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ABSTRACT 

 
Over the years, the field of entrepreneurship studies has become important in the 
world of education. The importance of entrepreneurship can support the view that 
entrepreneurship has become a major factor in the progress and expansion of the 
social economy, because it offers more job opportunities, as well as the impact on 
national growth and income distribution in a country. Many studies have shown 
the interaction between entrepreneurship education and entrepreneurial inten-
tions. The aim of this study was to empirically examine factors such as personal 
attitudes, subjective norms, perceptions of self-control and entrepreneurial educa-
tion that stimulate entrepreneurial intentions during higher education programs 
using data collected on campus. This research examines attitudes, norms, self-
control, and entrepreneurship education on entrepreneurial intentions. The re-
search test used multiple linear regression analysis techniques with the help of the 
SPSS 23 program. Where the number of respondents in this study were 95 students 
of the Jakarta State University Management Study Program. Based on the results 
of the study, it can be seen that the research results show that the variable person-
al attitude affects entrepreneurial intention, self-control variable affects entrepre-
neurial intention, and the entrepreneurship education variable does not influence 
entrepreneurial intention. 

Keywords: Entrepreneurial Intentions, Subjective Norms, Entrepreneurship Ed-
ucation, Attitude  

Received: 23 October 2020 ; 
Accepted: 3 November 2020 ; 
Publish; December 2020  

How to Cite: 
Aditya, S. (2020). The Influence of Attitude, Subjective Norms, Perception  of Self-
Control And Entrepreneurship Education  on Entrepreneurial Intentions. Journal of 
Business and Behavioural Entrepreneurship, 4(2), 66-83. https://doi.org/10.21009/
JOBBE.004.2.06 

 
The Influence of Attitude, Subjective Norms, Perception  

of Self-Control And Entrepreneurship Education  
on Entrepreneurial Intentions 

 
 
 

Shandy Aditya, BIB., MPBS 
Fakultas Ekonomi Universitas Negeri Jakarta 

E-mail : shandy@unj.ac.id 

https://doi.org/10.21009/JOBBE.004.2.01
https://doi.org/10.21009/JOBBE.004.2.01


 67 

 

INTRODUCTION 
 
 Over the years, the field of entrepreneurship studies has become important in the 
world of education (Abdul, Salim, & Kamarudin, 2012). The importance of entrepre-
neurship can be attributed to the view that entrepreneurship has been considered a ma-
jor factor in social economic progress and expansion, because it offers more job oppor-
tunities, as well as the impact on national growth and income distribution in a country 
(Ali, Topping, & Tariq, 2010). Akpan, & Etor, (2013) describe entrepreneurs as hu-
mans who are able to do something different and recognize opportunities, which other 
people generally do not. Entrepreneurial activities are directed towards the develop-
ment and implementation of business ideas by himself or what is called entrepreneurial 
intention (Gerba, 2012). Entrepreneurial intentions and activities offer opportunities 
for someone to achieve financial freedom, to have the authority and ability to make 
decisions. Besides that, it also has economic benefits, namely by helping in job crea-
tion, job opportunities, welfare and economic equality (Kurniawan, 2013). 
 One of the challenging problems facing developing countries is the high rate of 
youth unemployment. This problem makes the work environment very competitive 
because the availability of job vacancies is limited (Keat, Selvarajah & Meyer, 2011). 
The open unemployment rate (TPT) in Indonesia reached 7 million people in August 
2018, or 5.34 percent of the workforce. Compared to the same period last year, there 
was a decrease in the unemployment rate of 40,000 people (Kompas, 2018). The num-
ber of workforce itself reached 131.01 million people in August 2018, an increase of 
2.95 million people compared to August 2017. While the working population was 
124.01 million people, an increase of 2.99 million people compared to August 2017. 
When viewed more deeply, according to province, a number of provinces recorded an 
increase in the percentage of TPT, including DKI Jakarta. The unemployment rate in 
Jakarta was recorded to have increased from 290,120 in February 2018 to 314,840 
people in August 2018 (BPS, 2019). In addition to the number of unemployed, BPS 
DKI noted, the open unemployment rate increased from 5.34 percent in February 2018 
to 6.24 percent in August 2018. The open unemployment rate (TPT) is the percentage 
of the total unemployed to the total workforce. TPT is used to measure the level of la-
bor supply that is not absorbed by the labor market. 
 Entrepreneurship is seen as a catalyst for economic growth and the State uses it 
as a strategy to reduce unemployment among youth. Most governments have made 
countless efforts to increase entrepreneurial activities (Akhmad, 2016). The Indonesian 
government has provided increased support for small businesses and entrepreneurs, 
with initiatives such as tax incentives and training support. Activities that have been 
carried out in introducing entrepreneurship among youth, for example, through entre-
preneurship courses, entrepreneurial student programs, business competitions involv-
ing the role of successful small and medium enterprises (UKM) including training and 
internships as vital elements for the development of entrepreneurial skills (Chinamasa , 
2014). Empirically Bae, Qian, Miao, & Fiet, (2014) have conducted research that en-
trepreneurship education is treated as a broader concept than simple courses, as long as 
it includes entrepreneurial needs. In his research it was suggested that an effective pro-
gram should consist of four components: (1) a taught component, with one or more 
modules; (2) business planning components, which can include competition and busi-
ness plan suggestions for developing specific business ideas; (3) components of prac-
tice, which can include field activities; and (4) a university support component, which 
could include market research resources, meeting rooms, technology suites, and even 
startup funding for student business teams. Entrepreneurs are generally characterized 
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as individuals with a set of instincts, mindsets, inspiration, or visions who have the 
strength, will, and abilities needed to conceptualize ideas and to implement business 
plans and see change as an opportunity to create value from a business activity 
(Ariyani, 2016 ). For a long time, educators and professionals have been under the 
shadow that entrepreneurs are born, not formed. Subsequent studies claim that entre-
preneurship can be taught (Akhmad, 2016; Astuti, R.D., & Martdianty, 2012; Bae, Qi-
an, Miao, & Fiet, 2014) 
 Many studies have shown the interaction between entrepreneurship education 
and entrepreneurial intentions (Gerba et al., 2012; Kurniawan, 2013; Hassan and Wafa, 
2012; Noel, 2001; Paco et al. 2012; Widawati, 2012; Schlaegel and Koenig, 2014). 
The purpose of this study was to empirically examine the factors that stimulate entre-
preneurial intentions during higher education programs using data collected on cam-
pus. In this study it was investigated whether entrepreneurial intentions could be influ-
enced by various types of factors such as entrepreneurship education, entrepreneurial 
attitudes, subjective norms, and behavior. Based on the above background, the writer 
takes the title the influence of personal attitudes, subjective norms, perceptions of self-
control and entrepreneurship education on entrepreneurial intentions. 
 Based on the background problem above, this study has objectives, including: 1. 
To test the effect of attitudes on entrepreneurial intentions 2. Test the influence of 
norms on entrepreneurial intentions. 3. Testing the effect of perceived self-control on 
entrepreneurial intentions. 4. Testing the effect of entrepreneurship education on entre-
preneurial intentions. 
 
 
LITERATURE REVIEW 
 
 Entrepreneurship is a value creation process that requires time and effort and with 
Entrepreneurship Education and potential income to be achieved through innovation in 
fulfilling needs and wants. So that it takes confidence to be able to create something 
new by utilizing all the available resources (Sukmaningrum and Rahardjo 2017). Ad-
hitama (2014) describes the definition of entrepreneurship as a role model 
(entrepreneur), and strong-willed (effort). So an entrepreneur is someone who has de-
termination or willpower and can be an example in life. It takes seriousness and exem-
plary role in becoming a successful entrepreneur (Adhi et al., 2017). 
 Intention is one of the strength factors of an entrepreneurial individual. Entrepre-
neurial intention is someone's desire to take an opportunity, opportunity or run a busi-
ness by creating new products or services. Based on Rasli et al. (2014) stated that en-
trepreneurial intention is a desire that encourages someone to run a business. Entrepre-
neurial intention refers to the readiness shown to engage in certain behaviors in this 
case entrepreneurship. Rahardjo and Sukmaningrum (2017) explain that entrepreneuri-
al intention is an individual's determination to run a business with that person's goals. 
According to Nur (2017), entrepreneurial intention is a courageous desire to solve life's 
problems and fulfill needs, create or advance their business with their strengths. Entre-
preneurial intention is defined as the enthusiasm of people to be involved in entrepre-
neurship, to start a business or to participate in and complete an entrepreneurial activi-
ty (Engle et al., 2010). 
 Ajzen (1991) in Potishuk (2017) explains that intention can basically be used to 
explain motivational factors that can influence decision making or behavior. In psy-
chology, the theory of planned behavior (abbreviated as TPB) is a theory that connects 
a person's beliefs and behavior. This theory states that intention towards behavior, sub-
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jective norms, and perceived behavioral control together form the intention and behav-
ior of individual behavior. This concept was proposed by Icek Ajzen to increase the 
predictive power of the theory of reasoned action by incorporating perceived behavior-
al control. It has been applied to the study of the relationship between beliefs, attitudes, 
behavioral intentions and behaviors in areas such as advertising, public relations, ad-
vertising campaigns, health, sports management and sustainability. 
 Attitude or Personal attitude (PA) is a personal position or mindset on a particular 
problem. In this proper framework, it refers to attitudes toward enterprise creation. At-
titudes show individual beliefs about being entrepreneurial (Liñán & Chen, 2009). At-
titude refers to an evaluation of a person (positive or negative) or an assessment of 
one's behavior (Ajzen, 1991). Before forming intentions, people seem to make judg-
ments for or against the behavior. TPB argues that attitudes are determined by a set of 
behavioral beliefs that link behavior with various outcomes and other attributes. Based 
on the evaluation of attitudes or beliefs, a person gets an attitude both positively and 
negatively. In this way, the attitudes that shape behavior (to start a business) when it is 
perceived as having encourage activities that seek the desired benefits or consequences 
for them. Unintended consequences result from negative attitudes toward behavior. A 
positive attitude towards entrepreneurship is considered attractive and beneficial for 
individuals, it will lead to better entrepreneurial intentions. 
 Subjective norms refer to the extent to which a relevant person or individual sup-
ports or does not support the performance of a particular behavior. In research, subjec-
tive norms can be measured by asking respondents to what extent entrepreneurs think 
family members, friends, or colleagues will support and be involved in entrepreneurial 
activities (Liñán & Chen, 2009; Ajzen, 2001). It can be said that subjective norms are 
subjective perceptions of individuals (Fishbein & Ajzen, 1975). According to Weda-
yanti and Giantari, (2016), subjective norms are the perceptions of people who are 
considered important in influencing actions or behavior, as well as the motivation re-
lated to taking actions that are considered important. Subjective norms are related to a 
person's social beliefs about what the people around him think and the motivation to 
follow these thoughts (Maulana, 2009). 
 Perceived behavioral control (PBC) is a person's perception of the ease or difficul-
ty of carrying out tasks. PBC is a significant actor in the theory of planned behavior. 
Atkinson's (1964) theory of achievement motivation contains several elements of the 
perception of perceived self-control. It is described as the perceived probability of suc-
cessfully performing a particular task. The theory of planned behavior is distinguished 
from the previous theory of reasoned action by Ajzen (1991) in the fact that it intro-
duced PBC as previously described. The theory of planned behavior proposes that 
PBC, along with behavioral intention, may be a good predictor of individual achieve-
ment in a particular area. The majority of work done in the field of perceived self-
control is done on the basis of belief (Bolton & Lane, 2012; Gerba, 2012; Rahmi, 
2014). Beliefs about self-efficacy mostly have an impact on the choice of task or be-
havior to be performed, as well as the stability of a person's thoughts and emotions 
(Bandura, 1981). Ajzen distinguishes perceptions of self-control from locus of control 
introduced by Rucker (2011). The locus of control does not change over time, but re-
mains relatively stable, whereas perceived behavioral control (perception of self-
control) may change over time. Locus of control states that a person's success depends 
on the effort made (Rucker, 2011). 
 Entrepreneurship education is defined as courses and courses that are part of the 
scope of the curriculum that offers students entrepreneurial skills, expertise and under-
standing, so that they can follow the entrepreneurial pathway as their profession 

Aditya, S. (2020).  
Journal of Business and Behavioural Entrepreneurship, 4(2), 66-83 

The Influence of Attitude, Subjective Norms, Perception  of Self-Control And Entrepreneurship Educa-
tion  on Entrepreneurial Intentions.  
https://doi.org/10.21009/JOBBE.004.2.06 

https://doi.org/10.21009/JOBBE.004.2.01


 70 

 

(Akhmad, 2016; Astuti, RD, & Martdianty, 2012; Bae, Qian, Miao, & Fiet, 2014). Ac-
cording to Gibson (2011), entrepreneurship education is an ongoing procedure that is 
taken to simplify the development of the acquaintances and skills needed to start a 
business. Gibson et al. (2011) stated that the main objective of entrepreneurship educa-
tion is to develop and nurture skilled future entrepreneurs to start and maintain suc-
cessful businesses, regardless of their educational background. According to Gerba 
(2012) entrepreneurship education is the educational activity of a person in increasing 
knowledge about entrepreneurship. Learning activities are not only about marketing or 
sales that seem to educate you to become a trader, but are able to create added value 
from related products or services (Nurseto, 2010). In entrepreneurship education, it is 
taught how to see opportunities and Entrepreneurship Education in facing the business 
world. According to Kurniawan (2013), entrepreneurship education is a discipline that 
studies values, skills, and behavior in facing the business world. 
 
 
RESEARCH METHODS 

 
The object of this research is the entrepreneurial interest of the Management Study 
Program students at State Universities (PTN) in the Jakarta area. This research was 
conducted during June - September 2019. Data was obtained by distributing question-
naires to the Jakarta State University (UNJ). 
 
1. Population 
  
 According to Sugiyono (2014), population is a generalization area consisting of 
objects / subjects that have certain qualities and characteristics that are determined by 
researchers to be studied and then draw conclusions. The population in this study were 
active students at the Faculty of Economics, Jakarta State University, especially stu-
dents from the Management study program and those who had taken entrepreneurship 
courses. 
 
2. Sample 
 
 The sampling method in this research is Convenient Sampling. Convenient Sam-
pling is the determination of samples based on chance, namely members of the popula-
tion that the researcher meets and is willing to become respondents to be sampled 
(Iman, 2017). The data used in this study include primary data. Primary data collection 
by researchers using a questionnaire method. This questionnaire method is in the form 
of giving written questions and through a website-based questionnaire that is distribut-
ed online using google form to active management students of the Faculty of Econom-
ics, State University of Jakarta and who have taken entrepreneurship courses. Before 
filling out the questionnaire, the respondent will be explained by the researcher about 
the purpose of this study and explain to fill in the questionnaire honestly, so that it is 
expected to get accurate results. 
 
3. Data Analysis 
 
 The data in the study were tested using Multiple Linear Regression Analysis. 
The multiple linear regression model in this study uses the classical assumption test, 
namely: normality test, multicolinearity test, test and heteroscedasticity. 
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RESULT AND DISCUSSION 
 

Validity test  

 Where the validity test uses the Pearson formula, with 20 respondents to the trial. 

The basis for making a decision to state whether or not each item of the statement is 

valid is to compare the results (r) count with (r) table. (r) the table used in this study is 

0.423. Based on the results of the validity test in this study, it is known that for the 

statement on the Entrepreneurial Intention variable (Y) there is one item of statement, 

namely the statement with code NB4 which is declared invalid because there is a (r) 

count below 0.423, so it is declared invalid and the statement cannot enrolled in the 

research questionnaire. In addition, knowledge of Attitudes (X1), Subjective Norms 

(X2), Perceptions of Self-Control (X3), and Entrepreneurship Education (X4), there 

are no statement items whose value (r) is calculated below 0.423. So that all statement 

items on the four variables are declared valid and usable. 

 

Reliability Test 

 Reliability measurement is done by using Cronbach Alpha statistical test. A vari-

able is said to be reliable if it provides a Cronbach Alpha value = 0.60 (Imam, 2011: 

48). Based on the results of the reliability test in this study. The entrepreneurial inten-

tion variable from the seven statement items got the reliability results (0.682), the Per-

sonal Attitude variable from the five statement items got the reliability results (0.709) 

then, the Subjective Norm variable from the five statement items got the reliability re-

sults (0.866). In addition, the Perception of Self-Control variable from the five state-

ment items got the reliability result (0.678), and the Entrepreneurship Education varia-

ble from the five statement items got the reliability result (0.898). It can be concluded 

that each variable is declared reliable. 

 

Classic assumption test 

 In this study, before testing the hypothesis on the data that has been obtained, the 

classical assumption is first tested. Where the classical assumption test is carried out 

three tests, namely the normality test, multicollinearity test, and heteroscedasticity test. 

 

Normality test 

 Normality test uses graph analysis or P-Plot and Kolmogorov Smirnov test. 

Where the decision making regarding the resulting P-Plot results is if the data spreads 

around the diagonal line and follows the direction of the diagonal line or the histogram 

graph shows that the distribution pattern is normal, then the data is normally distribut-

ed. If the data spreads far from the diagonal line and or does not follow the direction of 

the diagonal line or the histogram graph does not show a normal distribution pattern, 

then the data is not normally distributed. Following are the results of the P-Plot nor-

mality test. 
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Source: Data processed by SPSS 23, 2019 

 

 To be more convincing, the researchers used the Kolmogorov-Smirnov test by 

making the hypothesis Ho is normally distributed data while Ha is data that is not nor-

mally distributed (Ghozali, 2016: 158). If the results of the Kolmogorov-Smirnov test 

show> 0.05 (significance level), then Ho is accepted so that the data is normally dis-

tributed. If the results are <0.05, then Ho is rejected so that the data are not normally 

distributed. If the data is not normally distributed or the number of samples is too 

small, non-parametric statistics will be used. 

 

Table 1. Normality Test Result  

 

 

 

 

 

 

 

 

 

 

   Test distribution is Normal. 

 Source: Data processed by SPSS 23, 2019 

 

 

  Unstandardized Residual 

N 95 

Normal Pa-
rametersa,b 

Mean .0000000 

Std. Devia-
tion 

281.252.367 

Most Extreme 
Differences 

Absolute .070 

Positive .059 

Negative -.070 

Test Statistic .070 

Asymp. Sig. (2-tailed) .200c,d 
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 In this study, the results of the normality test with Kolmogorov Smirnov showed 
that the significance of the data was 0.2 where the data had a significance value of> 
0.05. So that the distribution of data in this study can be declared normal. 
 
Multicollinearity Test 
 The multicollinearity test was conducted to determine whether there was a cor-
relation problem between variables. Based on the multicollinearity test conducted in 
Table IV.10, it is known that each independent variable gets a VIF result of (1.298) 
for Personal Attitudes, (1.615) for Subjective Norms (1.587) for Perceptions of Self-
Control, and (1.268) for Entrepreneurship Education where the results VIF is in the 
range of number one and not more than number 10. This shows that there is no mul-
ticollinearity problem in each of the independent variables in this study. 
 

Table 2. Multicollinearity Test Result 

Source: Data processed by SPSS 23, 2019 
 
Heteroscedasticity Test  
 The heteroscedasticity test was carried out in this study by looking at the re-
sults of the Glejser test. Where the decision making for the Glejser test is done by 
comparing the significance level of the test results with an alpha value of 0.05. If the 
results show a siginfikansi above 0.05 then there is no heteroscedasticity problem. 
 

Table 3. Heteroscedasticity Test Result 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients T Sig. 

Collinearity Sta-
tistics 

B Std. Error Beta Tolerance VIF 

1 

(Constant) 8.442 2.419   3.490 
.00

1 
    

Personal Attitude .282 .098 .258 2.881 
.00

5 
.771 

1.29
8 

Subjective Norms .372 .127 .293 2.932 
.00

4 
.619 

1.61
5 

Perceptions of Self-
Control 

.300 .120 .248 2.506 
.01

4 
.630 

1.58
7 

Entrepreneurship 
Education 

.054 .083 .058 .656 
.51

3 
.788 

1.26
8 

Model 

Unstandardized Co-
efficients 

Standardized 
Coefficients t Sig. 

  

B Std. Error Beta   

1 

(Constant) 3.772 1.561   2.417 .018   

Personal Attitude -.039 .063 -.073 -.613 .542   

Subjective Norms -.067 .082 -.109 -.821 .414   

Perceptions of Self-Control .011 .077 .019 .142 .888   

Entrepreneurship Education .019 .053 .041 .349 .728   

Dependent Variable: Abs_RES 
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The Personal Attitude variable has a significance value (0.542), the Subjective Norm 
variable has a significance value (0.414), the Perception Self-Control variable has a 
significance value (0.888), while the Entrepreneurship Education variable has a signif-
icance value (0.728). Based on the results of heteroscedasticity, the results of each in-
dependent variable show a significance above 0.05. Where this shows the absence of 
heteroscedasticity problems in each of the independent variables in this study. 
 
Hypothesis test 
 The hypothesis test conducted in this study consisted of three tests, namely the 
partial hypothesis test or T test, and the coefficient of determination test or R2. How-
ever, before testing the hypothesis, a multiple linear regression test is conducted first. 
 
Multiple linear regression 
 Multiple linear regression in this study aims to determine the effect of the four 
independent variables, namely Personal Attitude (X1), Subjective Norms (X2), Per-
ceptions of Self-Control (X3), and Entrepreneurship Education (X4). 
 

Table 4. Multiple Linear Regression Result 

Based on the table above, it can be seen that the regression equation for this research 
model is as follows: 
 

Y  = 8,442 + 0,282 SP + 0,372 NS + 0,300 PPD + 0,322 PK + ℮ 
 

Y = Entrepreneurial Intentions 
X1 = Personal Attitude 
X2 = Subjective Norms 
X3 = Perceptions of Self-Control 
X4 = Entrepreneurship Education 
β = Koefisien regresi 
℮ = Error 
 
Where the regression results above can be explained as follows: 

1. Personal Attitude Variable (X1) of 0.282. This shows that each addition of one Per-
sonal Attitude variable will increase Entrepreneurial Intention by 0.282. 

2. The regression coefficient for the Subjective Norm variable is 0.372. So it can be 
interpreted that each addition of one Subjective Norm will increase Entrepreneurial 
Intention by 0.372. 

3. The regression coefficient for the Perceptions of Self-Control variable gets a result 
of 0.300, which means that for every addition of one perception, Self-Control will 

Model 

Unstandardized Co-
efficients 

Standardized 
Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) 8.442 2.419   3.490 .001 

Personal Attitude .282 .098 .258 2.881 .005 

Subjective Norms .372 .127 .293 2.932 .004 

Perceptions of Self-Control .300 .120 .248 2.506 .014 

Entrepreneurship Education .322 .123 .238 2.405 .013 
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increase Entrepreneurial Intention by 0.300. 
4. The regression coefficient for the Entrepreneurship Education variable shows the 

number 0.322. So it can be interpreted that each addition of Entrepreneurship Edu-
cation as much as one will increase Entrepreneurial Intention by 0.322. 

 
T test 
 
 The t test or partial test is conducted to determine the effect of independent vari-
ables on the dependent variable separately. The decision making for the t test is done 
by comparing the results of the statistical test with the t table and by looking at the sig-
nificance of each variable. The table value used is 1.98667, where the results are ob-
tained from the 90 degrees of freedom in alpha for the two-sided test of 0.05. The de-
termination of 90 degrees of freedom is from the number of samples, namely 95 minus 
the number of variables, namely 5. If the statistical test result is greater than 1.98667 
or less than -1.98667 with a significance below 0.05, the variable is declared influen-
tial. Where based on the results of the coefficient on the SPSS output which can be 
seen in table IV.13 shows the following results. 
 The first hypothesis in this study is about the influence of personal attitudes on 
entrepreneurial intentions. The Personal Attitude variable (X1) obtained the T statisti-
cal test result of 2.881, which is greater than the table value of 1.98667. With a signifi-
cance of 0.005 less than 0.05. Based on this, it is known that the variable personal atti-
tude has an effect on the entrepreneurial intention variable. 
 The second hypothesis in this study is about the influence of Subjective Norms 
on Entrepreneurial Intentions. The Subjective Norm variable (X2) obtained the t statis-
tical test result of 2.932 greater than the table value of 1.98667. With a significance 
level of 0.004 less than 0.05. This shows that the Subjective Norm variable has a sig-
nificant effect on Entrepreneurial Intentions. 
 The third hypothesis in this study is about the effect of Perceptions of Self-
Control on Entrepreneurial Intention. Where the Perceived Self-Control variable (X3) 
gets the t statistical test result of 2.506 which is greater than the table value of 1.98667. 
With a significance value of 0.014 less than 0.05. This shows that the variable Percep-
tion of Self-Control has a significant effect on Entrepreneurial Intention. 
 The fourth hypothesis in this study is about the effect of entrepreneurship educa-
tion on entrepreneurial intentions. Where the Entrepreneurship Education variable 
(X4) gets the t statistical test result 2.405 greater than the table value 1.98667. With a 
significance of 0.013 greater than 0.05. This shows that the entrepreneurship education 
variable has an effect on entrepreneurial intentions. 
 

Table 5. T-Test Result 
 
 
 
 
 
 
 
 
 
 

Source: Data processed by SPSS 23, 2019 

Model 

Unstandardized Co-
efficients 

Standardized 
Coefficients T Sig. 

B Std. Error Beta 

1 

(Constant) 8.442 2.419   3.490 .001 

Personal Attitude .282 .098 .258 2.881 .005 

Subjective Norms .372 .127 .293 2.932 .004 

Perceptions of Self-Control .300 .120 .248 2.506 .014 

Entrepreneurship Education .322 .123 .238 2.405 .013 

Aditya, S. (2020).  
Journal of Business and Behavioural Entrepreneurship, 4(2), 66-83 

The Influence of Attitude, Subjective Norms, Perception  of Self-Control And Entrepreneurship Educa-
tion  on Entrepreneurial Intentions.  
https://doi.org/10.21009/JOBBE.004.2.06 

https://doi.org/10.21009/JOBBE.004.2.01


 76 

 

Coefficient of Determination (R-square) 
 The coefficient of determination shows how much the ability of the research 
model to describe the influence between the variables in the study. The results of the 
determination coefficient test in the SPSS program are shown in the output model 
summary in the following table. 
 

Table 6. R-square Result 
 
 
 
 

     
Source: Data from SPSS 23, 2019 
 
Based on the results of the coefficient of determination, it is known that the Adjusted 
R Square results in 0.445. Where this shows that the four independent variables are 
able to explain the entrepreneurial intention variable by 44.5%. Meanwhile, the re-
maining 55.5% is explained by other variables not included in this study. 
 
Discussion 
 
There is an influence of Personal Attitude on Entrepreneurial Intentions 
 
  In the H1 test results in table IV.13, it can be seen that H1 is accepted, so it can 
be said that Personal Attitude has an effect on Entrepreneurial Intention. The results 
seen from this study are based on the percentage table of answers to the questionnaire 
in the appendix which states that personal attitudes affect entrepreneurial intentions. 
This shows that students have strong personal attitudes, beliefs and motivation in mak-
ing decisions to become entrepreneurs. 
  The results of this study are in line with Listyawati's research (2017) which 
states that personal attitude has a significant effect on entrepreneurial intentions. These 
results are in line with research by Amran et al (2016), Sah (2013), Andika and Madjid 
(2012), Linan et al. (2011) Hein (2011), Wijaya (2008), Van Galderen et al. (2006) 
that personal attitudes have an influence on entrepreneurial intentions. Students who 
have a personal attitude will tend to make entrepreneurial decisions. The higher the 
attitudes and beliefs you have, the higher your interest in entrepreneurship will be. 
 
There is an influence of Subjective Norms on Entrepreneurial Intentions 
 
  In the H2 test results in table IV.13 it can be seen that H2 is accepted so that it 
can be said that Subjective Norms have an effect on Entrepreneurial Intention. The 
results seen from this study are based on the percentage table of the questionnaire an-
swers. The growth in the percentage of entrepreneurs has increased well, one of which 
is because the community supports entrepreneurial activities in their environment. This 
is driven by the development of technology or digital business that is increasingly ad-
vanced, making it easier to do business. The results of this study indicate that the sup-
port from the environment or norms prevailing in society for students to be entrepre-
neurial is proven to affect their entrepreneurial intentions. The results of this study are 
in line with Awang's research (2016) which states that the Subjective Norm variable 
has a significant effect on Entrepreneurial Intention. This result is not in line with re-

Model R R Square Adjusted R Square 
Std. Error of 
the Estimate 

1 .667a .445 .420 2.874 
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search conducted by Andika and Madjid (2012) which concluded that the subjective 
norm variable does not have a significant effect on interest in entrepreneurship. This 
may be due to the lack of support from parents in the environment for student interest 
in entrepreneurship. 
 
There is the influence of Perceptions of Self-Control on Entrepreneurial Intentions  
   
  In the results of the H3 test in table IV.13, it can be seen that H3 is accepted so 
that it can be said that the Perception of Self-Control has an effect on Entrepreneurial 
Intention. The results seen from this study are based on the percentage table of the 
questionnaire answers. This shows that the easier the perception of self-control felt by 
students, it means that the general reality conditions that students have in making deci-
sions to become entrepreneurs are easy. The results of this study are in line with 
Darmawan's (2016) research that the perception of self-control has an effect on entre-
preneurial intentions. The same results in research conducted by Warmika (2016) stat-
ed that one of the factors that influenced students' entrepreneurial intentions was the 
Perception of Self-Control. The greater the perception of self-control that may be ob-
tained, the greater the entrepreneurial intention of students in the capital market. 
 
There is an influence of Entrepreneurship Education on Entrepreneurial Intentions. 
 
  In the results of the H4 test in table IV.13, it can be seen that H4 is accepted, so it 
can be said that Entrepreneurship Education has an effect on Entrepreneurial Intention. 
Before deciding to become an entrepreneur, students need to have knowledge about 
the business world that they will choose. So that the availability of adequate infor-
mation makes it easier for students to practice. Thus, education regarding entrepre-
neurship is absolutely necessary for a prospective entrepreneur before entering the 
world of business. This adequate knowledge will form a person's ability to create value 
and profit and also be able to manage an existing entrepreneurship both small and 
large so as to reduce the impact of losses that will be experienced. For students, espe-
cially management study program students who have received courses on entrepre-
neurship material, of course this has become one of the capital of knowledge to be able 
to join the business world later. The results of this study are in line with research con-
ducted by Rembulan (2017) that Entrepreneurship Education has a significant effect 
on Entrepreneurial Intention. And research conducted by Atmaja (2016) and Astiti 
(2015) which states that entrepreneurship education has a significant effect on entre-
preneurial intentions. 
 
 The results of this study helped the university in strengthening TPB (theory 
planned behavior) at UNJ. Most of the factors in the TPB can be verified. The results 
directly verify that students who have received entrepreneurship courses have high in-
tentions, attitudes, norms and perceptions of control that are also better. In terms of 
subjective norm variables, it shows that planned behavior in entrepreneurship has an 
impact on the mindset of parents and their social members. Perceptions of self-control 
show that students have a tendency to take risks and a proactive personality and are 
good predictors of entrepreneurial intentions. On the other hand, the four variables are 
direct determinants of entrepreneurial intentions. Therefore this study supports the pre-
liminary findings of Luthje and Frank (2003) and Duijn (2009) in the Netherlands.  
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Personal attitudes, subjective norms and perceptions of self-control predict higher en-
trepreneurial intentions. Thus the students emphasized that the current situation be-
tween their parents and the social environment provided several alternatives that could 
realize their intentions for an entrepreneurial career. This finding supports Ajzen 
(1991) and Krueger et al. (2000). This study extends the analysis in the TPB model in 
which the influence effects of attitudes, perceptions of self-control and subjective 
norms are substantiated. This study proves that there will be more startups among uni-
versity graduates in the country if they receive serious attention and are able to focus 
on their hopes and receive support from the university, family, friends and peers. In 
addition, it can also strengthen a proactive personality and a tendency to take risks in 
entrepreneurship in the future. 
 
CONCLUSION 
 
  This research examines the effect of attitudes, norms, perceptions of self-control, 
and entrepreneurship education on entrepreneurial intentions. The research test used 
multiple linear regression analysis techniques with the help of the SPSS 23 program. 
Where the number of respondents in this study were 95 students of Management Study 
Program, State University of Jakarta. Based on the research results, it can be conclud-
ed that 1. There is an effect of personal attitudes on entrepreneurial intentions. This 
can be interpreted, if personal attitudes increase, then the entrepreneurial intentions of 
UNJ Management Study Program students will increase. So, the first hypothesis is that 
there is an effect of personal attitudes on the entrepreneurial intention of UNJ Manage-
ment Study Program students, accepted. 2. There is an influence of subjective norms 
on entrepreneurial intentions. This can be interpreted, if the subjective norms increase, 
then the entrepreneurial intention of UNJ Management Study Program students will 
increase. So, the second hypothesis is that there is an influence of subjective norms on 
the entrepreneurial intention of UNJ Management Study Program students, accepted. 
3. There is an effect of perceived self-control on entrepreneurial intentions. This can 
be interpreted, if the perception of self-control increases, the entrepreneurial intention 
of UNJ Management Study Program students will increase. So, the third hypothesis, 
there is an effect of perceived self-control on the entrepreneurial intentions of UNJ 
Management Study Program students, is accepted. 4. There is no influence of entrepre-
neurship education on entrepreneurial intentions. Where entrepreneurship education is 
used in determining student entrepreneurial intentions. So, the fourth hypothesis is that 
there is an effect of entrepreneurship education on the entrepreneurial intention of UNJ 
Management Study Program students in the capital market, accepted. 
 
Suggestion 
 
  Based on this research, the suggestions for students are 1. Provide more under-
standing regarding the importance of entrepreneurship 2. Provide encouragement for 
students to dare to be directly involved in entrepreneurship by utilizing facilities and 
infrastructure such as entrepreneurship lab facilities available on campus 3. Providing 
understanding in considering perceptions of self-control and entrepreneurship educa-
tion to start entrepreneurship. For Universities 1. Provide compulsory entrepreneurship 
courses so that students have a basic personal attitude to entrepreneurship 2. Empower 
as much as possible the facilities and infrastructure available on campus as a means of 
education, socialization, and the extent to which students can practice theories in lec-
tures and support research activities 3. Cooperate with successful entrepreneurs to  
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provide capital market seminars and training for students. For further researchers: 1) It 
is recommended not to limit the research location to certain regional universities, in 
order to obtain more relevant results, 2) It is recommended to conduct research on en-
trepreneurial intentions not only for students but with various professional back-
grounds in order to obtain more accurate results.  
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