 
the response rate to research instruments  is very low (Alabede, 2014).

The Partial Least Square (PLS-SEM) path modeling was employed to 
examine the influence of the predictor variables: perceived capability, perceived 
government support and religiosity on the criterion variable of the study; and 
attitude towards Zakat. Hair, et al. (2014) suggested it as a suitable data analysis 
tool in studies such as this where new frontiers are being reconnoitred.

4. Presentation and Discussion of Results

The data underwent preliminary screening including the test for multicollinearity 
and was then followed by the main data analysis. This involved the assessment 
of the measurement model, the evaluation of the structural model and the 
appraisal of the blind-folding procedure. The results revealed the non-existence 
of multicollinearity. The VIF values were all not more than the maximum 
standard score of 5 as recommended by Hair et al. (2017); and Sekaran and 
Bougie (2016). The scores were 1.236, 1.385 and 1.508 for perceived capability, 
perceived government support and religiosity respectively. 

4.1.	 Measurement Model

Table 1 and Figure 2 provide details of the assessment of the measurement model 
analysis involving convergent validity and discriminant validity (Hair et al., 
2017; Hair, Hult, Ringle, & Sarstedt, 2014). As reflected in Table 2 the loadings 
of all the items were between .629 (AT1) and .933 (PC2) and the composite 
reliability scores were good (above the acceptable .70), ranging between .781 
(religiosity) and .929 (capability) (Hair et al., 2017). Moreover, the AVE of all 
the constructs were higher than the minimum standard of .5 (Hair et al., 2017). 
Thus, convergent validity was confirmed for all the models’ constructs and items 
of measurement.
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Table 2. The Measurement Model Summary (Result for Reflective)

Latent Variable Indicator Loadings Composite
reliability

AVE

Attitude AT1
AT3
AT4

0.629
0.837
0.824

0.811 0.592

Capability PC1
PC2
PC3

0.893
0.933
0.878

0.929 0.813

Government support PG1
PG2
PG3
PG4
PG5

0.862
0.902
0.860
0.787
0.805

0.925 0.713

Religiosity R1
R5
R6

0.685
0.749
0.774

0.781 0.543

Figure 2. Measurement Model

To establish discriminant validity the HTMT method was used as recommended 
by (Hair et al., 2017; Hair et al., 2014). The HTMT ratio assessment results 
indicated that the correlations of the indicators across the constructs were 
measuring different phenomena relative to the correlations of the indicators within 
the same construct in the model in accordance with the standard benchmark. 
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Accordingly, the detailed statistical results as shown in Table 3 indicate that the 
scores for each construct compared to the threshold of the Heterotrait-Monotrait 
Ratio (HTMT). According to Henseler, Ringle and Sarstedt (2014) the value of 
the HTMT should be lower than 0.85 as per (Kline, 2011) or 0.90 as per (Gold 
et. al, 2011). Accordingly,  all the constructs of the model of the study have 
achieved discriminant validity as none is higher than .85.

Table 3. Heterotrait-Monotrait Ratio (HTMT)

  AT PC PG R

AT

PC 0.383

PG 0.411 0.361

R 0.630 0.586 0.707

4.2. 	 Structural Model Assessment	

The structural model assessment was conducted through the examination of the 
significance of the path coefficients, the level of R2 (coefficient of determination), 
the effect size (f2 ) and the predictive relevance (Hair et al., 2011).

The outcome of the bootstrapping procedure showed the structural 
relationships are significant. Table 4 and Figure 3 revealed that the relationship 
between perceived capability and attitude towards Zakat results in (β = 0.138, 
p<0.015). Similarly, the relationship between perceived government support and 
attitude towards Zakat indicates a (β = 0.143, p<0.010). In the same way, the 
relationship between religiosity and attitude towards Zakat shows (β = 0.260, 
p<0.000)  . By implication all the three hypothesized relationships of the model 
of the study proved to be positively significant. It is therefore, concluded that 
perceived capability, perceived government support and religiosity have direct 
significant and positive relationships in influencing attitude towards Zakat. 
However, religiosity is the strongest, followed by perceived government support 
and then lastly perceived capability.

Table 4. Results of Hypotheses Testing

  Beta Standard error t-value Decision

PC ->AT 0.138 0.056 2.431* Supported

PG ->AT 0.143 0.057 2.580* Supported

R ->AT 0.260 0.053 4.720** Supported

Note. **p<0.01, *p<0.05(based on one-tailed test)
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Figure 3. Structural Model
	  

Similarly, R2 which explains the percentage variation of the model is 
17.5% (Hair et al., 2011). This is an indication that there are other factors not 
covered by this study that could contribute 82.5% influence and explanation of 
the attitude towards Zakat, which further research should attempt to explore.	
Additionally, the f 2 results of this study as shown in Table 5 reveals that all the 
exogenous constructs are having small effect sizes, although religiosity is a bit 
higher than perceived capability and perceived government support. This is in 
line with the criteria of evaluating the effect size by Cohen (1992), that scores of 
0.02, 0.15, and 0.35, represent a small, a medium, and a large effect size.

Table 5. Determination of Effect Size (f 2) and Rating in the Structural Model

Independent Variables Effect Size (f 2) Rating

PC ->AT 0.02 Small

PG ->AT 0.02 Small

R ->AT 0.05 Small

	
The predictive accuracy and quality model of the study was appraised by 
assessing the predictive relevance (Q2 value) otherwise known as the blindfolding 
procedure in accordance with (Geisser, 1974; Stone, 1974). Results of the 
blindfolding procedure indicated a Q2 value of 0.095, which is greater than zero. 
Consequently, the predictive quality of the model is confirmed. 
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Thus, from the literature it has been established that the fundamental 
challenge facing Muslim societies on the functionality of Zakat system today 
is how to boost its collections. Low collections lead to the weakness of the 
functionality of the Zakat system to achieve its main purpose of diluting 
inequality and effective poverty reduction. Boosting collections means more 
revenue to distribute to the Mustahikkin and this can be guaranteed by paying 
more attention and strategizing on the attitude of the Zakat payers as confirmed 
by the results in this study. Evidence has been provided on the impact of attitude 
of eligible Zakat payers’ attitude toward Zakat, because all the three hypotheses 
tested were found to be significant; perceived capability, perceived government 
support and religiosity were all significantly related to attitude towards Zakat.

For instance, the variable perceived capability is significantly related to 
attitude towards Zakat. This is a clear indication that the eligible Zakat payers’ 
degree of confidence in their disposition towards Zakat is favorable. They 
perceive easiness towards the performance of the Zakat. As such, improved 
perceived capability means improved attitude towards Zakat. Although studies 
on capability as a determinant of attitude are few in the literature, the finding in 
this study is consistent with previous studies like Ling (2012).  Granted that the 
studies differ in areas of study with this study, the findings in this study provide  
support that perceived capability plays an important role in improving the 
attitude of eligible Zakat payers. This implies that stakeholders, particularly the 
government organs saddled with the responsibility of Zakat collection, should 
put in more effort in creating the necessary awareness on the easiness of Zakat 
payment so that more collections could be realized. 

Similarly, perceived government support has also been confirmed to 
be significantly related to attitude towards Zakat. It has been operationalized 
as the facilitating condition in the form of providing facilities that will assist 
in the payment of Zakat. It was adjudged from the results as a key motivating 
force that encourages a person to perceive more favorably on attitude towards 
Zakat. The result is in line with the findings of similar studies such as Al-Majali 
and Nik Mat (2010), Farouk, Idris, and Saad (2017), Mahmoud (2011), and 
Tan and Teo (2000) which all confirm the influence of government support 
on attitude. Thus, the government through the Zakat institutions should make 
an effort in the provision of facilities that will ease the payment of Zakat by 
eligible payers. These facilities include deducting Zakat on employment income 
at the source, providing incentives for the payment of Zakat through granting tax 
rebate, considering Zakat due as a tax deductible expense, etc. They should also 
endeavor to provide detailed information instantly at the request of Zakat payers 
to help in the calculation and payment of Zakat. If these strategies are put to use 
more Zakat collections can be expected from those already paying and more 
from others that the suggested strategies create.
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Moreover, this study infers that religiosity is a major influencer of attitude 
towards Zakat. The results have confirmed this inference and supported the 
hypothesis developed in that respect. Thus, a highly religious person will have a 
positive attitude towards paying Zakat as compared to a person who is not highly 
inclined to religiosity. This position is aligned with the findings of past studies 
on subjects such as Azman & Bidin (2015), R. M. Khamis et al.(2014) and Pope, 
2014) on Zakat on savings, Zakat of SMEs and taxation respectively. Therefore, 
Zakat establishments can do more in terms of Zakat collection by developing 
distinct policies that will further encourage those highly religious and attract 
those not highly religious through organizing educative programs in masjids and 
other religious avenues and places of worship, while government should focus 
on awareness creation through other forms of reaching out to those not highly 
religious, such as the distribution of pamphlets and other forms of promotions 
through the social media, radio, newspapers, television and so on. This idea 
if implemented will enhance knowledge and awareness on the importance 
of paying Zakat by eligible payers and this will consequently improve Zakat 
collections that will be available for distribution to eligible recipients and hence 
dilute the wide gap in economy within the society. 

6.  Conclusion

This paper empirically examined the influence of perceived capability, perceived 
government support and religiosity as determinants of attitude towards Zakat. 
The objective of this empirical examination was to find out the keys expected to 
enhance the attitude of Zakat payers and boost Zakat collections to fight poverty. 
Moreover, it was also aimed at establishing the appropriateness of the model of 
the study as well as the suitability of PLS-SEM in examining the determinants 
of attitude towards Zakat. To this end, relevant literature was reviewed on the 
three determinants in the model and the need for all stakeholders to focus more 
attention on the examined key determinants of attitude towards Zakat was 
emphasized for Zakat collection to be improved significantly. 

A survey questionnaire was administered on government employees and 
343 valid observations representing 69% of the population were retrieved and 
analyzed. The PLS analysis technique was used in assessing the measurement 
model, the structural model as well as the predictive relevance of the model 
of the study. Hair, et al. (2014) suggested it as a suitable data analysis tool for 
studies such as this as new frontiers are being reconnoitered.

The postulated relationships were all supported. Accordingly, the outcome 
of the examination disclosed the importance of the identified determinants of 
attitude towards Zakat and the suitability of the model of the study as well as 
the appropriateness of the analytical tool utilized. Thus, the findings, if utilized 
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in developing policies for strengthening the attitude of eligible Zakat payers, 
will boost Zakat collections, since a positive attitude will lead to improved 
collections. 

The study complements the limited extant literature in the area which is 
considered a major contribution especially as it affects Zakat on employment 
income which suffers neglect among all other types of Zakat particularly in 
environments such as Kano Nigeria. Moreover, the findings of this study could 
be utilized for developing policies for strengthening the attitude of eligible 
Zakat payers towards Zakat, which will lead to an increase in Zakat collections. 
Besides, the study is also unique as it establishes the efficacy of its model and 
hence recommends its adoption in similar empirical investigations on the attitude 
of Zakat payers in future. The suitability of using PLS as a tool for analysis in 
scholarly writings resembling the current study has also been confirmed. 

In a nutshell, this paper draws the attention of stakeholders to the 
invaluable significance of studying the determinants of attitude towards Zakat 
with the aim of improving Zakat collections for cracking the hard nut of abject 
poverty, reducing inequality and achieving economic prosperity.

Finally, part of the limitations of this research work is that data was 
collected from civil servants only, despite the fact that Zakat is obligatory 
not only on civil servants, but also on others. Thus, it is suggested that future 
research should pay attention to other eligible Zakat payers engaged in 
Zakatable undertakings not covered in this study. These include business men, 
professionals, farmers and so on. Furthermore, a replication of the study is also 
recommended in other similar locations to further confirm the results obtained.
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